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THIS MONTH AND NEXT 
Q' R article on the new tax bill contains a 


alth of information on many of the dis- 
puted points in this measure. It seems hardly 
necessary to call special attention to it. Also from 
Washington is a survey of cosmetics in the drug 
store and an article telling of the decision of the 
Courts in the matter of testimonial advertising. 
Mrs. Larison tells how to package a new line and 
Mr. Fairman discusses what surveys are worth and 
how to make them. Two important conventions 
are reported, that of the F.E.M.A. and that of 
the Canadian Perfumers. There is more news 
than usual in the Trade Note section which shows 
that even in more or less slack times, things are 
happening if you can find them. Coming are 
articles on two or three little known but very 
interesting raw materials, a study of an important 
matter in connection with holiday trade and 
preparations for it, and an important article on 
an interesting advertising subject. Don't miss the 

next issue or two! 
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Cosmetic Tax Now in Effect 


Vany Difficulties and Uncertainties Cleared by 


Treasury Answers on Disputed Points 


by C.W. 


7TT7ASHINGTON, June 16.—Ending almost six 
W months of uncertainty during which the Con- 
gress considered means of raising revenue in 

what now appears to be a futile effort to balance on 
paper the Federal budget, taxes reminiscent of the 
World War will go into effect on June 21, just five 
days hence and prior to the date at which this article 


AN 


will appear. 
As has been reported in the 
daily newspapers, cosmetic manu- 






facturers suffered a severe blow 
in the bill, being taxed 10 per 
cent on the theory that they can 
“absorb” this tax, a contention on 
the part of Congress which lead- 
inn manufacturers, who made re- 
peated trips to Washington, tried 
to demonstrate was a fallacy. 

Even toilet soaps, dentifrices 
and tooth pastes are not exempt 
from this so-called “luxury” tax, 
although the impost on them is 
only 5 per cent. 

For the sake of the record, the 
verbatim section in the new tax 
bill imposing the tax on toilet 
preparations follows: 

“Sec. 603. TAX ON TOILET 
PREPARATIONS, ETC. 

“There is hereby imposed 
upon the following articles, sold by the manufac 
turer, producer or importer, a tax equivalent to 
10 per centum of the price for which so sold: Per 
fumes, essences, extracts, toilet waters, cosmetics, 
petroleum jellies, hair oils, pomades, hair dress- 
ings, hair restoratives, hair dyes, tooth and mouth 
washes (except that the rate shall be 5 per 
centum), dentifrices (except that the rate shall 
be 5 per centum), tooth pastes (except that the 
rate shall be 5 per centum), aromatic cachous, 
toilet soaps (except that the rate shall be 5 pe 
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centum), toilet powders, and any similar sub- 


stance, article or preparation, by whatsoever 
name known or distinguished; any of the above 
which are used or applied or intended to be used 
or applied for toilet purposes.” 
Preparation of this article was delayed until the last 
possible moment in the hope that the Treasury De- 
partment would have prepared 
the definite regulations dealing 
‘al with these 


they have not been completed. 


Imposts, but so far 


However, from officials of the 
Bureau of Internal Revenue there 
have been obtained answers to the 
most usual inquiries and, al- 
though these are unofficial, in 
most cases they are definite. 
The latitude of the law is so 
wide that the Treasury Depart- 
ment has been granted almost 
blanket authority to prescribe the 
manner of collection of the taxes 


and, in fact, to determine in 
NN many instances just what shall 
fh (| be taxed. 


Vionthly 


The primary 


Payments Required 

ruling of the 
Bureau of Internal Revenue, is 
as follows: 

The tax will ke collected monthly, and will be due 
before the last day of the month following that for 
which the tax is collected. As the tax becomes opera 
tive on June 21, ten days remain in this month during 
which manufacturers must pay the new excise tax. 

Therefore, before July 31 a return of sales during 
thase ten days must be made to the Collector of In- 
ternal Revenue of the customs district in which any 
given factory is located, and the tax remitted. The 
Collectors of Internal Revenue meanwhile will be sup- 


plied with forms to distribute to licensed manufactur- 
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ers. These forms, so far as is known, have not yet 
been prepared, but it is assumed that they will bear 
sufficiently detailed instructions to simplify this process 
for the manufacturer. In other ways, however, it is 
apparent that, at the least, the bookkeeping of many 
manufacturers will be complicated by the new arrange- 
ment. 

Doubtless there will be many compromises and new 
orders necessitated to create rules that fit every case, 
and it is conceded that litigation may be necessary to 
establish the validity of some of the rules handed down 
by the Bureau of Internal Revenue, but to an impartial 
observer it would appear that the Bureau officials are 
doing all in their power to make the regulations as 
free of burden as possible under the law. 


Tax on Gross Receipts 

Generally speaking, the tax, whether it be 10 per 
cent on toilet articles or 5 per cent on the necessary 
aids to cleanliness, will be collected on the net sales 
price of a manufacturer, with little allowance for ex- 
ceptions. 

One question frequently asked was brushed aside by 
a spokesman for the Bureau when he stated positively 
that no manufacturers’ tax whatever will be collected 
on articles shipped to foreign consignees for sale 
abroad. He pointed out that the Constitution forbids 
a tax on exports, which collection of the sales tax on 
manufactures for exports would entail. There is a 
loophole in this ruling, however, for if the manufac- 
turer sells his product to a dealer or agent in this coun- 
try, with the first purchaser in turn exporting it, the 
article will not be tax free. That first sale would 
nullify the export exemption. 


The Private Label Question 

The matter of private label brands has presented 
several severe problems to the Bureau of Internal 
Revenue, which thought that it had touched on every 
possible phase of this problem until some of the queries 
addressed to THE AMERICAN PERFUMER were relayed 
to that Bureau. 

With the qualification that these opinions are tenta- 
tive and subject to change (although that appears im- 
probable) the following interpretation of the private 
label situation was given by an authoritative source: 

The disposition of the Bureau is to tax the original 
manufacturer. /f “A” manufactures a product which 
is sold under the private brand of “B,” the tax would 
be assessed against “A” as the original manufacturer. 
This would be the case on the assumption that “A” 
manufactured, packaged and branded an article under 
patents held by “B” on contract from “B” who had 
hired “A” to use his facilities to do the actual manu- 
facturing. 

The tax would be collected from “A” on the gross 
price he received for the product, including the package 
and all other items. In that case the Bureau would 
consider “B,” despite his ownership of the name under 
which the product was sold, a jobber and therefore not 
subject to tax. 


Possibility of Unfairness 
It is recognized that there immediately may develop 
an unfair practice in this, for “B” may have contracts 
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with “A” which enable him to have his private brand 
manufactured in ‘‘A’s” plant at a cost less than he could 
manufacture the product, especially one of limited de 
mand, himself. ‘“B’s’ competitor may be equipped t 
manufacture a similar product in his own plant and 
be selling the same product in the same price range. 

But where “B’s” competitor would be taxed on hi 
sales price direct from his own factory, “B” himself 
would have a much smaller tax levied on his product, 
inasmuch as the tax would be only the percentage of 
the sum that he paid “A” for making his product. 


Differences in Tax 
To carry this example one step further with an ex- 
ample: 
Assuming “B” sells his product, a cosmetic, at $1.50 
“A” at $1.10 a dozen. That 


product would have charged against it a tax of 11 


a dozen but buys it from 


cents, that being on “A’s” selling price. 

“B’s” competitor may be a manufacturer who makes 
his own product and competes in exactly the same price 
range, selling for $1.50 a dozen. But since he is the 
original manufacturer he must pay the tax himself 
and against his product is assessed a tax of 15 cents a 
dozen, compared with the 11 cents that “B” or “A” or 


both must absorb or pass on. 


The Assembled Package 


The next problem in the private label field is one on 
which no definite ruling could be obtained, and which 
probably will be determined on the basis of facts in 
individual cases. That is the instance where “B,” the 
private label owner, buys his product from another 
manufacturer in bulk, buys his containers and labels 
from still another source and unites the two to make his 
completed product. 

Offhand, an official who has been studying the toilet 
preparation taxes stated that the tax probably would 
be assessed against the manufacturer in bulk, but he 
qualified this reply immediately. He gave it as his 
opinion that if the containers made by the second 
original manufacturer were designed: especially for 
toilet preparations they might be taxed, but this was 
inde finite. 

The second alternative is that the private brand 
owner under these circumstances may be settled upon 
as the manufacturer and forced to pay the tax on his 
own selling price. If that ruling were made, it would 
be held that both the manufacturer of the product in 
bulk and the manufacturer of the container did not 
manufacture finished products, but only products de- 
signed for “remanufacture,” which, under the law, are 
exempt from the special excise tax. 


Tax on Refills 

In this same category fall refills, or those cases 
where manufacturers of goods under private label sup 
ply their customers with a compact refill, and the 
customers assemble their own packages. The answe 
to this is definitely that only the refills will be taxed. 
for obviously the sales invoices would show only col- 
lection for the refills by the manufacturer and there is 
no provision of the law which permits the Government 
to go beyond the money actually received by a manu 
facturer in assessing the tax that he is to pay. 
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In the case of refills of containers which are returned 
, as the 
manufacturer would be selling only the refill. How- 
ever, if the price for the refill were advanced because 


to manufacturers, the same would hold true 


of the labor necessary to refill returned containers this 
extra charge would be counted for tax computation 
purposes, inasmuch as it would show up as part of the 
manufacturer’s sales price, the yardstick on which all 
taxes are assessed. 


The Container Problem 
Again here, there is an open question about the con- 
tainer, but it simply cannot be answered until more 
definite rules are established. But the container, it has 
been gathered, probably would not be taxed. 


Accounting Difficulties 

It is easy to conceive cases where manufacturers 
must enlarge their accounting systems to comply with 
the new law, especially if they sell both to retailers and 
to jobbers, with necessarily different discounts for each 
class of business. The Government will collect the tax 
on the actual sales price in each case and therefore 
two, or possibly more, rates of taxes may be collected 
on identical articles made by one manufacturer. 


All Shaving Creams Are “Soaps 

Another important ruling tentatively adopted is one 
that defines all shaving creams, without exception, as 
soaps. It is subject to change, but probably will not 
be changed. 

The Bureau recognizes that there are many shaving 
creams with a cold cream base and that there are 
creams that not only do not require the use of a brush 
but which do not have any of the properties of ordinary 
soap. However, an official explained that officially all 
of these are regarded as soaps and that it would be 
difficult and probably unfair to assess one shaving 
cream 5 per cent and another in probably the same 
price field at 10 per cent. Since by no stretch of the 
imagination can a real soap shaving cream be termed 
anything other than soap, it has been tentatively de- 
cided to give all shaving creams “the benefit of the 
doubt” and class them as toilet soaps. The local rep- 
resentative of one of the leading manufacturers of a 
brushless shaving cream has been officially informed 
that he may plan his future business on the basis of a 
5 per cent tax. All shampoo preparations likewise are 
classed as “toilet soap.” 


Products Difficult of Classification 

One of the principal worries of officials of the Bureau 
of Internal Revenue is the assessing of taxes in a 
proper manner against products which in some in- 
stances are toilet articles and which in other cases are 
medicinal preparations. 

In this category fall medicinal soaps. In this in- 
stance the Bureau apparently has determined that the 
eventual use of the product will be the basis of deter- 
mining whether the soap is to be taxed or to be left on 
the “free list.” 

There are several brands of soap that are advertised 
as having medicinal properties and which, in fact, may 
be medicinal to a certain extent. However, if these 
soaps are sold to the general trade and are found to be 
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used generally in homes as are soaps for which medi- 
cinal claims are not made, they probably will be taxed 
5 per cent. Medicinal soaps legally will be those which 
are actually used where a disinfectant is required and 
where the disinfecting properties are even more im- 
portant than the “lathering qualities,” as in hospital 
operating rooms, etc. 


The Bureau concedes that it may levy taxes on some 
so-called medicinal soaps, where they are sold for gen- 
eral toilet purposes, and exempt from the tax those 
sales of the same soap which are designed to be used 
strictly as medicinal agents. It is easy to conceive the 
difficulties of administration that may be encountered 
in establishing such a rule. 


Peroxide and Stearates 

The rule of actual use also will apply to many other 
items, such as hydrogen peroxide and zinc stearate, 
about which definite inquiries have been received. If 
these solutions are used in products generally known 
and accepted as toilet preparations, they will be taxed. 
If they are packaged and sold for other purposes and 
advertised solely for other uses they will not be taxed. 


Tissues, Puffs. Ete... Not Taxable 


Another inquiry addressed to THE PERFUMER which 
formed the basis of a special question concerned a re- 
port that tissues for removing cold cream might be 
taxed as cosmetics. The Bureau has NO intention of 
assessing such a tax, an official stated, any more than 
it would tax as toilet articles powder puffs, tooth 
brushes, and similar hygienic agencies. 

Too much emphasis cannot be placed on the efforts 
of those public spirited men in the group of manufac- 
turers affected by this tax who made repeated trips to 
Washington to present the possible plight of cosmetic 
manufacturers if these taxes were imposed. 

It will be recalled that in the early days of tax de- 
liberation, before the House “revolt” led by Represen- 
tative Fiorello H. La Guardia, a general manufactur- 
ers’ sales tax was planned, which would have included 
cosmetics and toilet soaps, but which would have 
levied on them the same tax as would have been 
assessed on almost all articles of general usage, 2 per 
cent. 

When the general sales tax project broke down, 
the House literally scrambled around for means to fill 
up the appalling gap left in prospective revenue and a 
10 per cent tax on cosmetics and soaps was placed in 
the bill, prompting Senator David A. Reed to make 
his now famous remark that “only a Democratic House 
would tax soap as a luxury.” 

The bill was passed by the House in that form and 
then went to the Senate. 

Northam Warren and other leading manufacturers 
pleaded the case of cosmetic and soap manufacturers 
for the A. M. T. A. before the Senate Finance Commit- 
tee and after that committee began its private sessions 
to frame the tax bill, there was one stage where the 
toilet preparations tax was deleted. This was not a 
popular tax with the Finance Committee. 

Again, however, Treasury estimates indicated a need 
of more revenue and, in a manner unknown outside of 
the Senate Finance Committee, the 10 per cent tax on 

(Continued on Page 200) 
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Lecent 


N the following columns a ppe ar de scriptions of Vari- 
ous new products recently placed on the market by 
branded toilet 


goods. These new products have recently been featured 


perfumes and manufacturers of 


‘i re tail vite rehand vo campaigns, and the miro mation 
is presented from the standpoint of the consumer and 


through the kind et 


; } 


operation of the manu} wrers, 


Squibb’s Tooth Powder Cap 
A new closure has been developed 
by E. R. Squibb & Sons 


for use on tooth  pow- 


container and 


der. The double plastic cap 


is its principal feature. 


This consists of a_ plastic 


closure with a compara- 
tively small opening in its 
top surmounted by secona 
cap which closes the orifice 
first. Its 


is to permit either large or 


in the purpose 
small quantities of the pow 
der to be readily removed 
from the bottle without the 


usual spilling which ha 





devices. 


featured other 


Nowland’s Landford Line 


Attractive new bottles of oval 


shape topped with brilliant plastic 


caps characterize the “Landford” 
line of toilet preparations manufac 
Nowland 


tured by the George H. 


Co., Cincinnati. Labels are set in 
oval panels and bear the head of a 
woman. A 


lettering showing the name of each 


feature is the style of 


product, with capitals and tall let- 
ters extended up through the gen- 
botties 
shown in the accompanying picture 


eral label design. The 
carry hair preparations of the line 


brilliantine, hair tonic, waveset. and 


The other liquids are packaged in simi- 


consisting of 
other items. 
larly highly effective style. 
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Product Developments 





Princess Pat Astringent 


Princess Pat, Ltd., has developed a new contain 


for its skin freshener and tonic which is sold under the 
The bottle itself is of 


name “Liquid Ice Astringent.” 
clear glass and with the 
decided 


contents gives a 


impression of  coolne 
Its shape and design 
closely simulate ice, there- 
by carryine out the idea 
of the product. The cap 
is of black plastic, and af- 
fords a pleasing contrast 
to the rest of the 


tainer although harmoniz- 


con- 


ing with the style and de- 
ign of the bottle. The 
label follows the style of 
other products in the line, 
the distinctive checkered 


back ground lending a 
touch of color and making 


the product stand out well 





for display purposes. The 
color scheme is attractive red, black and gold. 


Nail Polish 


The picture shows the new per- 


Coty 


fumed nail polish recently placed 
on the market by Coty, Inc., and its 
new introduc- 
tory package 
The 


consist of the 


contents 
polish which 
may be had in 
several shades, 
a solvent for 
removing and a 
small roll of ab- 
sorbent cotton 
for use with it. The stopper is 
fitted with a brush for anplication 
of the polish. The whole is packed 
in light brown paper 





with an outer wrap- 
per of cellophane. 


Athenia Rolling Cream 


An interesting new product has been 
placed on the market by Athenia Manu- 
facturing Co., New York. It is essen- 
tially a cleansing and massage cream 
of the rolling type in liquid form. The 
bottle is of fluted design with a plastic 
cap and the label is worked out in silver 
and black, a feature being the distinct- 
ness of the lettering and the clarity and 
brevity of the directions for use. The 
name “Lucky Girl’ has 
adopted. 


trade been 
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\ New Extract Bottle 


Changing radically from the 
traditional panel style, Joseph 
Burnett Co., Boston, has placed 
on the market a new container 
for vanilla which is shown in 
the accompanying photograph. 
The bottle is of handy shape 
with a broad base to prevent 
tipping and is of amber glass, 
protecting against ultra-violet 
light. The lip is’ splendidly 
adapted for clean and accurate 





pouring and the label is excel- 
lently designed in tan with dark 
brown lettering. The company 





Storfer Dusting Powder Package ta: te: the. cammnnedlal fier dove 
The vogue for old fashioned portraits and min- ping the panel bottle. 
iatures has supplied the motif for 
the new “Guimet dusting powder Harper Line Repackaged 
box of Storfer Laboratories, New 

Martha Matilda Harper, Ince., 
Rochester, N. Y., has placed its 


products in attractive new dress 


York. The top of the box consists 
of a miniature suitable for hanging, 
and within is a generous portion of 
dusting powder and a large puff, and has added several important 
affording a most interesting and at- items. A group of the products as 
they appear at present is shown in 


| 
+ 


the accompanying photograph. The 


tractive ensemble. 
Novel Perfume Flacon new bottles are splendidly designed 


Floral Products, Ine., has devel- to facilitate using and at the same 


oped a novel flacon for its perfumes ae ina time to show the products to the 
which is shown in the accompanying . ea best advantage, and the labels are 





picture. It is of clear glass and has neat and attractive. As additions 
two labels. On the obverse is the to the line, the company has brought 
conventional company label and on the reverse a panel out a new soapless shampoo which is being sold under 
of mirror is set in with the label on its back so that the name “Harperol’” and is recommended for exces- 
the design shows through the liquid. sive dryness and dandruff and for cleansing purposes. 


The company does 
not recommend fre- 
quent shampooing 
with soap and this 
new product was de- 
signed to take the 
place of the usual 
soap shampoo. An- 
other addition is a 
manicure oil  de- 
signed as a softener 
of the cuticle and as 
an aid and lubricant 
for manicuring. The 
company worked 
nearly a year and a 
half in the design 
and preparation of 
it new packages 
with a view to the 
assistance which 


they would afford in 





introducing the line 
into the department stores, a step recently adopted. 
The line itself affords a complete system of beauty 
treatments which for years has been before the 
public under the name “Harper Method” and has 


met with success in all parts of the country. 
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Court Upholds Paid Testimonials 


Northam Warren Corp. Beats Trade Commission by 


Unanimous Decision of Circuit Court 


by C. W. B. Hurd 


ASHINGTON, June 11.—The right of manufac- 
W turers to use paid testimonials without so stat- 

ing in their advertising has been upheld in a 
decision by the United States Court of Appeals for 
the Second Circuit, just made public here. 

The decision is accompanied by an opinion written 
by Justice Manton giving a sharp set-back to a prac- 
tice that has become almost a fetish with the Federal 
Trade Commission. 

The victor in the case is the Northam Warren Corp., 


whose “Cutex” products had drawn the fire of the 


Commission because of the use of paid testimonials. 
There is now pending a similar complaint against the 
Ponds Extract Co., based on the same grounds. In 
fact, testimonials in advertising have been found more 
toilet 


preparations than any other manufacturers, and great 


important to manufacturers of cosmetics and 
importance must be attached to the unanimous verdict 
of the three circuit judges who rendered the verdict, 
Messrs. Manton, 


Manton’s written opinion. 


Swan and Chase, and to Judge 


Holds Testimonials Were True 

Judge Manton cited the order of the Federal Trade 
Commission, handed down on Dec, 14, 1931, ordering 
Northam Warren to “cease and desist” from 
paid testimonials, “without disclosing the fact 


using 
in the 
advertisments.”” But, wrote Judge Manton: 

“The statements contained in the testimonials, the 
Commission expressly found, were truthful expressions 
of and concerning petitioner’s products. They accu- 
each of the several 
authors of the testimonials or recommendations. The 


rately set forth the opinion of 
Commission, however, found that the failure to disclose 
that the petitioner paid substantial sums of money to 
the persons named for the testimonials ‘has the ca- 
pacity and tendency to mislead and deceive the ulti- 
mate 
erroneous 


purchasers of said preparations into the 


belief that said testimonials are entirely 
voluntary and unbought, and tends to and does divert 
trade 


testimonials 


from competitors who do not use purchased 


in advertising their products.’ ” 
Nothing Tlegal in Method 


found that 
falsity or 


The court there was no claim of mis- 


branding, insufficiency in the statement 
labeling the product; that the testimonials were “said 
to be neither exaggerations nor untruthful” and that 
there was no claim of 


monopoly. Therefore, “while 


the testimonials, if having merit, may tend to increase 
the volume of business, still, if an honest opinion is 
expressed under the signature of the giver of such 


testimonial, the public cannot be presumed to be in- 


duced to purchase the petitioner’s products in any way 
or manner that might be said to tend to divert trade 
196 
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from competitors who do not use testimonials in adver- 
tising their products.” 

“It is doubtful,” added Judge Manton, “if the public 
is gullible enough to believe that such testimonials are 
given without compensation. But if they are paid for, 
providing they are truthful, no one is deceived.” 

The opinion cited which other 
violated in defining exactly what is 
meant by “unfair competition,” but said, “the Federal 
Trade establish a 
decalogue of good business manners or morals.” 


Not Within F. T. C. Act 


“Its purpose is to strike down at 


numerous cases in 
laws had been 


Commission does not purport to 


their inception 
practices which are unfair,” Judge Manton wrote, “and 
which, if their full course, would 


result in the creation of a monopoly and of an undue 


permitted to run 
restraint of trade. Even if a practice may be regarded 
as unethical, it would still be beyond the purview of 
(the Federal Act) if it 
lacks the public interest necessary to support the com- 


the act Trade Commission 
mission’s jurisdiction,” 
added that testimonials, 


which are truthfully stated under the signature of the 


The opinion “the use of 
giver, cannot in any sense be regarded as unfair com- 
petition or as involving a tendency to restraining com- 
petition unduly,” and concluded: 

“Because a prominent person ventures an opinion 
without being requested to do so is no guaranty either 
good judgement. If the testimonials 


involved here represent honest beliefs of the endorsers, 


of veracity or 


there is no misrepresentation concerning the product, 
and no unfair competition is created. We have no 
right to presume that endorsers of commercial prod- 
ucts falsify their 
ceived compensation. 


statements because they have re- 
There are no misrepresentations 


and the Commission was without jurisdiction.” 


Bradstreet Official Urges Advertising 


At the recent annual conference of the Connecticut 
State Credit Men’s Association at New Britain, E. B. 
Moran, executive sales manager of the Bradstreet Co., 
indicated that programs of retrenchment by many com- 
panies were being carried to unjustifiable extremes. 
Mr. Moran urged that further cuts in advertising ap- 
propriations should not be made, but that on the con- 
trary budgets for this purpose should be increased or 
at least maintained. 


“More advertising,” he said, “scientifically prepared 
and intelligently placed, backed by more intensive sales 
effort, combined with confidence in America’s business 
and courage to uphold quality, will succeed on a more 
permanent basis than business sought on the shifting 


sands of price competition.” 


The American Perfumer 


ae 


m- 


Is, 
he 
m- 


m- 


ns 


m- 
jes. 
ap- 
on- 

or 


red 
les 
ess 
ore 


ing 


ER 


F. E. M. A. Holds 23rd Annual Meetin 





MEYER 


B. H. SMITH We. Pe 
PWNHE twenty-third annual convention of the Flavor- 
ing Extract Manufacturers Association of the 
United States was held at the Madison hotel, 
Atlantic City, June 13, 14 and 15. The convention 
really got under way the evening of June 12 with a 
meeting of the executive committee at the hotel, but 
the first general session did not take place until the 
following day. 
3ernard H. Smith, president of the Virginia Dare 
Extract Co., Brooklyn, was chosen president for the 
coming year to succeed E. L. Brendlinger, the Dill 
’a., who has held that office for the 
Serving with Mr. Smith during the 
Meyer, the Warner- 
Jenkinson Co., St. Louis, first vice-president; George 


Co., Norristown, 
last two years. 
coming year will be William F. 


M. Armor, McCormick & Co., Baltimore, second vice- 
president; Dr. F. M. 
Brooklyn, third vice-president; L. K. 
Williams & Carleton Co., Hartford, Conn., secretary, 
and Frank L. 


Boyles, Jack Beverages, Inc., 


Talmadge, 


Seggs, Styron-Beggs Co., Newark, Ohio, 
treasurer; the two last named being re-elected. 

Additional members of the executive board to serve 
with the officers are E. L. Brendlinger; George H. 
Burnett, Joseph Burnett Co., Boston; Clarke C. Now- 
land, George H. Nowland Co., Cincinnati; and John A. 
Handy, Larkin Co Inc., Buffalo, N. Y. 


President's Address 


Following the roll call and report of the convention 
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committee, presented by B. H. Smith and George M. 


\rmor, president Brendlinger presented his annual re- 
port and recommendations. His address outlined the 
association’s work with special reference to the prob- 
lems involved in fair and ethical advertising, and 
stressed the prime importance of a strict maintenance 
of extract quality during the depression. 


Dr. Doran's Address 


Featuring the first session of the following day was 
a talk by Dr. James M. Doran, commissioner of Indus- 
trial Alcohol. Dr. Doran, after pointing out that 
alcohol problems had been largely solved and the re- 
lations between his bureau and the industry placed on 
a very favorable basis, complimented and congratu- 
lated the association on the splendid and progressive 
way in which it had faced current unfavorable condi- 
tions. He congratulated the members on the high 
standard which they had maintained for their prod- 
ucts and in their business relations and the courage 
and resourcefulness with which they had faced trying 
conditions, predicting a splendid future for the indus- 
try through co-operative efforts. His excellent talk 
was warmly applauded. 

Broadcast advertising formed an important part of 
the program at this session, with an address on it by 
EK. P. H. James, of the National 
Other subjects considered were credits, with a talk on 
modern methods of handling them by F. H. Wheat, 


Broadcasting Co. 
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BURNETT 


GEORGE H. 


of the Federal Match Sales Corp., New York, and the 
problem of making extracts unfit for beverage pur- 
poses which was discussed by Peter Valaer, assistant 
chemist of the Bureau of Industrial Alcohol. 


Research Work Discussed 

At the final meeting, the report of the research com- 
mittee under chairman Frank L. Beggs was presented 
with the following subdivisions: “Alkalinity in Glass,” 
by Charles 8S. Purcell, of Joseph Burnett Co., Boston; 
“Hydrolysis of Esters,” by M. C. Albrech, R. T. 
Co., Rochester, N. Y.; “Interpretation of Analysis of 
Vanilla Extract,” by L. O. Hill, W. T. 
Freeport, Ill.; “Newer Adulterations of Essential Oils,” 
by Dr. F. M. 
“Method of Flavoring Extract Manufacture,” by Dr. 
F. W. Brown, Magnus, Mabee & Reynard, Inc., New 
York. A talk on “Advertising Allowances” by George 
H. Burnett, Joseph Burnett & Co., Boston, was also 
made, and a general discussion of the reports was led 
by Perce Roosa, Roosa & Ratliff Chemical Co., Cin- 
cinnati. 

The business program closed with the election of 


French 
Raw leigh Co.., 


Boyles, Jack Beverages, Inc., Brooklyn; 


officers, as reported previously, and their formal in- 
stallation. 
Entertainment Features 

As usual, the annual golf tournament bulked high 
in the entertainment program. It was played on the 
links of the Ocean City Country Club at 
Point, near Atlantic City. 
for the prizes, and the result was a tie for first between 
Harry W. Heister and F. L. 
scored a splendid 88, with Mr. Heister taking first prize 
on a draw off. Right at their heels was J. F. Whites- 
carver with 89, and be was awarded third prize. Fourth 
went to Victor E. Williams with a net of 78, and fifth 
to B. H. Smith with a gross of 101, while F. W. Green 
took sixth with 78 net, W. J. Sunn, seventh with 112 
gross, and L. B. Symmes, eighth with 89 net. 

Prizes for the golf tournament were presented at the 


Somers 
Keen competition developed 


3eggs, each of whom 


banquet by Frank L. Beggs, who in his usual enter- 
taining style told of the golf and near golf played and 
displayed and handed out the rewards. The banquet, 
itself, was a most colorful and enjoyable affair over 
which Mr. Brendlinger presided. The speaker of the 
evening was Hon. Fletcher W. Stites, prominent at- 
torney and State Senator, of Norristown, Pa. Dancing 


followed the banquet. 
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CLARKE C, NOWLAND 


HANDY 


Resolutions Adopted 


At the closing session resolutions were adopted 
pressing the deep regret of the Association at th 
death of Gebe Wegener and Thomas J. Hickey, the 
eeneral counsel. The guest speakers, whose addresse 
have been outlined above, were the subject of a special 
resolution of thanks which included the active mem 
bers who had prepared and delivered papers at the 
convention. Another resolution extended the thank 
and appreciation of the Association to Dr. James N. 
Doran, Commissioner of Industrial Alcohol. 

Anothei 
several other associations in allied industries for theit 


resolution expressed appreciation — t 
co-operation and support during the last year and 
pledged a continuation of work along the same lines 
on the part of the F. E. M. A. 
were The Proprietary Association, The National Con- 
fectioners Association, American Manufacturers of 
Toilet Articles, National Wholesale Grocers Associa 
tion, National Wholesale Druggists Association, Amer- 
ican Bottlers of Carbonated Beverages, National As- 
Retail Wholesale 
Grocers Association, National Retail Grocers Associa- 


These associations 


sociation of Druggists, American 
tion, Baltimore Drug Exchange, National Association 
of Ice Cream Manufacturers, Bakers Association, 
3arbers’ Supply, and Associated Grocery Manufac- 
turers of America. 

President Brendlinger’s able administration was the 
subject of another resolution and the thanks of the 
Association were also expressed to the Entertainment 
Committee, to the Ocean City Golf Club and to the 
Madison Hotel for the splendid entertainment provided 
at the annual convention. 

A final resolution expressed the appreciation of the 
F. E. M. A. for the publicity and co-operation of the 
following trade journals: THE AMERICAN PERFUMER 
AND ESSENTIAL OIL REVIEW, The Glass Packer, The 
Spiee Mill, Tea and Coffee Trade Journal, Wholesale 
Grocery Review, Drug Markets, Oil, Paint & Drug 
Reporter, Modern Packaging and Tropical. 


Present at the Convention 
Members 
Krank S. Muchmore (Hallock Denton Co., Newark, 
N. J.); Clark C. Nowland (Geo. H. Nowland Co., 
Cincinnati, Ohio); J. P. (Roosa & Ratliff 
Cincinnati, Ohio); P. C. Friese, John 
Glassford, Geo. M. Armor, W. M. McCormick (Mc- 


Roosa 


Chemical Co., 
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Cormick & Co., Baltimore, Md.); Bernard H. Smith 
(Virginia Dare Extract Co., Brooklyn, N. Y.); Frank 
L. Beggs, L. S. Beggs (Styron Beggs Co., Newark, 
Ohio); Chas. S. Purcell, Geo. H. Burnett (Joseph Bur- 
nett Co., Boston, Mass.) ; W. J. Meyer (Warner-Jenkin- 
son Co., St. Louis, Mo.). M. C. Albrech (R. T. French 
Co., Rochester, N. Y.); Fred S. Rogers (McMonagle 
& Rogers, Middletown, N. Y.); F. M. Boyles (Jack 
Beverages, Inc., Brooklyn, N. Y.); John A. Handy, 
(Larkin Co Ine., Buffalo, N. Y.); L. P. Symmes, 
Robert W. Symmes, E. J. Shanley, W. A. Upham, Wm. 
J. Sunn (Baker Extract Co., Springfield, Mass.); J. 
Harvey Barndt (Clawson Co., Philadelphia, Pa.); F. 
W. Trobaugh, L. O. Hill (W. T. Rawleigh Co., Free- 
port, Ill.) ; Robert Fries, George G. Fries (Fries & Fries, 
Cincinnati, Ohio); S. W. Fowlser (Citizens Whole- 
sale Supply Co., Columbus, Ohio); Mervin G. Pier- 
pont (Loewy Drug Co., Baltimore, Md.); E. L. Brend- 
linger, M. F. Benner (The Dill Co., Norristown, Pa.) ; 
John H. Beach (Seeley & Co., Inc., New York City); 
Leslie K. Talmadge (Williams & Carleton Co., Hartford, 
Conn.); Mrs. Evelyn Ball (Southern Chemical Co., 
Petersburg, Va.); Louis J. Woolf (H. Kohnstamm Co., 
New York City) L. W. Waters (General Foods Corp., 
New York City). 

Joseph Mathias (James B. Horner, Inc., New York 
City); J. Edward Young, Jr., E. S. Buckley, F. H. 
Bishop, C. R. Rosevear (Thurston & Braidich, New 
York City); Louis A. Rosett (Florasynth Laboratories, 
Inc., New York City); Harry B. Miles, V. E. Williams 
(Monsanto Chemical Works, St. Louis, Mo.); Frank 
W. Green (National Aniline & Chemical Co., New York 
City); F. Huber (F. Huber & Co., New York City); 
Donald C. Limbert, Michael Cortizas (J. W. Limbert 
Co., Philadelphia, Pa.) ; Wm. H. Triest (Zink & Triest, 
Philadelphia, Pa.); R. S. Swinton (W. J. Bush & Co., 
New York City); C. L. 
Chicago, Ill.); H. W. 


Lovell (American Can Co., 
Heister, Frederick J. Lueders 


(George Lueders & Co., New York City) J. F. Rudolph, 
J. F. Whitescarver (U.S. Industrial Alcohol Co., N. Y. 
City); C. L. Lightfoot (Salem Glass Works, Salem, 
N. J.); Frederick Steffens (American Commercial 
Alcohol Corp., New York City); W. S. Richards, Smith 
Rairdon (Owens-Illinois Glass Co., Toledo, Ohio); 
Michael B. Zimmer (Fritzsche Brothers, Inc., New 
York City); M. Lemmermeyer (Givaudan-Delawanna, 
inc., New York City); R. H. Brousseau, F. O. Snyder, 
C. B. McDow (Phoenix-Hermetic Co., Chicago, Ill.); S. 
L. Barnes (Armstrong Cork Co., Lancaster, Pa.); R. 
W. Bush (Dodge & Olcott Co., New York City); 
Edward Trippe (Ungerer & Co., New York City); F. 
W. Brown, J. B. Magnus (Magnus, Mabee & Rey- 
nard, Inc., New York City). 
Visitors 

C. S. Sewell (Spice Mill, New York City); Leo 
Lorand (New York City); L. S. Levy (THE AMERICAN 
PERFUMER, New York City); Jos. A. Huisking (Chas. 
L. Huisking & Co., Inc., New York City), B. C. Rob- 
bins (duPont Cellophane Co., New York City); John 
’. Ogden, (Glass Packer, New York City); Dr. J. M. 
Doran (Washington, D. C.); D. E. A. Charlton (Mod- 
ern Packaging Co., New York City); Peter Valaer 
Aleohol, Washington); E. 
P. H. James (National Broadcasting Co., New York 
City); Frank H. Wheat (Federal Match Sales Corp., 
New York City). 

Mrs. Frank S. Muchmore, Mrs. C. S. Sewell, Mrs. 
P. C. Friese, Mrs. B. H. Smith, Laura Beggs, Mrs. 
I. S. Rosett, Mrs. F. M. Boyles, Mrs. John Glassford, 
Mrs. L. P. Symmes, Mrs. F. W. Trobaugh, Miss June 
Trobaugh, Mrs. R. S. Swinton, Mrs. C. L. Lovell, 
Mrs. S. W. Fowlser, Mrs. M. G. Pierpont, Mrs. 
Frederick Steffens, Mrs. Geo. M. Armor, Mrs. Kline- 
felter, Mrs. E. L. Brendlinger, Mrs. M. F. 


Bureau of Industrial 


3enner, Mrs. 


E. J. Shanley, Mrs. J. H. Beach, Miss Margaret Woolf, 
Miss Louise Woolf, Alice B. Custer. 





SOME GROUPS AT THE 
1. J. B. Mathias, J. Edward Young, Jr., Geo. M. Armor. 2. L. O. Hill. F. 


3. E. S. Buckley, M. Cortizas, F. 
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W. Trobaugh, L. K. Talmadge. 


Huber. 4. Edward Trippe, Miss Van Wenzel, L. J. Woolf, Geo. G. Fries, 
Miss Louise Woolf, Miss Margaret Woolf, Robert Fries. 
Mentgomery, Peter Valaer, 


5. W. H. Triest, L. J. Woolf, Smith Rairdon. 6. J. H. 
S. Levy. 
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Toilet Goods in Drug Survey 
 geeyeree ae petnen June 13.—A_ specialized study 


of toilet preparations as a part of the St. Louis 
Drug Survey, prepared by Nelson A. Miller for 
the annual meeting of the National Association of 
Retail Druggists and made public through the De- 
partment of Commerce, shows that in three typical 
drug stores toilet goods accounted for 10.57 per cent 
of total sales. The percentages were in direct pro- 
portion to the size of the stores investigated, the 
largest one showing that 13.6 per cent of its total 
sales were toilet goods, the middle-sized store 8.7 
per cent and the smallest one 5.7 per cent. 

“It appears,” wrote Mr. Miller, “that dentifrices 
represent the most important item of sales in the toilet 
goods department, and other leading items are razor 
blades, face powder, perfumes, soaps and hair prepara 
tions. 

“Toilet goods were not as well represented in gross 
margin as they were in sales, the percentage of total 
gross margin earned by toilet goods in each of these 
stores falling below the total share of sales represented 
by them.” 

The portion of the report dealing with actual find 
ings regarding specific items, based on a detailed study 
of the middle store, follows in part: 

“In the perfume and toilet water group, perfume led 
in sales with 79.8 ver cent of total, the gross margin 
on the perfume was 34.2 per cent, the turnover .63 and 
the average sale $1.41. 

“Toilet water represented 15 per cent and the vege 
tal products 5 per cent of sales. In the perfume group 
there were 83 different items in stock with an inven- 
tory investment of $262.95. There were 90 sales in 
perfume during a six-month period Fifty-eight of 
these items produced no sales whatever. Most of the 
sales were represented by dollar perfumes. 

“In the rouge and lipstick group, the rouge repre- 
sented over half of the sales at the turnover rate of 
.52 and an average sale of 57 cents. The lipsticks 
represented 42 per cent of sales with a turnover of .59 
and an average sale of 41 cents. 

“In the shaving soaps and creams, 8&8 per cent of 
the sales were represented by the shaving creams and 
the balance divided between the soaps, powders and 
liquids. The gross margin on the shaving creams was 
36.9 per cent as against 33 per cent on the soaps, 
powders and liquids. The average sale in shaving 
cream was 42 cents as against 24 cents for the soaps, 
liquids and powders, 

“In the general group for soaps all other types of 
soaps except shaving are included. The toilet goods 
represented 77.9 per cent of the sales, the powders, 
flakes and laundry soaps represented 15.7 per cent, 
the dog soaps 3.9 per cent and the germicidal soaps 
2.35 per cent. 

“In the tooth paste and powder group, 88.3 per cent 
of sales were represented by the pastes and the bal- 
ance, 11.7 per cent, by the powders. There was not 
much variation between the other factors such as gross 
margin, turnover and average sale for the powders 
and pastes. 

“In the group of creams, the cold and cleansing 
creams were decidedly in the lead as to sales.” 
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Cosmetic Tax Now in Effect 
(Continued from Page 193) 


toilet preparations went back into the bill. At the las 
moment the 5 per cent tax on toilet soaps and kindred 
products was inserted, and in that form the bill wa 
passed. 

May Revive Sales Tax 

There is frequent comment among members of bot} 
the Senate and the House that the present tax bill i 
hardly more than a palliative for a sorely pressed 
budget. Many consider it only temporary, and it i: 
anticipated in some official quarters that the reconven 
ing of Congress in December will mark the reopening 
of the fight for a general sales tax with a more equit 
able distribution of the excises than is provided in this 
bill. 

There is an implied promise on the part of both 
houses of Congress that if business shows improve 
ment, this toilet preparations tax, together with the 
other “nuisance taxes,” will be abolished. Naturally, 
that is only speculation. 

However, if the dire prophecies made on behalf of 
this business as a result of the new tax materialize, it 
is expected that relief will be granted next Winter re 
gardless of the state of the budget. 

As a footnote, it may be added that at this late date 
Congressional leaders now admit it is impossible for 
anyone even to know the actual requirements for bal 
ancing the budget. Legislators, too, are notably less 
anxious over accomplishing that fact. In fact, some 
of them wonder just what they have done. 


Manufacturers Consider Tax Matters 


Following the enactment of the new revenue bill, 
manufacturers of toilet preparations held numerou 
meetings and informal conferences regarding methods 
of handling the tax. These included conferences with 
the wholesale and retail trade as well as with the im- 
porters. From them there has come a fairly general 
statement of policy to the effect that the manufacturers 
cannot afford to absorb the tax and must pass it on to 
their customers, whether wholesale or retail. 

One or two exceptions to this rule have been noted, 
Dorothy Gray, Inc., for instance having advised its 
trade that the tax will be absorbed. This has been 
followed by a few of the more expensive treatment 
lines and the position has been taken on the grounds 
that the manufacturers of such lines could well afford 
to absorb the tax and thus prevent any increase of 
prices to the consumer. 

The general run of manufacturers, not specializing 
in treatment lines will add the amount of the tax to 
their invoices leaving it to the retail and wholesale 
trade to absorb or pass on as may seem best to them. 
This has created some excitement in retail trade circles 
and during the early part of the taxable period seems 
likely to result in some confusion. 

There has been a considerable amount of purchasing 
in anticipation of the tax and the retail trade has in 
some instances bought supplies for several months 
ahead. Whether it is the intention of this trade to 
hold vrices level or raise them for additional profit 
cannot be determined at the moment. 
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Packaging the New Line 


Suggestions for the Manufacturer in Search of 
Verchandising Success for New Products 
by Ruth Hooper Larison 


get away from you while you are planning the less in- 


AUNCHING new products becomes a more hazard- 
Lip 288 venture every day. Someone has said there teresting but equally important foundations of the line. 


are more graveyards in the toilet goods field than 
in any other industry. We are all too 
well familiar with the toilet goods compa- 
nies created to famous 
titles, or trick ideas, but without any ex- 


sponsor names, 
perience in the industry, any knowledge of 
market conditions, consumer demands or 
Today the problem 
when 


obvious competition. 


is further complicated companies 
take upon themselves the work of design- 
ing their own packages without experience 
in the packaging of toilet goods. An ex- 
perienced toilet goods manufacturer finds 
it necessary to do considerable original 
thinking and careful research before bringing out new 
products, and it behooves the novice to follow his ex- 
ample in caution as well as in packaging. 

Toilet goods packages must be primarily toilet goods 
Designs that achieve the psychology of ap 


will not sell 


packages. 


petizing food packages face powders. 
Smart housefurnishing packages will not sell cosmetics; 
wholesome and homelike gadgets designed for “conveni- 
ence” cannot be transposed into perfume packages; nor 
can smart fashion-minded hat box designs be expected 
to give a semi-medicinal product the correct atmos- 
phere. It is true that beauty is needed in all packages 
in all industries, but 


suitability and appropriateness. 


packaging beauty is primarily 

The manufacturer with a repackaging problem on 
his hands needs to drive through past limitations while 
the manufacturer of a new product starts with a clean 
slate and actually has a much easier time of it. In 
this article I want to talk about the packaging of new 
large or moderate sized lines or groups of products. 

In order to give the inexperienced manufacturer the 
advantage of the knowledge gained by the “old timer,” 
Iam going to start at the beginning with the first rudi- 
ments of the package. Producing a large group of 
products is far more difficult than bringing out one, 
two or that 


regarding large line packaging is equally applicable to 


even three packages, and much follows 


the small line or even to the single product. The main 
difference lies in the greater flexibility which a small 
line or single product offers from a packaging view- 
point. 

how 


“Begin at the beginning!” sounds simple; yet 


few of us do it! When a new line is contemplated, our 
attention jumps nimbly to a glorious color scheme or a 
trick shape for labels—even before the containers on 
which the labels are to be pasted have been selected! 
It is fun, of course, to give the imagination full play 
please tie 


and visualize all those lovely touches, but 


such ideas firmly to the leg of your desk so they won't 
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An excellent routine is to make up a list of the prod- 
ucts, giving each one a name and number. 


A product which is to be sold in more 


than one size should have a coding which 
corresponds to the product itself and also 


to the individual size. Make up sheets 
for a loose leaf notebook allowing one 
sheet to each product and listing such 
general headings as capacity of container, 
cap sizes, costs, labels, manufacturers 
supplying it, etc. I have come to call such 
a file the “Book of Specifications.” The 
following headings, while of a _ very 


general nature, can be modified or ampli- 


fied according to one’s needs. Any other miscellaneous 
notes relative to the package call for further variations 
from this general outline, but the basis of it will serve 
to stimulate the manufacturer’s mind to include in his 


own particular outline his own particular problems. 


Page Outline for Book of Specifications 
PRODUCT 
MAIN 


(name and code no. here) 
CONTAINER (bottle, jar, 


case, ete., etc.) 


SE ab Kecaan millimeter o1 


opening size 


manufacturer of price quotations. 


Notes ...... 
CEROSURE 2. cicccc:s (material) 
EMME cu ceticcs sizes, ete. 
eS ee (sizes, colors, etc., etc.) 


ACCESSORIES (ribbons, odds and ends that 


“fancy” up a package). 


WH vial rusacsacascutee 

CARIN: 5. kn cves (or shipping packing). 

DNCLOGUEEE .occcccccces (stuffers, booklets, folders). 
che cawavowens 


RETAIL PRICE Ox’p By: 


3y using such a form of specifications the skeleton 


of the work is laid out, and the actual designing and 
materials becomes an orderly 


selecting of useable 


routine. Two or three hundred products can be worked 
up at one time with a minimum of labor and with the 
element of efficiency to safeguard 


added against un- 


necessary errors. For large packaging undertakings, 
as the work proceeds, fill in after each outline heading 
all details relating to it, such as the manufacturer of 
each part of the unit, the prices quoted and the costs 
figured. In this way an up-to-date history of the entire 
procedure is available at a moment’s notice. At the 
used which 


involved in the 


bottom of the page a rubber stamp can be 
“OR” of 
operation when every element of the unit of the pack- 


provides for the every one 


age has been satisfactorily decided upon. Attention may 
now be turned to the succeeding phase of the work. 
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Again let me emphasize that the foregoing outline 
is only very general and will not be of great help un- 
less it is worked out to fit individual needs. Unless all 
steps of a large packaging job are kept in close co- 
ordination, some very costly mistakes can occur and 
sad errors result 

In a group of products there is usually one key 
number. In a line of cosmetics (and by cosmetics I 
refer only to make-up products), a double compact, for 
instance, may be the key product. It is best to de- 
termine the kind, shape and size of the case to be used 
for the double compact and select the proper design 
rather than to start designing a lip rouge container and 
later find it is out of harmony with the case proportions 
of the double compact. Such difficulties are most likely 
to arise when stock cases are to be selected and where 
uniformity of design or family resemblance has been 
the aim. 

Uniformity carried to a degree can defeat its own 
purpose and strike a most tiresome note of rigidity, 


{ 


while a feeling of ensemble or family resemblance will 
add sparkle to the line as a whole and at the same time 
allow for a margin of originality in every individual 
package in the line. For instance, if the double com- 
pact is an oblong shape it need not be imperative for 
the cream rouge, eye shadow, etc., to be in oblong cases, 
provided the design selected fits other shapes as well 
as the oblong. Unless a very large volume of business 
is anticipated in cosmetics, and bearing in mind that 


yearly changes seem imperative to create new con 
sumer interest, it is sensible to select stock cases and 
not to undertake heavy tool charges that will require a 
thick slice of the first six months’ profits to write them 
off. If, 


ean be assured, 


on the other hand, a large volume of business 
specially designed shapes and sizes in 


the metal cases, of uniform shape and related sizes, 


are a happy achievement and create consumer interest. 


Cese manufacturers are continually adding to their 
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lines new shapes and sizes in 
stock numbers so that they may 
keep in step with the changing 
trends of the consumer demand. 
It is obviously to their advan 
tage to be able to offer the man 
ufacturer of a cosmetic line the 
best available styles in cases 
at stock prices, thus assuring 
themselves ample volume. on 
their own numbers. 

In a _ treatment line the 
cleansing agent is usually the 
key product of the line. There- 
fore, shapes, sizes, kinds of 
containers, closures, and designs 
for containers should build out 
from that particular product to 
the rest of the line. Whatever 
standard of quality and style is 
primarily established it is 
essential to maintain it through 
out the line. Even the selection 
of products for the line must 
ring the same note as_ the 


styling, pricing and _ prestige 
A man 
ufacturer of cosmetics may have tremendous sales for 
The trouble 


lies somewhere in the manufacturing, packaging 01 


atmosphere of the line. 
his lipstick and low volume on his rouge. 


pricing of the rouge—but to trim his line down by 
throwing out the rouge would be poor judgment. He 
needs it if only for background 
I might cite here an instance where a manufacturer 
in an unrelated field considered entering the toilet 
goods market, and after discovering that face powder 
and cold cream or cleansing cream are usually the best 
sellers, he thought it would be shrewd business to have 
just those products together with a set of compacts for 
his line. I believe he would have had a very difficult 
time establishing himself in toilet goods with such an 
unbalanced line. Allowing for the fact that they are 
the biggest sellers, they are certainly best when re- 
| than 
pushed out by themselves alone to face the growing 


inforce with other worthy products rather 
competition of already well-known and widely adve) 
tised lines. To sum up, a well planned line becomes a 
background, often, for a few outstanding products on 
which the manufacturer will make his best profits. The 
trend in treatment lines today is, however, for smalle) 
lines, fewer products. This trend works advantage 
cusly for both the manufacturer and the retailer and 
indirectly for the consumer, but those products must 
be presented as covering all the outstanding needs 
women have been taught call for toilet preparations. 

This matter of balancing a line is also reflected in its 
I have said befor 


packaging, and, as is planned around 


the leader or leaders and adapted to the secondary 


products in the line. If all the bottles are of uniform 


shape, even though they are private moulds, and the 


jars of uniform shape, greater uniformity can be ex- 


pressed and the designing of labels becomes simplified. 


A variation of this 


such cream products as are applied freely 
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practice is to use uniform jars for 
by the 
customer, and a slightly different shape and size for the 


ee 


creams or related solid products which are applied 
sparingly. 

Likewise with bottles; using large, uniformly shaped 
bottles for lotions and small bottles, appropriately de- 
signed, for such products as muscle oil, foundation 
liquids, ete. In this way there is a sense of variety in 
packaging and at the same time an ensemble effect. 
All bottles might be square no matter what size; or, all 
bottles might be round no matter what size. Private 
moulds are, of course, the ideal method of providing for 
elasticity in design and yet maintaining uniformity of 
general appearance. 

In the case of plastic containers or shells in which 
the container of the product is placed, there is room 
for great originality. Colored containers used with 
discretion offer further variety within the ensemble 
idea. This application of variation in appearance needs 
to be handled adroitly or harmony wil! not result. Be- 
ware of a hodgepodge appearance when the line is 
viewed as a whole if you have striven for a great deal 
of variation! 

Where there are a good many products in the line it 
is wise to keep the labels and the color scheme simple. 
If, on the other hand, there are only two or three prod- 
ucts in the line, the color scheme can be more elaborate 
and the labels intensely arresting or attention getting. 
However, I say again, as I have said in the past, 
“Simplicity is the designer’s best friend!” But I will 
amplify that statement here by adding that it is possi- 
ble to handle four or five or even more colors in a label 
and yet have the design of such a nature that the 
package as a whole is charmingly simple. But it takes 
close calculating to do it! Occasionally we see face 
powder boxes which would tally up to this description. 
They seem so delightfully simple—but just count the 
number of color printings they have gone through! It 
becomes a pretty general rule to use only two or three 
colors for labels and save the glorification of color for 


Dr. Knight Heads Chemists’ Institute 


Dr. Hienry G. 


istry and Soils, U. S. Department of Agriculture, has 


Knight, chief of the Bureau of Chem- 


been elected president of the American Institute of 





Chemists for the period 1982-19384, succeeding Dr. 
Frederick E. Breithut, who has held office for the last 
four years. Other officers elected by the institute 
were :—vice-president, M. L. Crossley, chief chemist of 
Morgan, 


Jr., chemical economist for Scudder, Stevens & 


the Caleo Chemical Co.; treasurer, D. P. 
Clark; and secretary, Howard S. Neiman, patent at 
torney and editor of the Textile Colo 


Protest on Bottles 
No. 20368, by W. F. Collins & Co., New York. Bottles 


classified at 55 per cent ad valorem under paragragh 
218, tariff act of 1922, are claimed dutiable at 12 cents 
per pound under paragraph 217. 

Opinion by Sullivan, J. In accordance with stipula 
tion of counsel and on the authority of United States v. 
Hudnut (17 C.C.P.A. 207,T.D. 43649) the glass bottles 
in question were held dutiable under paragraph 217 as 


claimed. 
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such products as compact cases, powder boxes, acces- 
sories, perfume packages, tubes and cans. 

The launching of the Richard Hudnut “Du Barry” 
line of about forty preparations was one of the finest 
and most complete presentations of a large line of toilet 
goods that the industry has known, and the result 
have testified to a very thorough and well planned 
However, we must remember that the 
fact that the name of Hudnut means a great deal to 


undertaking. 


every woman and the company’s distribution, practical- 
ly nation-wide, are two points which would necessarily 
contribute to the success of the line. For an unknown 
manufacturer to do the same might be risky. 

Infinite care was obviously given to each detail, for 
when these packages are viewed as a whole (see 
illustration) there is no sign of compromise or even 
of haste in their creation. All is orderliness. Under- 
standing of the dealer’s problems and the needs and 
desires of the woman purchaser have been evident from 
the first. This is the type of workmanship which 
creates confidence and achieves smartness; is beautiful 
and yet practical. 

Another point to be considered in packaging treat 
ment lines is the use of the products. Tricky contain 
ers which are difficult to open and close or which have 
many parts likely to drop on the floor, either get lost 
or broken, discourage women from using them regular- 
ly. The motive behind the treatment line is to cement 
the customer’s patronage so securely that she will 
select all her needs from that one line and not use a 
miscellaneous array of toiletries. Therefore, the pack- 
ages must not grow tiresome to her. They must not 
take up too much room on her dressing table; they must 
not be so strident in color scheme as to clash with her 
bedroom decorations. Observe these “must nots.” for 
the life blood of the treatment line is its repeat business 
and its power to lead the customer on from two prod- 


ucts to twenty! 


West Virginia Aleohol Law Valid 


The fight of McCormick & Co., Baltimore, and other 
manufacturers doing business in the state of West 
Virginia against the excise laws of that state ended in 
defeat when the United States Supreme Court in re- 
viewing the case upheld the validity of the statute. 
The law compels manufacturers doing business in 
products containing alcohol in the state to secure a 
license or permit, for which the fee is $50. The Court 
held that the 18th Amendment and the acts of Congres 
for its enforcemert did not affect state statutes relating 


t 


o similar matters excepting in cases where such 


tatutes were in violation of the amendment Accord- 
ingly the West Virginia statute was upheld. 
Louisiana Taxes Soft) Drinks 
The Louisiana State Legislature has passed a tax bill 
vhich includes soft drinks among the commodities 
taxable. In the new law soft drinks are taxed 25 cents 


per gallon on syrups and $15 for each mixing device 
with a graduated scale on bottling plants to provide 
equal application. The tax is designed to yield $350.,- 
000. 
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The New Revenue Bill 


FTER great difficulty, not all its own fault, 

Congress has passed and the President has 
signed the new tax bill designed to “balance the 
budget” which has been thrown out of balance by 
increased expenditures and decreased revenue. The 
bill as finally passed carried a tax on all toilet prep- 
arations, toilet soaps, dentrifices and mouth washes 
at five per cent, and all other preparations at ten 
per cent. This is a very heavy burden placed upon 
any industry. Doubtless it would have been better 
to take in more industries for these “excise taxes”’ 
and thereby lower the rate as applied to specific 
industries. 

However, the bill is now a law, and while there 
is some talk of reopening the matter at the next 
session of Congress in December, it is unlikely that 
this will be done, provided revenues under the bill 
are up to the estimates submitted by the Treasury 
Department for the guidance of Congress. It re- 
mains, therefore, to be considered how the industry 
will fare under the tax and what needs to be done 
to make the burden tolerable. 

Now that the measure is definitely out of the way, 
a frank consensus among manufacturers, and retail- 
ers as well, seems to be that the sales volume on 
all toilet preparations will suffer very little even 
if the full burden of the tax is passed along to the 
consumers. It is felt that the addition of ten per 
cent of the manufactured cost to retail prices will 
not be prohibitive either in the case of low-priced 
or high-priced toilet articles. This, however, by no 
means answers the question of how the industry 
will fare under the law. The answer to that ques- 
tion depends largely upon how the tax is handled. 

There are three methods which can be adopted 
by the manufacturer. He can absorb the tax; he 
can pass on part of it; or he can pass it on alto- 
gether. If he decides to absorb it entirely, it is 
probable that a few months will find him with little 
profit to show for his shipments. The margins for 
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the manufacturer, if he considers all his costs, 
are not large enough for the absorption of ten per 
cent of manufactured cost from his profit, except 
ing in very rare instances, and on the great bulk of 
the cheap or moderately priced items, the manu 
facturer’s margin is considerably less than ten per 
cent. Obviously, then, he cannot afford to absorb 
the entire tax. 

There is danger in the practice of passing on a 
part of the tax, hoping that the retailer will absorb 
his share of it and that prices to the public will not 
be increased. The present temper of most of the 
retailers is that they will not absorb any of it. Of 
course, this attitude is subject to modifications as 
the exigencies of the situation compel. In addition, 
it would be extremely difficult to arrive at an equi- 
table division of the tax between the manufacturers 
and their outlets, especially under present highly 
competitive conditions. 

It is the quite general opinion that manufactur- 
ers should unite on the policy of adding the com 
plete tax to their invoices. 

In practically every instance the retailers are able 
to absorb the entire tax even on the 10c store mer- 
chandise where the margin of profit to no one is 
large. It is perfectly possible for the retail chain 
to absorb a ten per cent tax on toilet goods, as the 
prices at which these articles are sold to the 5 and 
10c stores are lower than the average prices paid 
by the stores for other merchandise, and are low 
enough to permit the absorption of the tax without 
an increased price to the consumer. 

On goods in the moderate and high-priced brack- 
ets, retail prices, as is well known, are subject to 
a considerable amount of cutting. This has reduced 
the retailer’s margin of profit. Undoubtedly the 
absorption of the tax by the retailer could be 
accomplished by reducing the amount by which the 
store has cut list prices, and the public, while paying 
a few cents more per package to the store, would 
still be purchasing below list prices and would not 
feel the burden of the tax. 

Nevertheless, the tax of ten per cent on toilet 
preparations and five per cent on such necessities 
as toilet soaps and tooth pastes, is a burden which 
should not be required in any industry. Far better 
would it be if the basis of taxation were broadened 
to include practically every industry not concerned 
directly with the necessities of life. Such a broad- 
ening of the base could be accomplished readily and 
would undoubtedly bring the rate of taxation down 
to two or three per cent, permitting the manufac- 
turer to absorb the tax readily without burden to 
either the retailer or the ultimate consumer. 

While for the time being the industry must oper- 
ate under the handicap of unfair taxation, it need 
not cease its efforts to bring about the adoption of 
a more equitable basis and one which would be less 
burdensome and fairer alike to the manufacturer, 
the retailer and the general public. 
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OUR ADVERTISERS | 


Armstrong Cork Company 
Lancaster, Pa. | 


\ | 

| AMERICAN PERFUMER AND ESSENTIAL OIL REVIEW, 

| 32 Fourth Ave., New York City. 

| GENTLEMEN: As you know, THE AMERICAN 
PERFUMER has been on our trade paper list for 

Although our advertisements in it 





many years. 





| are not designed primarily to pull inquiries, we 
have been well satisfied with the number and 
quality of responses that come from THE AMERI- 

CAN PERFUMER. We consider it an _ essential 

medium for doing a good advertising job in the 

field of toilet preparations. 
Yours very truly, 
E. V. CARLQUIST, 
Advertising Department. 
Cork Division. 
ee EEE EI SSISIEIISISSS NESS SSUES 
Mr. Paley on Price Cutting 
( NE of the wisest of the many wise remarks 
made by Phil Paley in his address at the an- 
nual convention of the American Manufacturers ot 
Toilet Articles was to the effect that “You can 
prevent this price slashing if you want to.” Now 
that the possibility of the passage of legislation 
designed to permit the maintenance of prices by 
contract at this session of Congress has practically 
vanished, manufacturers should consider Mr. 
Paley’s remark more carefully than ever. 

When the Capper-Kelly bill met its inglorious end 
last year, it was pointed out in many quarters that 
the real reason for its failure was the lack of a will 
to maintain prices on the part of the manufacturers 
themselves. They have paid lip service to the cause 
for many years urging the passage of the bill. 
While urging action by Congress, a few have at the 
same time done everything within their power to 
prevent the slashing of prices on their own prod- 
ucts. But they have been in the minority. The 
great bulk of the manufacturers have done nothing 
at all along legally recognized lines to maintain 
prices and many have entered into actual price 
cutting campaigns. 

It will be another year at least before price pro- 
tection by contract can become a reality. If in- 
dustry in the meantime shows its sincerity by mak- 
ing an honest effort to prevent cutting, there seems 
little doubt that Congress will grant the authority 
to contract for this purpose. If the contrary 
course is taken, it is highly probable that Congress 
will again make a fiasco of the Capper-Kelly bill 
and possibly end for all time the chance for favor- 
able action on the measure. In addition, the manu- 
facturer who sincerely tries to maintain his prices 
under present conditions and with an eye to the 
effect of this policy on the mind of Congress may 
find himself agreeably surprised with the result. 
Perhaps Phil Paley was right when he said “You 
can stop this price slashing if you want to.” 
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A Suggestion on “Castile” 
(Letter to the Editor) 
EDITOR, THE AMERICAN PERFUMER & ESSENTIAL 
OIL REVIEW 
Sirk:—The writer was very much interested in read- 
ing the editorial in your May issue, entitled 
“Holds ‘Castile’ Means ‘Any Good Soap’.” 

We think that you have taken a long step forward 
in the simplification, and standardization of phar- 
maceutical products by the suggestion in the last 
portion of your editorial, but we should like to offer 
the following amendment. 

“Instead of there being one soap, or U. S. P. 
formula for one soap following the definition of 
Sapo, let us consider that at some time in the future 
there will be more than one, and let the first one be 
‘Olive Oil Soap, U. S. P.’, which would follow the 
original formula now prescribed by the Pharmaco- 
poeia which calls for this type of soap to be made 
entirely from olive oil, and the necessary caustic 
for saponification. 

“This procedure will clearly put this type of soap 
where it belongs, and make it easy indeed for doc- 
tors and surgeons to use an olive oil soap in pre- 
scriptions calling for that particular type of soap, 
in whole, or in part, as required by them in their 
practise.” 

From my twenty-three years’ experience in the 
soap business, I must say that I agree entirely with 
the Court that the word “Castile,” has been applied 
to so many different kinds and types of soaps, made 
from so many different fats, that it would be fool- 
ish to go back to forcing the word “Castile” on the 
public at large, as descriptive of olive oil soap only. 

My experience also shows that the consuming 
public today really believes that “Castile” soap 
means nothing but a mild and gentle soap, suitable 
for washing infants, and other similar purposes. 

There is a need in the surgical and medical pro- 
fessions for an all olive oil soap, properly made, and 
I believe that if you could give expression to these 
thoughts in your publication, you would find that 
many other people have the same viewpoint. 

New York 
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HEWITT BROTHERS Soap Co. 
MARTIN F. SCHULTES. 
EpITOR’s NOTE: We have passed Mr. Schultes’s 
interesting suggestion along to the Revision Com- 
mittee of the U. S. Pharmacopeeia and it has been 
referred to the proper sub-committee. We are now 
advised by Dr. E. Fullerton Cook, chairman of the 
general revision committee, that the sub-committee 
handling the definition of Sapo has not yet com- 
pleted its deliberations or made its report. Inas- 
much as this is an extremely interesting subject 
and one of more than casual importance to all manu- 
facturers of toilet soaps and “Castile” soaps, we 
would suggest to our readers that they present their 
views of the matter either to us or direct to the 
revision committee in order that there may be avail- 
able a complete resume of the view of the soap in- 
dustry for the guidance of the sub-committee. Any 
communications on the subject will be forwarded 
promptly and will receive careful consideration. 
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Nelson on A. M. T. A. Board 


At a meeting of the Executive Board of the Amer- 
! ican Manufacturers of Toilet Articles in New 
York, recently, Joseph D. Nelson, secretary and gen- 
eral the Andrew Jergens Co., Cincinnati, 
membership on the 


manager of 
elected to 
vacancy. 
pany. 

Dorothy 
Inc., New 
New York; 
the Milson 
was 


was board to fill a 


He succeeds F. C. Adams of the same com- 
elected: 
House, 
Perfumery, Inc., 
New York; 
remainder of the 


active members 
Inc., St. Louis; 
Matchabelli 
Rubinstein, 


Cincinnati. 


Five new were 


Perkins, Primrose 
York; 
Helena 
Co., 


largely 


Prince 


Inc., and 


The 


session devoted to a discussion of the 
problems involved in the new tax law, with the mem- 
unanimous in the that the 


absorbed by the 


bers opinion entire tax 


should be passed on and not manu- 
facturers. 

The 
taken an extremely active 
part in the 


association has 
events imme- 
diately preceding and fol- 
lowing the enactment of 
the revenue measure. Th 
membership has been 
kept 


velopments by a 


posted on latest de- 
series of 
bulle- 


secre- 


carefully 
tins 


prepared 
issued by the 
tary following advices 
received and prepared by 
and 


the general counsel 





the Washington 
The 


board has held several formal meetings and numerous 


repre- NELSON 


JOSEPH D. 


sentative. executive 


informal conferences with a view to working out meth- 


ods for handling tax difficulties and keeping members 


advised. 


Coming Conventions 


American Cosmeticians Association, Sherman hotel, 
Chicago, Aug. 22 to 24, 1932. 
National Hairdressers and Cosmetologists Associa- 


tion, Cruising Convention, S. S. Noronic, Sept. 10 to 16, 
1932. 

National Wholesale Druggists Association, Greenbrier 
hotel, White Sulphur Springs, Va., Sept. 19 to 23, 1932. 

National Association of Retail Druggists, Hotel Stat- 
ler, Boston, Sept. 19 to 23, 1982. 

International Beauty 
Wardman 


26 to 30, 1982. 


and 
Park 


Barbers Supply Dealers 


Association, hotel, Washington, Sept. 


3eauty Industries Manufacturers Association, Inc., 
Hotel Astor, New York, Oct. 17 to 20, 1982. 

National Manufacturers of Soda Water Flavors, 
Cleveland, Ohio, Nov. 14 to 18, 1982 


American Bottlers of Carbonated Beverages, Cleve- 
'and Public Auditorium, Cleveland, Ohio, Nov. 14 to 18, 
1932. 

Associa 


and 11, 


Manufacturers 
Dec. 10 


Pharmaceutical 
Mayflower hotel, 


American 
tion, 
1932. 


National Confectioners Association, Chicago, date to 


Washington, 


be announced. 
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N. A. A. I. Designer and Industry Exhibit 


Numerous entries have come in since the announc 
ment by the National Alliance of Art and Industry « 
its “Designer Industry” exhibit which will b 
held from June 20 through July, August and Septen 
ber at the Art Center Building in New York. Wit 
the cooperation of the American Management A 
lecture conferences on “Th: 
Economic Importance of Re-Designing” will be held o 
the evenings of June 28 and 29. 


and 


sociation, a series of 


Designers from all over the country are cooperating 
with the manufacturers of their products in this ¢ 
hibit 
mercial production. 


of three-dimensional objects designed for com 


Among the designers to be repr« 


sented are: Egmont Arens, Norman Bel-Geddes, 
lucien Bernhard, Donald Deskey, Henry Dreyfuss 
Helen Dryden, Gustav Jensen, Joseph Sinel, Walter 


D. Teague, W. E. Hentschel, Wolfgang Hoffmann, Inc., 


Richard Marwede, Lee Simonson, George Sakier, 
Walter von Nessen, John Vassos, Myrtle Merritt 
French, Peter Dien, Russel Wright, D. B. Hassinger, 
Clarence Cole, Kathleen Stowell Frantz, Mildred 
Perry, Ruth Hooper Larison, Lucille Knoche and 
Simon de Vaulchier. 

As previously announced, certificates will be 


awarded for beauty and utility in the various classes 
of objects to be shown. These awards are to be based 
upon the opinions of a highly selected group of 500 
men and women, representative of alert and intelligent 
consumer 


reaction and design appreciation from the 


industrial, the educational and the merchandising 
points of view. 

All three-dimensional objects designed for machine 
eligible for exhibition, with the excep- 
tion of furniture, which will be shown at a subsequent 


exhibition of decorative arts. 


production are 


The advisory committee for the exposition includes 
Carl Black, Atlantic division manager, The 
American Can Co.; Allen Brown, advertising manager, 
the Bakelite Corp.; N. W. 
General Box Co. 


sales 
Embrey, vice-president, 
industrial de- 
Paul Hol- 
Durstine & 
economist; 
manager, R. H. 


Ink; 


; Norman Bel-Geddes, 


signer; Virginia Hamill, style consultant; 
Batten, Barton, 


Jones, consulting 


lister, vice-president, 
Mark M. 
Knauth, 
re: B. 
Spencer 
OIL 


. 
counsel; Ber 


Osborne; 

Oswald W. 
Macy & 
Louis 


merchandising 
Larrabee, editor, Printer’s 
THE AMERICAN PERFUMER & 
REVIEW; William A. McDermid, 
Nash, designer; William Nelson Pelouze, 
president, Art & Industries 
Platt, art director, The 
ant general 


Levy, 
ESSENTIAL sales 
Association; 
Delineator; C. J. Sharp, assist- 
Steel Co.; Dorothy 
Taylor; Lee 
Solon, sales 
; Irwin D. Wolf, secretary, 
Kaufmann Department Stores; Raymond Hood, archi- 
tect; Henry L. Sell, Blaker Agency; 
Charles president, Frank Presbrey & Co.; 
Burton Emmett, Newell Emmett Co.; Thomas Watson, 
president, International 


Joseph B. 


Acme 
Lord & 
Audac; F. J. 


Glass Co. 


sales manager, 


Shaver, vice-president, Simon 


on, president, manager, 


Owens-Illinois 


Advertising 
Presbrey, 


Susiness Machines Corp. 
Stick to Your Own Business 
So many salesmen spend so much time selling their 


competitors to their own customers. 
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What a Survey May Show 


Properly Directed Research Often Elicits 


Information of Vital Value 


by Leroy Fairman 


rWNHE survey business has 

in recent years grown 

to be a considerable 
industry. In its now 
familiar aspects, it is largely 
the invention of advertising 
mediums. About 25 years 
ago prominent magazine 
and newspapers began to 
gather information of vari- 





ous kinds from the terri- 
tories they covered and _ to 
present this information to advertisers and agencies 
as a means of solicitation. Many periodicals have 
developed this special phase of research to a rather 
astonishing extent. If you feel that, in the interest 
of your business, you should know how many Fords 
are owned in Clinton County, how many women in 
Far Rockaway chew gum on the street, and how many 
families in Syracuse own both a dog and a cat, the 
chances are that some magazine has all that informa- 
tion bound up in a book about the size of an atlas of 
the world, and will be delighted to send it around to you. 

The advertising agencies were not far behind the 
periodicals in the extensive development of the survey. 
Many of them now maintain departments devoted to 
research, which are at the disposal of their clients, 
and the results of their investigations are often of great 
value. In recent years there have also appeared a 
number of research organiza- 
tions, which are prepared to 
make any kind of a_ survey, 
anywhere, for the elicitation of 
any type of information the 
manufacturer or other business 
concern may desire. 

An intimation that you might 
be interested in a survey of 
some kind will bring to your 
office the head of one of these 
organizations, accompanied by 
one or two of his chief inquisi 
tors. They will ask you num 
berless questions, some of which 
will be very hard to answer. 
Then they will go away, and in 
due time return, bringing with 
them a questionnaire as long as 
the moral law. This, when you 
have approved it, will be mani 
folded many times and turned 
over to a group of trained in 
vestigators, who will go up and 
down the land, over agreed-upon 
routes, and extract the answers 
to all those questions from 
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tradesmen, housewives, or whomsoever the unfortunate 
victims may be. 

At some future—generally very future—date, the 
questionnaires will be turned back to you, together 
with an analysis and a voluminous report which em- 
bodies the recommendations of the surveyors, made 
in the light of the information which the survey has 
elicited. The bill, in an average case, will be around 
53,000 or $4,000. Probably what you get will be well 
worth the money. If the information you sought was of 
the Ford car, gum chewer, cat and dog owner variety, 
you will unquestionably get the worth of your money. 

The research lads, so far as my observation goes, 
are pretty sure that every business man who has 
problems or troubles not obviously due to general busi- 
ness conditions, needs one of these comprehensive, all- 
embracing surveys they do so well. This is not always 
true 

During the past few years I have been closely inter- 

ted in three surveys, made by leading professional 
cencerns in this line. All were excellent jobs, thor 
oughly and conscientiously done, and the report made 
in each case embraced recommendations which an 
analysis of the investigation warranted and justified. 

But in none of these three instances was it possible 
to carry out fully the recommendations made. It was 
not possible for reasons which were outside the scope 
of the survey, and which the survey folks could not 

a 


be expected to know. r was I certain, in any case 
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that the 
would have business 
troubles for This, let 
me explain, was no fault of the research boys. They 
did their best, but of the 
facts they gathered were of no value or significance, 
and their judgment was swayed by factors of no real 


fully carried out, 
for the 
remedy was sought. 


recommendations, even if 


proved to be a cure 
which a 


in each of these cases 75% 


importance. 


organizations, as I view them, are 


the field of 
broad, and when the information desired is general in 


These research 


of much usefulness when investigation is 


nature and varied in character. 
statistical information, and in the analysis of the sig- 
nificance of those 

But when a 


highly specialized nature; when he wants to find out 


In the gathering of 
statistics, their work is excellent. 
manufacturer desires information of a 


one particular thing, or a few closely related things, 


is needed and how to 
that 


knows what 
the 


one man who really 


find it, is usually all research organization 
is needed. 

One thing every manufacturer ought 
the answer to this 
And, be- 


that 


For example 


to know, and few do, Is correct 
“Why do people buy my goods?” 
fore I attempt to the kind of 
will the answer to this 
me emphasize its importance and justify my statement 


that 


question: 


describe res arch 


determine right question, let 


few manufacturers know it. 


Finding the Dissimilarities 


Every product has qualities that are similar to com 


peting products. These similarities are of small value 


as advertising material, unless no competitor has 


thought of so using them Yet 
millions of dollars are spent every month in advertis 


which rarely happens. 


ing these similarities—in spreading through the news 


papers and magazines and other media claims for a 


product which may be made, and have been made, 
with equal truthfulness, for perhaps a dozen competing 
products. Most of the 
advertising angles are only novel ways of 
the same old 
the old arguments 
made, but even so, many of them have no actual sales 


power and not only use up costly space to no avail 


slants, new 


presenting 


new ideas, new 


arguments. In many cases, it is true, 


are the only ones which can be 


but becloud or subordinate claims which have selling 
value. 

But it is often the case that a product has differences 
from competing products which have definite advertis- 
ing value, and the 
sumers prefer that product to all others. 
often the that while 
and appreciated by the 


hit upon the precise manner in which they should be 


real reasons why con- 
And it is 


known 


represent 


these differences are 


-ase 
manufacturer, he has never 
presented to the consumer. 

In such cases an independent investigator thoroughly 
the 
can 


business, and knowing exactly 


find 


conversant with 
what he is 


consumer’s mind when he buys, and formulate, in the 


after, out what is really in the 
consumer’s own language, the paramount selling theme 
or message. 

A friend of this 


thing in a striking manner, and I am sorry that I 


mine recently accomplished very 


cannot name the concern for which he did it, as it is a 
70-year old business whose product is well known and 
heavily advertised. 
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Notwithstanding the age of this business, notwith- 
standing the fact that the present head of the house 
was brought up in the business and is an unusually 
able business man, and notwithstanding the fact that 
the advertising of the house has been most carefully 
planned and excellent results, it was 
still felt that they did not have the correct answer to 
the vital question—“Why the 
our goods?” 


productive of 


does consumer prefer 


So my friend went out to find the answer. He went 
to a town where the goods are thoroughly distributed 
and in constant demand. 


He then went from store to 


store, asking in each for a package of , using 
He took 
questions as to 
In this 
the different 


the generic name but not naming any brand. 


what was given him, asked a few 
sales and consumer preferences, and went on. 
way he soon accumulated samples of all 


brands sold in that 


His 


succeeded in 


town, 


next step was to call on When he 
with the lady of 
the house, he opened a big suit case, in which were 
packages of all the brands he had bought. Explaining 
that he had nothing to sell, he asked the lady to take 
her choice of the packages, and keep it as a gift from 
him, the only stipulation being that she should answer 
a few simple questions. 


consumers, 


securing an interview 


Having made her selection, the lady was asked why 
she chose that brand in preference to others, and my 
friend was careful to set down her exact first words 


in answer to that question. A few more questions 
were asked, the lady’s name and address noted, and 
that ended the interview. 
The Answer to the “Why?” 
This investigator saw and talked with 100 women. 
From each one he secured a direct answer to the 
crucial “why,” together with information as to how 


long she had used the brand of her preference, how 
often she used it, and so on. 

When the 
individual 
those 


information thus gained 
friend 
first 
were of no 


was entered on 
out the 
represented other 
special interest to him, 
Then he separated the cards 
chosen 


cards, my weeded 


whose 


cards of 
consumers 
These 


laid 


choice 
brands. 
so he 
of the 
three 


aside. 
women who had 
piles—one containing the cards of 
another the frequent 
third the cards of regular users. 

Analysis showed that the whose cards fell 
in the first pile gave a variety of dissimilar reasons 
for their only 20 cent gave the same 
reason. This showed, according to the investigator’s 
reasoning, that infrequent bought from 
habit founded upon vague, undefined reasons and that 
therefore their cards might just as well be disregarded. 

The cards in the pile 
users of the product—showed more 
opinion than did those in the first pile. Nearly 50 per 
cent of the same for 
buying. Therefore they were laid aside further 
consideration in the third fail to 
agreement, 

The third pile, to the investigator’s delight, showed 
a remarkable unanimity of reasons. 


them 
into 
occasional 
and the 


his own brand 


users, cards of users, 


women 


selection; per 


these users 


second those of frequent 


agreement of 
them gave practically reasons 
for 


case should 


pile 
show a closer 


Over 80 per cent 
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of them not only gave the same reason for the buyer’s 
selection of the product, but in practically the identi- 
cal words! Those words were four—four simple, 
plain, housewifely words. And they expressed, in the 
clearest possible terms, the basic, outstanding reason 
why all these regular users of the product preferred 
it to all others. Whereupon my friend cried “Eureka!” 
and called it a day. 

According to his final analysis of his findings and 
the lesson to be learned from the entire experience, 
all replies secured in such an investigation which were 
common to only 20 to 25 per cent of the total could 
safely be discarded as of little significance; replies 
common to 50 per cent of the total should be furthe) 
studied and analyzed, while replies common to 75 to 
80 per cent of the total should be regarded as a defi- 
nitely correct and final answer to the question asked 

One of the most interesting things about this par 
ticular piece of research is that when the investigator 
made his report to the head of the firm that individual’s 
face turned a deep pink with both surprise and 
chagrin—for the four words which embodied the 
sought-for buyer’s reason expressed a thought which 
was constantly in his mind in the production of his 
goods! They covered an important quality point which 
was familiar to everybody in the plant. 

It would be strange indeed if such a vital feature 
had never been touched upon in the firm’s advertising. 
It had, hundreds of times. But always it had been 
all dolled up in the fine writing of the copy writer; 
always it had been subordinated to, or mixed up with, 
a lot of other advertising claims and arguments—lost 
in the shuffle, as the saying is. And never, strange to 
say, had it been expressed in those four plain, simple 
words—words that are a partof the every-day vernacu- 
lar of the housekeeper. There’s a text for an adver 
tising sermon that would fill a large book. 

Those four words now stand out in every advertise- 
ment of the house, you may be sure. That they will 
sell goods is beyond question, for they are the language 
of the steady consumer, and therefore present the real 
outstanding reason why the present non-consumer 
should buy. Other good points are of course brought 
out in the advertising, but they are subordinated to 
the “big idea.” 

There are altogether too many manufacturers who 
know only the scientific or laboratory reasons why 
people ought to buy their goods; too many who pat 
tern both their goods and their advertising claims 
after their competitors, and who have nothing to say 
except that their goods are “more” this, or “more” 
that, than anybody’s else; too many who decide what 
the consumer wants, or why she buys, sitting with their 
associates around a big conference table to which no 
consumer is ever summoned. And there are altogether 
too many who begin their business with a chemist and 
work blindly out toward the consumer, instead of be- 
ginning with the consumer and working back to the 
chemist with a clear idea of what the consumer really 
wants and why she buys what she now uses. 

To all such a survey is earnestly recommended—and 
in a majority of cases one smart, clear-headed man, 
knowing what he wants to find out and how to recog 
nize it when he finds it, will bring back the answer 
to the problem in a short time, and at small expense. 
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\. Ph. M. A. Annual Convention 


The American Pharmaceutical Manufacturers Asso- 
ciation, meeting in Greensboro, N. C., May 16-19, for 
its twenty-fifth annual convention, unanimously adopted 
a resolution which strongly opposed the proposed trans- 
fer of the administration of the Federal food and drug 
laws from the Department of Agriculture to another 
executive department. The association based its action 
on the belief that “the act is and has been economically, 
efficiently and effectively administered by the Depart- 
ment of Agriculture, and that any transfer of its 
administration would result in a public loss and no 
publie gain.” 

The attendance at the convention was smaller than 
usual, due to the organiza- 
tion’s new plan of trans- 
ferring reports on_ its 
technical activities almost 
entirely to the mid-year 
meeting. The attendance 
was announced as_ 105, 
including representatives 
of 27 active members and 
15 associate members and 
guests. 

Officers who served last 
year were re-elected to 
office. They are:  presi- 
dent, John G. Searle, G. 
D. Searle & Co., Chicago; 
vice-presidents, S. W. 
Fraser, Burroughs, Wellcome & Co., New York, and 
L. D. Humphrey, G. F. Harvey Co., Saratoga Springs, 
N. Y.; secretary, C. W. Warner, Maltbie Chemical Co., 
Newark, N. J., and treasurer, Frank A. Mallett, 
Standard Chemical Co., Des Moines, lowa. 





JOHN G. SEARLE 


The following were elected members of the board 
of directors for three year terms: Carroll Dunham 
Smith, Carroll Dunham Smith Pharmacal Co., New 
York; S. B. Penick, S. B. Penick & Co., New York, 
and Eliot S. Frosst, Charles E. Frosst & Co., Montreal. 
C. G. Predmore, of the Digestive Ferments Co., Detroit, 
was elected a member of the associate members’ com- 
mittee. The Arner Co., Buffalo, N. Y., and the Calco 
Chemical Co., Bound Brook, N. J., were elected to 
membership in the association. 


Foragers Plan Annual Outing 

The thirty-fifth annual outing of the Foragers will 
take place this year on June 25, at Green Gables, Long 
Branch, N. J. The trip will be made by boat from New 
York as usual, and a program of athletic events as well 
as the annual baseball game will afford exercise and 
recreation as well as an opportunity for members to 
win valuable merchandise prizes, donated for these 
events. A shore dinner will be served with trip back 
late in the afternoon. The program of events is yet 
to be completed, but at the suggestion of many who 
attended former outings, it is planned to close most of 
the events to members only. Details regarding the 
program and the schedule of boats and trains will be 
forthcoming later. 
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Hyacinth and Its Constitution 


by Dr. L. Hoejenbos and Dr. A. Coppens 


flowers (Hyacinthus Orientalis-L.) 


YACINTH 
H growing in the vicinity of Amersfoort, Holland, 
were extracted with benzine. The residue from 
the benzine was a solid, light brown product, contain- 
ing paraffins and waxes. In order to concentrate the 
odor-carrying constituents, the concrete was dissolved 
several times in absolute alcohol, and most of the 
paraffins and waxes were frozen out. The remaining 
oil was then steam distilled in vacuum, and an oil with 


the following constants was obtained: 


Specific Gravit 19° /4°C Ludo 
Refractive Index at 20a°% 1.4081 
Optical Rotation O.1s 
Acid Value ; 

Tost Value 1435 
Ioste Value after Acetylization ate 


Since fractional distillation might cause chemical 
changes in the oil, the different constituents were re- 
moved as follows: 

i Phenols and Lactones. 
NaOH solu- 


saturated with 


A part of the oil was shaken with 3° 
tion. The alkaline shake-out was 
carbonic acid, and the phenols separated. These were 
benzoylated by the Schotten Bauman Method, and the 
benzoyl derivative melting at 69-70°C was isolated. A 
mixed melting point determination with benzoyleugenol 
showed no change in melting point, proving the 
presence of eugenol. 

On acidification of the carbonate solution from the 
phenol separation and extraction with ether, the acids 
were separated. No lactones were found. On con- 
version to the anilids, two substances were isolated; 
one melting at 160°-161°C, and the other at 114 C; 
characteristic for benzanilid and acetanilid, showing 


that the oil contained free benzoic and acetic acids. 
2. Aldehydes. 


The oil remaining from the phenol and acid separa- 
sodium bisulphite. The 


tion was treated with 380% 


solid addition 






product was 


washed with 






benzol made alka 
line with 10° 
NaOH and ex- 


tracted with ether. 







On treatment with 





eRIAY Nae a 
Miph Ar ade Widow. 
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phenylhydrazin, the separated aldehydes yielded a 
phenylhydrazone melting at 167 -168°C, identical with 
that of cinnamic aldehyde. The aldehydes oxidized 
with moist silver oxide yielded two acids, one melting 
at 130°-131 C (cinnamic acid), and the other at 120°- 
121°C (benzoic acid), showing the oil contains cinnamic 
aldehyde, and benzaldehyde. No phenylacetaldehyde 
was found. 


3. Alcohols and Esters. 


The oil left after the above separations, was saponi- 
fied with a small excess of alcoholic alkali. After dis- 
tilling the alcohol, and diluting with water, the oil was 
separated, and the aqueous solution containing the 
acids was evaporated. 
with ether. After evaporation of the solvent, a semi- 
solid residue remained. 


This was acidified and extracted 


The crystals were filtered off 
by suction. The liquid part was converted into the 
anilid, and gave acetanilid melting point 114°C. 

After repeated crystallizations of the solid acids, two 
melting at 120°-121°C 
(benzoic acid), the other at 101 °-102°C., 


peared to be o-methoxybenzoic acid, which was con- 


acids were separated, one 


which ap- 


firmed by elementary analysis. 

From the aqueous liquor left after shaking out the 
acids from the evaporated saponification liquors, an 
other acid was isolated by careful neutralization of the 
sulphuric acid. This proved to be n-methyl anthranilic 
acid, which had dissolved as the sulphate. It melted 
at 178 -179°C and gave no depression of melting point 
on mixture with n-methyl anthranilic acid. 

Alcohols—The ethereal shake-out of the saponifica- 
tion liquor was distilled and separated into the follow- 
ing principal fractions: 


1 Fraction boiling at SO°C— 100°C at 16 m, m, 

2 Fraction boiling at LOO5°C-10L5°C at 1 mm. om. 
Fraction boiling at 1O5°C-115% at 14 m. m 

i Fraction boiling at TZS°C-Tae¢ at 14 m,. m 


Fraction 1, 
yielded a_ phenyl- 
urethane with a 
melting point of 
45°-47° C in in- 
sufficient quantity 
to further identi- 
fy it. The melt- 
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ng point of n-heptylalcohol phenylurethane is 59-60 
C, a mixed melting point showed 48°-52° C. The au- 
thors feel that n-heptylalcohol is present. 

Fraction 2, phthalation, 
ester melting at 106°C, which appears to be identical 
acid phthalate. the fraction left 
the phthalic anhydride treatment, a solid sub- 
This was purified by 
finally 


on gave a solid phthalic 


with benzyl From 


after 
stance crystallized on freezing. 
crystallization alcohol, and 


repeated from 


melted at 56 
hydroquinone dimethylether. 


-57°C, and appeared to be identica! with 


From fraction 3, after phthalation and separation of 


the alcohol, two phenylurethanes were obtained; one 
melting at 109.8°-110.4 C, and the other at 98.5°-99.5 C 
The latter appeared to be the phenylurethane of 


phenylethylalcohol, and the first that of benzylalcohol. 


Fraction 4, although boiling almost entirely at 155 


137 C indicating the presence of a single substance, 
yielded a diphenylurethane melting at 103.5°-104°C, 


while according to the literature, the diphenylurethane 


of cinnamic alcohol melts at 97°-98°C. This was shown 
to be the melting point of the metastable modification, 
the synthetic 


melting at 97 


making metastable form of 


alcohol 


since by 
seeding the 
-104°C, the 
103.5 - 


98°C, on 
103 


point of 


cinnamic 
molten mass with a crystal melting at 
mass solidified and gave a melting 
104 °C. 

The 
phthalic 
Sp. G. at 15 
32°-154° at 
On oxidation, 
179 -181°C 


which had not reacted with 


anhydride, showed the following constants: 
15°C—1.045; Np 20 1.5317; and B. P. 
13 m.m. These constants indicate methy]- 


part of fraction 4, 


eugenol. veratric acid was obtained, 


melting at which was unchanged on a mixed 


melting point determination with veratric acid made 
from methyl vanillin. 

In order to determine the constituents of the oil of 
hyacinth a fresh quantity of oil was freed from 
phenols by means of diluted sodium hydroxide. Since 


the ester is 


relatively 


high ester content, some of 
the 


amount of acetic and benzoic acids in the alkaline wash. 


the oil has a 


undoubtedly split, as shown by high 
There is every reason to believe that the saponification 
is small and has no material effect on the composition. 
The the 


free oil by sodium bisulphite. This was carefully done, 


aldehydes were then removed from phenol 


since unsaturated bodies such as geraniol, cinnami 


alcchol, ete., can be dissolved by this reagent. 


The phenol and aldehyde free oil was fractionated 


through a Widmer column. The first fraction boiled 
at 98 -100 C at 15 mm. and had an odor of benzyl- 
acetate. In order to remove free benzyl alcohol, this 


fraction was rubbed in a mortar with anhydrous 


calcium chloride. The mass was allowed to stand over 


night in a vacuum dessicator, and was then extracted 


with petroleum ether, care being taken to exclude 
moisture. The powder remaining was decomposed 
with water and an oil was separated which after 


esterification with oxalic acid, gave a dibenzyloxalate 
melting at 80°-81 C 
ent in the free state in oil of hyacinth. 


Benzyl alcohol is therefore pres- 


the 
solvent, was fractionated and gave a distillate boiling 
at 9414 -9616 C at 13 the 


benzylacetate number of 


The petroleum ether fraction, after removal of 


odor of 
301, 


m.m. which had 


and a_ saponification 
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A second recti- 
fication did not alter the boiling range. This fraction 
into the component 


of the ester. 





was then saponified and resolved 
Acetic acid was identified by means 
of the anilid melting at 115°C. The alcohol was treated 
with phthalic anhydride in the 
vielded beautiful crystals of acid benzylphthalate melt- 
106°C. The part which did not react with the 


anhydride 


acid and alcohol. 


usual manner and 


ing at 


consisted of hydroquinonedimethylether. 


The above conclusively shows the presence of benzyl- 
acetate in oil of hyacinth. 
A second fraction, boiling at 115°C-128°C at 15 m.m. 


was too small in amount to separate into more definite 
113. It 
was saponified and the alcohol and acid separated. The 


fractions. It had a saponification number of 
mall amount of acid was identified microchemically as 
means of The 
separated as the acid phthalate, 


acetic acid by sodium uranylacetate. 


< le ohol 


purified by 


fraction was 


means of the calcium chloride compound, 
and combined with diphenylearbamidchloride to give a 
diphenylurethane with an M. P. of 9712 


to that of the metastable form of the diphenylurethane 


-98 C identical 
of cinnamie alcohol. 

Cinnamyl acetate is probably a constituent of oil of 
hyacinth. 
combined in 


128 


-140°C, 
and 


A third fraction, boiling at 


large part with calcium chloride, yielded pure 


cinnamie alcohol melting at 33°C. Therefore, cinnamic 
alcohol exists free in oil of hyacinth. 
The did the 


chloride had an ester value of 57, and after saponifica- 


part which not combine with calcium 


tion yielded o-methyoxybenzoic acid. 


The scantiness of the material available did not per- 


mit of the certain proof of the esters in which the 
o-methyoxybenzoic acid occurred. However, in the first 
runnings of the saponification liquor, methyl alcohol 


Method, and the 
iodoform reaction indicated the presence of ethvl aleohol. 


was shown to be present by Denige’s 


No indications of higher esters as the isopropyl, propyl, 


isobutyl, ete., were obtained. The presence of the 
methyl and ethyl esters of o-methyoxybenzoic acid is 
indicated. 

\ fourth fraction, boiling at 156 -180°C at 10 m.m. 


and benzyl alcohol after 


this 


vielded benzoic acid saponi 
salt, 
crystals were obtained, which were recrystallized four 
On 


benzylbenzoate, there wa 


fication. By cooling fraction with ice and 


times from 10‘, ethyl alcohol; and melted at 20°C. 
admixture with crystals of 
no depression of melting point, thus proving the pres- 
ence of benzylbenzoate in oil of hyacinth. 

The 
hyacinth: 


following substances are present in oil of 


Cinnamyl acetate 
Benzaldehyde 


Phenylethy! alcohol 
Eugenol 
Methyleugenol Cinnamic aldehyde 
Benzoie acid Methyl o-methoxybenzoate 
Ethyl o-methoxybenzoate 
Methyl Methylanthranilate 
N-heptanol (?) 
Dimethylhydroquinone 


Benzylacetate 
Benzylbenzoate 
Benzyl! alcohol 


Cinnamic alcohol 


this research is still 
the 


be ignored that 
the 


The fact cannot 


far from exhaustive, due to expense of raw 
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material, which makes it impossible to work with large 
quantities, but for the greater part, to the fact that 
nature does not willingly disclose her secret 

The preponderant aromatic character of the com- 
pounds found is striking. Aliphatic aldehydes, alcohols 
and esters were practically not found. 

It is also remarkable that phenylacetic aldehyde o1 
its homologues, which in general are suppcsed to carry 
the hyacinth odor, could not be demonstratcd in the oil. 
LABORATORIES OF POLAKS FRUTAL WORKS, 
AMERSFOORT, HOLLAND. 


Novi tbstracted and edited by Dr. Ilarvey A. Neil, New orl 


Manufacturing Chemists Re-elect du Pont 


A manual for the standardization of practices for 
shipments of chemicals, for the protection of life and 
property, was approved by the Manufacturing Chemists 
Association at its sixtieth annual convention, held June 
2 and 3 at the Seaview Golf Club, Absecon, N. J. 

Lammot du Pont, Wilmington, Del., president of 
the association, who was re-elected to office, charged in 
his annual address that a 
lack of courage in man- 
agement is one of the fore- 
most factors in retarding 
business recovery. Dr. 
Thomas S. Adams, 
economist and _ financial 
expert, was the principal 
speaker at a joint dinner 
with the Synthetic Or 
ganic Chemists Associa- 
tion on the evening of 
June 2. 

Other officers elected 
were: vice-president, W. 

B. Sell, New York; second 
vice-president, Edgar M. 
Allen, New York; treasurer, J. W. McLaughlin, New 


> 


York; secretary, Warren R. Watson, Washington, and 
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executive committee, Charles Belknap, Boston; C. W. 
Millard, New York; H. L. Derby, New York; George 
Merck, Rahway, N. J.; J. H. Dunbar, Cleveland, and 
L. T. Beale and E. T. Trigg, Philadelphia. 


Plans for National Pharmacy Week 
Plans are already being made for National Phar- 
macy week, which this year will be October 10 to 15, 
and the committee, headed by Anton Hogstead, Jr., 
has sent out a bulletin urging pharmacists throughout 
the country to make early plans for entrance in the 
annual window display contest. A map is being pre- 
pared by Dr. E. L. Newcomb, of the National Whole- 
sale Druggists’ Association, for use in this connection. 
It will feature colored illustrations of medicinal plants 
arranged according to the states in which they are 
abundant. Rules for the contest may be secured from 

the chairman at 161 Sixth avenue, New York. 


Get in the Front Row 


You might bag more big opportunities if it weren’t 
for the fellows ahead of you who are bagging the best 
ones. The point is: Get up front.—Silent Partner. 
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I. D. M. A. Mid-Year Meeting 


mid-year meeting of the Insecticide & Disin- 

fectant Manufacturers Association was held at the 
Edgewater Beach hotel, Chicago, May 23 and 24. The 
business sessions were given over chiefly to addresses 
and discussion of a variety of subjects which included 
sales problems, testing and standardization of finished 
products, marketing abuses and scientific developments 
of interest to the industry. An innovation at this 
meeting was the appointment of discussion leaders on 
each topic to insure open floor discussion of any ma- 
terial of inverest. 

Among the leading speakers were: C. C. Concan- 
non, Chief of the Chemical Division, U. S. Bureau of 
Foreign and Domestic Commerce, who spoke on “What 
the Bureau of Foreign and Domestic Commerce is 
Doing for Other Industries;”’ L. M. Barton, Major 
Market Newspapers, Inc., on “Selling Insecticides 
How, When and Where;” W. J. Andree, Sinclair Re- 
fining Co., on “Do Bulk Buyers Want Price or 
Quality?” W. J. Zick, Stanco, Inc., on “Marketing 
Abuses in the Insecticide Industry;” A. C. Grady, 
Sinclair Refining Co., on “The Life and Early Struggles 
of the Fly, Roach and Bedbug,” and N. J. Gothard, 
Sinclair Refining Co., on “What is a Proper Insecticide 
Base?” The program was arranged by W. J. Andree, 
chairman of the program committee, and Harry W. 
Cole, secretary of the association and chairman of the 
convention committee. Evans E. A. Stone, president 
of the association, presided at the sessions which were 
attended by approximately 150 members and guests. 

The meeting was opened informally on the afternoon 
of Sunday, May 22, with a golf tournament at the 
Tam O’Shanter Country Club. A number of early 
arrivals took advantage of this innovation on the enter- 
tainment program, the success of the affair indicating 
that it may be adopted as a regular feature in the 
future. For Monday evening no set schedule was ar- 
ranged, members being left free to make their own 
plans. On Tuesday evening, following the close of 
the convention, the annual mid-year dinner was held 
in the Lincoln room of the Edgewater Beach hotel. 
A floor show of sixteen acts was scheduled for this 
affair, under the direction of Joe Brenn, Chicago enter- 
tainer. 

Most interesting from the standpoint of our readers 
was the address of Mr. Zick. He pointed out that cer- 
tain abuses had crept into the merchandising of in- 
secticides as in other lines of business. Particularly 
he pointed out the evils inherent in the free goods 
method of selling, stating that it was uneconomic, un- 
fair and calculated to be destructive to business and 
good-will. His company, as our readers know, con- 
trolls Daggett & Ramsdell creams and other toilet 
preparations. 


Worth More Than Price 


(Mme. Fenwick Beauty Culture Co.) 

We have subscribed to THE AMERICAN PERFUMER 
for only one year, yet in that time we have found so 
much of value and interest in each issue that we feel 
we have profited by the information gained from the 
magazine far in excess of the subscription price. 
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B. E. Levy Forms New Company 


Gomina Argentine, Ltd., a new company which will 
manufacture ard promote the sale of “Gomina Argen- 
“hair fixator,” 
Levy with offices at 136 


has been organized by B. E. 
East 57th New York 
Officers have been elected as follows: Mr. Levy, 
Roura, vice-president; M. 


tine,” a 
street, 
City. 
president; Octave Gonzales 
K. Neary, treasurer, and Hugo Mock, secretary. 
“Gomina Argentine” has been manufactured in Paris 
for some years, but is new to this country. It is entirely 
different from any other hair application in the market 
at present, Mr. Levy. It is not a 
tonic, but an application which is “guaranteed to keep 


according to hail 


the hair in place.” The sale of the product has been 
large in Europe, and it is expected to be equally as 
successful in this country. 

Mr. Levy is a well known figure in the industry. He 
was formerly chairman of the board of Coty, Inc., hav 
ing been associated with that firm for 20 years, during 
instrumental in the 


His 


and _ his 


which time he was largely com 


pany’s rapid development in this country. record 


indicates success in his new venture, many 


friends in the trade will join with us in extending him 
our best wishes. 

Terri Expands Offices 

New York 
rially added to its office and showroom space by the 


320 


Terri Cosmetics Corp., City, has mate 


addition of another suite to its headquarters at 
Fifth avenue. 

The company has advised us that E. L. Bousquet has 
been appointed New England sales manager, and that 
Miss Thelma Rappe, formerly with 
lecturer for Terri. W. L. Barton has been added to the 


sales staff and will represent the company in the South- 


Elmo, is now a 


eastern states. 


MeCormick Opens Louisiana Warehouse 


business in Louisiana and 
possible for Me 


A large increase in its 
surrounding territory have made it 
Cormick & Co., 
Commercial Terminal Warehouse, 400 N. 
New Orleans. The 
H. P. Shook, traffic 


warehouse manager, from 


3altimore, to open a warehouse at the 
Peters street, 

and 
Furr, 


opened June 6, 
Brooke E. 
3altimore, were on hand to 


warehouse 
manager, and 
make all necessary arrangements. W. W. Durham, of 
New Orleans, division manager for this territory, will 
New 


warehouse 


have complete charge of the warehouse. From 
Mr. Furr visit the Houston 


and then go to Memphis, Tenn., for a survey, with the 


Orleans, will 
possibility in mind of opening a warehouse there. 
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Sappentield Officer of Campana 


R. G. Sappenfield, formerly vice-president of the W. 
T. Rawleigh Co., Freeport, Ill., has resigned and on 
June 1 became associated with the Campana Corp., 


Italian Balm” and other 
toilet preparations, Batavia, Ill. Mr. Sappenfield holds 
the office of 
J \ treasurer of the company. 


manufacturers of “Campana 
secretary and 


He was connected with 
the Rawleigh company for 
more than ten years in 
various executive positions 
office 


vice-president. During the 


from manager to 
last few years he has been 
engaged 
purchasing, 


principally in 
particularly 
items of foreign origin, 
essential 
oils and perfume raw ma- 


t which 


such as spices, 


work has 


erials, 





fitted him splendidly for 


his duties for the Campana 


SAPPEN FIELD 


Corp., where he will have charge of finances and ac- 


counting, and also general supervision of purchasing 


and production. 


Mr. Sappenfield is well known in the toilet prepara- 


tions and flavor busine through his connection with 


Wea ee 


in wishing him every success. 


Rawleigh Co., and his many friends will join us 


Aver Has Discontinued Wholesalers 


Harriet Hubbard Ayer, Inc., New 
its wholesale distributors throughout the United States 


York, has advised 


by letter that in the future its products would be sold 


direct to the retail store, and without the services of 
the wholesaler. 

The company has for several years waged warfare 
very successfully on those seeking to offer its mer- 


chandise to the public at cut prices. In the course of 


its efforts to maintain its prices, it has refused to sell 
several well known retail outlets whose business policy 
It has 


also made every effort to keep its products out of the 


calls for reductions from the general list prices. 
hands of the cut-rate drug store and the low-priced 
perfume shop. 

a very careful sur- 
and has found that 
which it has been 
permitted the 


Recently, the company has mad 
distribution 
through 
knowingly 


vey of its method of 


some of the wholesalers, 


loing business, have 
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products to reach the hands of price-cutters, and that 
the latter, in many instances, have secured fairly large 
supplies of Harriet Hubbard Ayer products which they 
have offered to the public at ridiculously low prices. 

In order to prevent its products reaching this class 
of retail distributors, the company has decided entirely 
to discontinue doing business through wholesalers, and 
While some 400 whole- 
sale distributors have enjoyed cordial and satisfactory 
Harriet 


to sell direct to the retailers. 


relations with Hubbard Ayer, Inc., for many 
years, the company was forced to eliminate all of them 
because it felt that it was unable successfully to operate 
under a policy which would lead to dismissing 
and retaining others. 

Mrs. Lillian S. 
addressed a letter to the wholesale distributors on May 
Her 
announcement of the change in policy reads as follows: 

“On the 20th of 


customers that a 


some 


Dodge, president of the company, 


20, advising them of the company’s decision. 


May, we advised our wholesale 


new selling policy our part 


through changing conditions in re- 


upon 
became a necessity 
tailing toilet preparations and such like products, 

“Our 
friendly 


have been 
This cordiality of 


spirit remains, and upon our part always will be main- 


relations with wholesalers ever 


and mutually beneficial. 


tained. 


“This new policy in effect now is that we will mer- 
chandise our products through selected retailers 
only.” 


Berkshire Laboratories Changes Address 


Berkshire Laboratories, formerly known as Won Sue 
West 


street. 


from 34 


12 W. 27th 


Fun, Inc., New York, recently moved 
33rd street to new quarters at 
Canaday Now with Squibb 


W. D. Canaday, who for several years has been vice- 


president in charge of advertising for Lehn & Fink, 
Inc., New York, has re- 
signed that position to 


join the staff of E. R. 
Squibb & Sons, Inc., New 
York. In his new position, 


Mr. Canaday will handle 


executive work in connec- 


tion with sales and ad 


vertising. His experience 
in the 
fitted him 
the dutic 


over in the 


drug business has 
splendidly for 
which he will 
Squibb 


and his fa 


take 
organization, 


miliarity with the trade 


and with methods of dis- W. D. 


CANADAY 


tribution employed in the 
toilet 


asset 


drvg and 
distinct 


preparations industries should be a 


to his new connection. 


Lelong’s Coast Office Moved 


Lucien Lelong, Inc., has recently moved its Pacific 
Coast offices from Broadway and Fifth street to 1200 
Title Guarantee Building, Los Angeles. 
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Dorothy Gray Appoints Nazare 


Francois Nazare, who for the last few years has 
been connected with Guerlain, Inc., New York, has 
been appointed general manager of Dorothy Gray, Inc., 
New York. This appointment does not entail othe: 
changes in the Gray organization, and James H. New 

—— man remains as_ sale 
: manager. 

Mr. Nazare has_ had 
considerable experience 
in the toilet preparations 
field and an _ extremely 
interesting career before 
entering it. He joined 


the French Foreign Le- 
gion in 1914 and later was 
transferred to the Flying 
Since the 


Corps. war he 


has worked in many in- 
teresting occupations, one 


of the most exciting being 





as an explorer for Pathé 


FraNcois NAZARE 


and Harvard University, 


making trips through Honduras and Guatemala in 
company with Varick Friccel, Pathé’s famous camera 
man, an occupation which he has since pursued during 


His 
ens the Dorothy Gray selling organization. 


periodic vacations. addition materially strength 


Myndall Cain’s Beauty Exhibit 

Myndall Cain, of the Myndall Cain Salon, 
Minneapolis, recently scooped the Northwest with her 
fashions in loveliness at the 
Miss 


beauty 


premier showing of 
and 


and 


Minnesota theater there. Cain used 38 wax 


models in her demonstrations 


The 


15 live 


exhibit. show proved a hit. 


Matehabelli 


A complete line of 
New York, 
opened recently in Franklin 
Simon & Co. This the exclusive 
in Greenwich for Matchabelli perfumes. Prince Georges 
Matchabelli that Best & 
hes for business during the summer 


New 


perfumes of 


Announces Avents 


Matchabelli, 
the department 


Prince 


will be handled by store 


Greenwich, Conn., by 


store will be agent 


also informs us branches of 


which are open 
months in such popular resorts as Southhampton, L. I.; 
Mass., and Atlantic City and 


will carry his line exclusively. 


Hyannis, 
Ni. d.. 


Asbury Park, 


Griffin to Summer in lowa 


David J. Griffin, sales manager, Paul Westphal Inc., 
New York City, will leave shortly to spend the summer 


at his farm near Ft. Dodge, Iowa. Mr. Griffin, as is 
generally known in the trade, has continued his in- 
terest in athletics ever since he was graduated from 


Northwestern University and accordingly he plans to 


spend much of his time enjoying his favorite sports 
of swimming and riding. He also plans to visit the 
grave of Frank Gotch, a boyhood friend who subse- 
quently became the world’s champion wrestler. Mr. 
Gotch, incidentally, who was never thrown in any pro- 
fessional match, often remarked that the proudest 


moment in his whole career came when he finally suc- 
ceeded in throwing Mr. Griffin back in boyhood days. 
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Storfer Purchases Miro Dena 


Benson Storfer, president of Storfer Laboratories, 


has purchased from the receivers the business of Miro 
This will be 
Storfer’s 
have been 


Dena, Inc., New York City. conducted as 


a separate company under Mr, personal di- 


rection, and elaborate plans made for 


improving the 
dis- 
Demonstrations 


materially 
line and 
tribution. 


increasing 


are already under way in 
several key cities, and the 
same methods will be used 
Miro 


to place the Dena 


line in retail outlets 
throughout the country. 

Miro Dena, Inc., was 
crganized more than 30 


years ago, and under the 
direction of the 
Frederick V. 
considerable 
After Mr. 


it Was 


late 
Smith made 





progress, 
Smith’s 
conducted for a 


death BENSON STORFER 


time by his widow, and later taken over by other in 


terests. Mr. Storfer advises that several! additions will 


be made to the line, and some improvements in th 


packaging are contemplated. 


Louise Rogers Consolidates Offices 


Owing to expanding business, Louise Rogers, Ine., 


New York, has 
housing and shipping operations in new quarters at 44 
Post Road, Larchmont, N. Y. 
its New 


consolidated its general sales, ware- 
The company continues 


York City headquarters at 522 Fifth avenue. 


Van de Mark Heads Ad. Club 


Curtis W. Van de 
Quality 
dent of the 
Club of Cincinnati at the 
that 
organization held recently. 
With Mr. Van de Mark 
will serve A. S. Holtman 


of Fecheimer 


Health-O 


elected 


Mark, president of the 


Products Co., Cincinnati, was presi- 


Advertisers’ 


annual meeting of 


srothers, 
vice-president; Gilbert R. 
Fos, Post, 
treasurer, and A. H. Apk- 
ing, E. & J. Swigar 
Jewelry Co., secretary. 
Mr. Van de 
formerly 


Cincinnati 


Mark wa 
connected with 
the Jewel Tea Co., and 
with W. T. 
Co. He became associated 
with his 





Rawleigh & 


present since his con 


and 


company in 1926, 


nection with it has instituted a very successful direct 


selling plan. He is also a writer and lecturer of con- 


siderable reputation on business management, sales 


psychology and advertising. 
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Warning to Our Readers 


It has come to our attention that one, Harry Hays, is 
THE AMERICAN PERFUMER 
them. If Mr. Hays ap- 


proaches any of our readers we 


soliciting subscriptions for 
and accepting paymer 

request that we be ad- 
vised immediately, since he is not authorized to solicit 


or accept payment for such subscriptions. 


Madam White Company Expands 


Inaugurating a_ broad 
Madam White Co., 
lis, recently added 


twenty to its 


expansion program, the 
cosmetics manufacturer, Minneapo- 
75 employes to its sales force and 


factory staff. The 


program also pro- 
vides for the employment of 50 additional persons each 
month. The company has moved from 145 Lake street 
to larger quarters at 2526 Nicollet avenue. 
Keyser Heads Nelson. Baker 
Frank W. Keyser, who for many years has been 
nnected with Nelson, Baker & Co., Detroit, and 


recently has been general 
manager, has been chosen 
president of the company 
to succeed the late Edwin 
H. Nelson. Frank T. Nel 
son was elected chairman 
of the board. 


joined the company thirty- 


Mr. Keyser 


two years ago, and afte) 


a brief period was placed 


in charge of the Kansas 





City office where he re- 
mained for ten years un- 
til 19138, when he was 
called to the home o ice in 
Detroit and later nade FRANK W. KEYSER 
sales manager. He will 


retain the duties of general manager in the new posi- 


tion for which he 


is excellently equipped. 


Morgan Joins Advertising Firm 
Karl 


ales manager of the Culver Laboratories, 


B. Morgan, formerly secretary, treasurer and 
Inc., Phila- 
delphia, manufacturer of Culver manicure prepara- 
Martin-Pilling-Shaw, ad- 
city. Mr. 


business as 


associated with 
of that 
conducted his 


tions, 1s now 


vertising agency Morgan at one 


time own merchandising 

and management counsel, and is a former employe of 

the Curtis Publishing Co. 

Lever Brothers’ Plant Progresses 
Work is 

plant of 

able that 


Autumn. 


progressing rapidly on the proposed 
Edgewater, N. J. It 


will be 


new 
Lever Bros., at 
the plant 

The 


hundred workers, but 


is pre b 
ready for opening in the 
buildings will 


accommodate several 


the exact nature of the product 


to be manufactured in the new unit has not yet been 


announced. 


Kopf in New Quarters 
H. A. Kopf & Co., 
Calif., has 


Mission street, 


Alameda, 
$450 


formerly located in 


recently moved to new quarters at 


San Francisco. 
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Sculptures in Soap Exhibited 

More and 
amateurs in many parts of the world were on display 
at the 
white 


than 4,000 entries from professionals 


eighth annual exhibit of small sculptures in 


soap for prizes amounting to approximately 


$3,000 given by the Procter & Gamble Co., Cincinnati, 
at Gimbel Brothers’ department store, New York, May 
31 to June 18. The Jury of Award, which selected the 
prize winners, general 
standard of work shown in this year’s exhibition was 
of a high Included in the 


were a number of traditional subjects, 


expressed the opinion that the 


artistic plane. exhibition 
but a remarkable 
display of originality was likewise to be 
Holschuh, of Philadelphia, 
awarded the first prize of $500 in the professional class 
“Hercules,” which is shown in the left 
Claribel H. Los Angeles, 


Calif., won the second prize of $300 in this division, and 


seen. 


George Frederick was 


for his upper 


photograph. Gaffney, of 


David Evans, of 
New York, third 
prize of $200. 
Last year first 


prize in the pro- 


fessional class 
went to Peter 
Paul Ott. New 


York sculptor. 
In the advanced 
amateur class, 


Ellen 


{ 


Bezaz, of 


Brooklyn, was 
given the $300 
first prize for 
her carving, 
“Tfigeneia,” —_ pic- 
tured at. the 
lower left. Miss 
Bezaz’s sculpture 
also won the 
Lenox prize as 


the piece chosen 
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“ 
“ 


from the entire competition by the Lenox 
Trenton, N. 


pottery. 


Potteries, 
J., as being best suited for reproduction in 
Second prize of $150 in this group went to 
Avis Wright, of Los Angeles, for her carving, “Spring.”’ 
This piece won the Gorham Award as being the best 
suited for reproduction in bronze. 

Among the young people of the senior group, whic} 
those of 
Wayne Guyther, Jr., of 
honors and first prize of $200 with his remarkably well 
statuette, “The Walking 
Ghost,” which is shown in the photograph at the right 


is restricted to from 15 to 21 years of age, 


Brooklyn; carried away the 


conceived and well executed 


below. 

“Little Wah Lee,” the work of thirteen-year old 
Eileen Montillier, of Newark, N. J., was adjudged the 
best in the junior class, which is for those under 15 


years of little Miss Montillier the first 


Her work appears in the photograph in 


age, and 
$50. 


won 
prize of 
the center below. 

The formal presentation of the Certificates of Award 


took place at the exhibit on June 13. 
New York showing, the exhibition was sent on a tour 
of the 


museums throughout the country. 


Following its 


leading art galleries, department stores and 


Currys on Coast Trip 

John H. Curry, for Ogilvie 
New York, and Mrs. Curry (Anne Ogilvie) left recent 
ly for the Pacific Coast. 


sales manager Sisters, 
The trip is primarily a vaca 


tion, but contacts will also be made with customers of 


the company in Coast territory. Mrs. Curry has charge 


of the Ogilvie Fifth avenue salon in New York. 


Illinois Cosmetic 


New Plant 


A new cosmetic company has just opened a plant at 
Galesburg, Ill., and will place on the market a line of 
toilet 
3urke, of 
Moffat and Dr. F. C. 


preparations. The company is headed by J. W. 
and his are D. W. 


Winters, of Monmouth, Ill. 


Galesburg, associates 


The 


American Perfumer 


ee, 


Brown Now with Robertson 


George L. Brown has been elected executive vice- 
president of the J. T. Robertson Soap Co., Syracuse, 


N. Y. Mr. Brown was formerly general sales manager 
for Stephen F. Whitman & Son, Philadelphia, and 
previously had been vice-president of J. C. Penney & 


Co., and in charge of sales 
research of the B. F. 
Goodrich Rubber Co. He 
is well known in industrial 
circles, and his acquisition 
materially strengthens the 
Robertson organization. 
me. ds Fs 


Soap Co. was established 


Robertson 


in 1885 and was at one 
time owner of “Bon Ami.” 
It later disposed of this 
well known trade mark 
and devoted itself to the 
manufacture of various 





types of soaps. Recently 


7 GEORGE L. BROWN 
it purchased Fracy, Inc., 
of Paris, and is now making plans for expanding this 
seventy-year old line of toilet and bath soaps. Several 
new lines of its own manufacture under the name of 
Robertson are to be introduced in the near future. 
The company is one of the smaller manufacturers 
which has continued to make progress during the de- 
pression, and is now working on comprehensive plans 
for expansion. Herbert F. 
founder and one of Syracuse’s most substantial busi- 


Robertson, son of the 


ness men, is president of the company. 


Dr. Verley Visits U. S. 

Dr. Albert Verley, head of Etablissements Albert 
Verley, Ile St. Denis, France, arrived on the Paris 
June 7 for a visit of about 
three weeks, and is mak- 
ing his headquarters with 
Albert Verley,  Ince., 
Chicago and New York. 
After a few days in New 
York, he left by airplane 
for Chicago where he will 
confer with David A. Ben- 
nett, president of the 
company, and visit some 
of his friends in the 
Middle Western territory. 

Dr. Verley is hopeful 
over the prospects for his 





American business, and is DR 


ALBERT VERLEY 


pleased to meet again the 
many friends he has made -here during the course ot 
his former trips. 


Martha Lee Co. Expands 

The Martha Lee Co., St. Louis, has materially in 
creased its office and laboratory space by expanding 
into an adjoining building. The company was formerly 
located at 4541 Delmar boulevard, and now occupies 
that address and No. 4539 as well. 
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Despres Coty Sales Manager 


We are advised by J. F. Seanlan, vice-chairman of 
the board of Coty, Inc., New York, that Jean Despres 
has been appointed sales manager of the company, 
effective June 18. The sales policies and selling prin- 
ciples will continue as before, but Mr. Despres will 
have authority to make all arrangements relative to 
sales operations. He has been associated with Coty 
for more than 12 years, chiefly in an executive capac- 
ity. Selling experience as a Coty representative and 
later as assistant sales manager has brought him a 
wide acquaintance with buyers and merchandise execu- 
tives in all parts of the country. We join his many 
friends in extending hearty congratulations. 


Max Rocherolle on Visit Here 


Max Rocherolle, son of the president of Roger & 
Gallet, Paris and New York, arrived in New York 
June 7 on the Paris for a short visit to the Roger & 
Gallet laboratories and offices in New York. He will 
spend his time observing the methods employed in 
the local plant, returning to Europe in two or three 
weeks. This is his first trip to the United States. 


Death of T. J. Hickey 


Thomas J. Hickey, Chicago attorney, who for many 
years represented the Flavoring Extract Manufac- 
turers Association, the National Manufacturers of 
Soda Water Flavors and the Chicago Perfumery Soap 
& Extract Association in National and State legislative 
matters, died June 9 after 
a lingering illness. Mr. 
Hickey was born in Che- 
banse, Ill., in 1878, and 
spent his early life on a 
farm. After studying and 
later teaching in the pub 
lic schools, he studied law 
at Illinois Wesleyan Law 
School and Chicago Law 
School, receiving his law 
degree and admission to 
the bar in 1902. 


Immediately after ad- 





mission he became asso 


THE LATE 
THOMAS J. HICKEY 


ciated with the late 
Thomas E. Lannen, 
specializing in the food and drug laws, and since Mr. 
Lannen’s death in 1921 he had been senior member of 
the firm of Lannen & Hickey. 

A requiem mass was said at St. Paul of the Cross 
Church and burial was at All Saints Cemetery. At- 
tending the funeral was a large delegation from the 
industries which Mr. Hickey had served. Acting pall- 
bearers included William H. Gast, representing the 
Soda Flavors Association; D. T. Gunning and Frank 
Z. Woods, representing the flavoring extract manu- 
facturers; Donald F. Bowey, National Association of 
Manufacturers of Fruit and Flavoring Syrups; Judge 
M. J. Conter and John F. Sutliffe. 

Mr. Hickey was a member of the Chicago Bar Asso- 
ciation, the Illinois State Bar Association, the Law 
Institute of Chicago and the Knights of Columbus. 
He leaves one brother, Francis A. Hickey, of Park 
Ridge, Ill., with whom he had made his home. 
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American Can Golf Tournaments 
New York 

The twelfth annual golf tournament of the Eastern 

Section of the American Can Co. was held May 27 at 

the Hudson River Country Club in Westchester County, 

Pic: Bs 


ment and fourteen more members of the organization 


Fifty-six golfers played through the tourna- 


were present at the club for the dinner in the evening. 


i 


Several of the golfers were striving for the honor « 


having their names engraved on the “Executives’ Cup,” 


permanent trophy for the low net in this and tl} 


Western 
neering department of the New York office, made the 


tournament. Carl G. Preis, of the engi 
low net score (58), and he will be the cup winner for 
this year, for at the Western tournament in Chicago 
on June 9, the low net score was 68 made by R. Dietrich. 

At the dinner H. W. 


nany, presided and presented the golf prizes 


Phelps, president of the com 
Then in 


i very pleasant little speech he announced the retire- 
ment of Harry Craver, vice-president, and George W. 
Cobb, general manager of sales of packers’ cans who 
retired on the company’s regula 


recently annuity 


GOLFERS OF THE 


and Mr. 
right, Mr. Craver, Mr. Phelps, 
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AMERICAN CAN CoO, 


In Oval, Mr. McCormack third from left; Upper center, Mr. 
Mansfield at right; Lower left, D. W. Hill second 





Mr. 


handsome watch and chain suitably inscribed to each 


plan. Phelps announced the presentation of a 
of these men as a token of the esteem of their associates 


in the company. Mr. Craver was not able to be present 


but Mr. Cobb responded pleasantly and told of his 
pleasure at having been associated with the organiza- 
tion and his affection and esteem for his associates. 

The committee in charge of the Eastern tournament 
consisted of H. M. McCormack, H. W. Mansfield, D. W. 
Hill and George E, Pearce. The accompanying photo 
graphs show some of the members on the links during 
the tournament. 


Chicago 


The Chicago tournament brought out a crowd of 104 
players with several others present for dinner in the 
While net scores were not as low as in New 
Ralph 


Young a low 


evening. 
York, some very excellent golf was played. 
Brown scored a low gross of 77 and E. 
gross of 80; but low handicaps prevented their equal- 
Dietrich’s 86—18—68. Other excellent scores 
Appleton 85 14 71, H. Franz 


R. Nicolls 89--16—73, Williem 


ling Mr. 
were made by E. E. 
$4—-12—-72, Dr. G. 





at THEIR ANNUAL TOURNAMENT 


Craver; Upper right, Mr. Cobb second from left 
from left, Mr. Pearce at extreme right; Lower 
Mr. Breckenridge and Mr. Barnes 
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Cameron 86—12—74, Roy Behnke, O. Gray and H. E. 
Anderson, each of whom scored 88—12—76. 

The meeting was held at the Midlothian Country 
Club and both luncheon and dinner were served at the 
club. Among the officials who participated were A. R. 
Pfeltz, assistant general manager of the manufacturing 
division; Carl G. Preis, chief engineer; G. M. Cobb, gen- 
eral manager of sales of the packers’ can division and 
George Caddles, credit manager. The tournament was 
run off by E. E. Appleton, whose attention to details 
and excellent management made it most enjoyable. 


Frank Factor in East 

Frank Factor, of Max Factor & Co., Los Angeles, 
Calif., spent a week in New York early in June making 
contacts with supply houses and distributors for his 
line. Mr. Factor said that conditions on the Pacific 
Coast have not been so bad as elsewhere in the coun 
try, and are improving steadily. Locally in Los An- 
geles unemployment has been acute due to the influx 
from the East. He stated that people imagined that 
conditions in Southern California are Utopian, but 
that this is being taken care of by the municipal 
authorities in a satisfactory manner. 


Death of Louis Blattman 


Louis Blattman, manager of the Montreal branch of 
George Lueders & Co., New York, died suddenly Jun 
19 in Toronto where he had gone on a business trip. 

Mr. Blattman was one of the best known essential 
oil salesmen in the Canadian territory. He joined 
George Lueders & Co., 26 years ago and was first con- 
nected with the New York office where he became ac 
quainted with the line. A few years later he opened 
the Montreal branch of which he had control up until 
the time of his death. He leaves a widow and one son. 

He was a man of splendid personality and attain- 
ments and his loss will be keenly felt by his associates 
and many friends in the industry. 
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CANCO GOLFERS AT 





MIDLOTHIAN 


Below left to right: Messrs 


Breckenridge, Benton, Cobb 


and Eaton and Messrs. Diet- 


rich, Caine, Preis and Hall. 





Hudnut’s Facial Tissue Novelty 

A novel method of packing facial tissue has been 
adopted by Richard Hudnut, New York. Attractively 
decorated paper folders, about the size and shape of 
the ordinary match bock hold a pad of the tissues. It 
may be carried in the purse conveniently and is eas 
and handy to use. The Hudnut name and other dis- 
tinguishing marks are printed on the cover. 


Kaufman New Muelhens Vice-President 
Martin Kaufman was elected vice-president of Ferd 
Muelhens, Inc., New York City, at a recent meeting of 


the board of directors of 


that company. He suc- 
ceeds William F. Kropff 
who has resigned. Mr. 


Kaufman has had some 
years of experience in the 
toilet preparations field 
and recently has_ been 
sales manager for the 
“No. 4711” line. In this 
capacity, he has not only 
made a host of friends in 
the trade but has _ intro- 


y duced methods which have 


been successful in mate- 





=— 


rially broadening the com- 
pany’s distribution. His 
many friends in the industry will join us in heartiest 


MARTIN KAUFMAN 


congratulations on this well merited promotion. 


Aromel Corporation Formed 

The Aromel Corp. has been organized in New York 
City to manufacture a new type of atomizer. Officers 
of the company are: Quill Jones, president; Francois 
Nazarre, vice-president, and Prince Georges Matcha- 
belli, secretary. Offices are being maintained for the 
present at 160 East 56th street. 
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Owens-Illinois Acquires Coast Firm 


Negotiations for the acquisition of the Illinois 


Pacific Coast Co. by the Owens-Illinois Pacific Coast 
Co., a California subsidiary of the Owens-Illinois Glass 
Co., Toledo, Ohio, were completed early this month. 
The newly purchased company manufactures a com- 
plete line of bottles and containers for the drug, food 
packing, with 
The 
extension of the Owens-Illinois manufacturing opera- 
tions to the Coast 


beverage, milk and other industries, 


factories at San Francisco and Los Angeles. 


Pacific has become a necessity in 


recent years, according to William E. Levis, president, 


and now customers in the East who have plants on the 
West Coast will have the advantage of quick service. 

Inauguration of four six-hour daily shifts on a seven- 
14 plants of the Owens-Illinois 
2,000 


workers, has been announced by Mr. Levis. 


day basis in each of 
Glass Co., providing employment to additional 
This new 
policy was put into effect early this month, and brings 
the total 8,000 
workers, the 


factory personnel of the company to 


normal figure. The company’s plants 


have been working on a 24-hour a day schedule which 
The 


new program divides the day into four six-hour shifts, 


heretofore has been divided into eight-hour shifts. 


making room for a complete additional shift, in ac- 


cordance with the trend of operating demands. 


Lever Brothers to Open Branch 
Brothers leased 


Divisadero street, San Francisco, where a large branch 


Lever have premises at 1327 


will be opened. 


\avier and André Givaudan Here 


Xavier Givaudan, one of the principals of L. Giv- 
audan & Co., Geneva, Switzerland, and his son André, 
sailed on the Berengaria, June 15 after a visit of about 
three Inc., the 


Givaudan spent 


weeks to Givaudan-Delawanna 
Messrs. 


Ameri- 
can associate of his company. 


AND XAVIER GIVAUDAN 


ANDRE 


Eric 
well as other ex- 


most of their time here in conferences with Dr. 
C. Kunz and Dr. M. 
ecutives of the American 
to the methods of 


the company’s business in 


Szamatolski as 


house regarding additions 


line and extending and expanding 


America. 
The accompanying photograph was taken aboard the 
lle de 


France upon their arrival here. 
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Rossville Reorganization Completed 

The American Solvents & Chemical Corp., has been 
reorganized as of June 1, and is succeeded by the Ross- 
ville Alcohol & Chemical Corp., having its executive 
East 42nd 
New York, where its predecessor was located. 


offices in the Chanin building, 122 street, 

The officers of the new 
company are as follows: 
H. I. Peffer, president; E. 
A. O’Shaughnessy, 
president in 


vice- 
charge of 
sales; Edgar G. Cross- 


man, vice-president; I. J. 
Seskis, vice-president; A. 


P. Jell, secretary and 
treasurer; H. L. Sanders, 
assistant secretary and 
assistant treasurer; F. C. 
Goldsborough, assistant 
secretary; directors: C. O. 
Cornell, Joseph F. Demp- 


, ois sey, Ar * W. Loasby 

E. A. O’SHAUGHNESSY ey Arthurs " Lae Ys 
John Nickerson, Victor 

M. O’Shaughnessy, H. I. Peffer, Davenport Pogue, 


Joseph P. Ripley, and I. J. Seskis. 

The new corporation will be the parent corporation, 
manufacturing alcohol and its related products, which 
will be sold by its wholly owned subsidiary, the Ross- 
ville Alcohol] heretofore, thus 
avoiding any disturbance of customers’ permits, etc. 


Commercial Corp., as 

The operations and sales of the parent corporation 
on the Pacific Coast will be conducted without change 
by its subsidiary, American Solvents & Chemical Corp. 
of California, with offices at 110 Sutter street, San 
Francisco. 

As a result of the reorganization, the new company 
has no 


bonds or bank loans outstanding and is in a 


capital After payment of 
expenses of reorganization, its current assets are more 
than twenty times its current liabilities. 


strong working position. 


Pieciano Addresses Rotary Club 


On May 31, D. E. 
the laboratory of 


Picciano, one of the chemists in 
Compagnie Parento, Inc., Croton, 
N. Y., talked before members of the local Rotary Club 
on the subject of “Hygienic Lotions and Perfumery” 
at a noonday meeting held at Moto Inn. 
talk 
used in the manufacture of skin 


Mr. Picciano 
and stearates 
Samples of 
the lotion were presented to each of the members pres- 
ent. 


demonstrated his with chemicals 


lotions. 


Kugene Muller Returns Home 


Eugene Muller, of J. Mero & Boyveau, Grasse, 
France, sailed on the Olympic, May 27, after a visit 
of about a month to the American trade. Mr. Muller 
conferred with his American representative, Dodge & 
Olcott Co., New York, and also spent three weeks 
calling on the trade in the East and Middle West. He 
indicated that his trip had been very satisfactory and 
that he believed the prospects for improved business 
America 


in perfume raw materials in 


were excellent. 
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Brooks Resigns from Coty 
H. Ex 


a director of 


Brooks, sales manager and for several 
Coty, Inc., New York, and subsidiary 
companies has resigned his connection with that house 


years 


after an association extending over almost a score of 
years. For personal reasons, Mr. Brooks has severed 
this connection in which 


he partook of a not in- 


considerable share of ex- 





ecutive and sales activi- 
ties. 

An eleven year career 
as a Coty representative 
brought him into active 
contact with buyers and 
merchandising executives 
in the toilet goods and 
allied _ fields. This ex- 
perience he _ capitalized 
successfully in his seven 
year term as sales man- 
ager of Coty, Inc., and its HL. Baooxs 
subsidiaries. The sales 


departments of all of these were also under his direc 
tion, notably that of Marie Earle, Inc., New York. 
During his term as sales manager he was for several 
member of the board well. 


years a of directors as 


French Company Increases Capitalization 


Lentheric, Paris, manufacturer of and 


toilet preparations has increased its capital 
from 4,000,000 francs to 6,000,000 frances. 


perfumes 


stock 


Drever Back from Trip 


P. R. Dreyer, president of P. R. Dreyer, Inc., New 


York City, American and Canadian agent for Ber- 
trand Freres, Grasse, France, and Vanillin Fabrik, 


Hamburg, Germany, has returned from a three weeks’ 
business New Middle 
West. 

While in Cleveland, Mr. 
Dreyer attended the din- 
ner of the Industrial Ad- 
Association 
White 


of Ohio as well as execu- 


trip through England and the 


vertisers’ 


where he met Gov. 


tives in a number of basic 
industries who were pres- 
ent. He 


was impressed 
With the spirit of enter- 
prise with which these 


men faced the problem of 
they can do to aid 
in the revival of business. 


what 


In the course of his trip 
Mr. Dreyer called on lead- 


P. R. DREYER 


Winona, Minn.; St. Louis, 


Rochester, Buffalo, Cleveland and Chicago; 


ing companies in Boston, 
and reports 


a noticeable improvement in the general situation. 


Miss Acker with Bonwit Teller 


Miriam C., known in the manu- 


Acker, who is well 
facturing field, is now buyer of toilet preparations for 


Bonwit Teller & Co., New York department ston 


& Essential Oil Review 





Standard Aromatics Field Developments 

Standard Aromatics, Inc., Brooklyn, N. Y., advises 
us that H. P. Tucker has been appointed to handle its 
line in the New England territory. Mr. Tucker will 
be located at 52 Chauncey street, Monarch 
Sales Co., Pacific Coast representative for the 
pany, recently moved to larger 
East 4th street, Los Angeles. 


3oston. 
com- 


quarters at 2639-2841 


Merck Pays $300,000 Bonds 


Announcement Merck & Co., Inc., 
New York, that it paid off on May 1 $300,000 of its 
first mortgage 6 per cent serial gold bonds, due 1937, 
leaving $300,000 outstanding. 


has been made by 


Union Cosmetic Leases Space 


The Union Cosmetic 
a building at 


Co., Portland, Ore., has leased 
133 Stark street, that city, which it will 


occupy in the near future. 


Drury a New York Visitor 


Arthur C, 
Inc., Chicago, 


Drury, president of A. C. 
spent New 


Drury & Co., 


two weeks in York early in 


June calling on manufac- 
toilet 
principally in the 
interest of the line of 
floral products 
tured by P. 


Co., Grasse, 


turers of prepara 


tions, 


manufac- 
Robertet & 
France, for 
which his company is 
American representative. 

Mr. Drury also visited 
the Eastern 
which he represents’ in 
Middle Western territory, 
and 


companies 


with the 
principals of these houses 


conferred 





on plans for DRURY 


ARTHUR C. 


expanding 
that 
Mr. Drury is an 


their business in 


section. ardent golfer and recently 


scored well in Class A, at the tournament of the 
Chicago association’s golf auxiliary. While here he 
scored consistently in the low eighties on the sporty 
covrses near New York. 


Death of Perey L. Henderer 

Perey L. 
Pont de Nemours 
pathic Hospital, 
pendicitis. 


for E. I. du 
June 2 in the Homeo- 
Del., a 
He was fifty-seven years old. 


Henderer, purchasing agent 
& Co., died 
Wilmington, victim of ap- 
Mr. Hend- 
erer had been associated with the du Pont organization 
for more than forty years. 


Bye Sails for Kurope 


Herbert Bye, president of M. W. Parsons, Imports, 


& Plymouth Organic Laboratories, Inc., New York 
City, sailed on the Bremen, June 6, for a five weeks’ 
business and pleasure trip in Germany and England 
lire Damages Soap Plant 

Fire on May 20 slightly damaged the soap and 


rendering plant of M. J. Fitzgerald, Cambridge, Mass. 


Damage amounted to about $3,000. 
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U.S. Industrial’s Interesting Exhibit 


The U. S. Industrial Alcohol Co., New York, has 
on display in the ground floor of the Lincoln building 


an excellent window showing some of the many uses 


of industrial alcohol in graphic fashion. Situated 


directly opposite the Grand Central Terminal, the 


exhibit, which is illustrated below, draws thousands 
of interested spectators every day. 


In order to illustrate in the simplest manner the 


widespread uses of industrial alcohol in industry, a 
miniature industrial center composed of 15 model 
factories connected by railroad tracks and sidings is 
arranged in the window. Each factory carrics an in 


dividual sign denoting the important products manu- 


factured with industrial alcohol, such as_ lacquer, 


toilet preparations, artificial leather, anti-freeze, shel- 
lac, soap, food extracts, etc. Toward the rear of the 
display is a replica of the Baltimore Plant of the U. 5. 


Industrial Alcohol Co. 


Motion provided by means of a model electric 
locomotive coupled with tank cars bearing the com 
pany name. This train circles in and around che 


A delay signal stops the train 
After a period of five 


miniature factories. 
alongside the company plant. 
seconds the train automatically starts again and re- 
sumes its run around the tracks. 

The movement of the train together with the auto- 
matic stop signal provides a very attractive display 
and draws throngs which are packed three deep in 
front of the display during the noon hour. 

On the back drops of the exhibit are two charts 
showing the uses and manufacture of industrial alco- 
hol. During the three weeks this display has been in 
operation 536 people—the majority of whom are chcm- 
istry students, teachers, engineers and chemists—have 
visited the offices of the company on the 19th floor of 
the Lincoln building for copies of these charts. 


This exhibit appears to demonstrate the wide-spread 


INP HiAL oeneivaa, ALC OMOL 
iS THE MOST IMPORTANT 
SHEMICAL USED IN INDUSTRY 
(Ty ENTERS INTO A GREATER 
WARIETY OF MANUFACTURED 


PRODUCTS THAN ANY OTHER 
RAW MATERIAL 


THIS EXHIBIT DEPICTS 
SEVERAL IMPORTANT INDUSTRIES 
WHICH ARE AMONG THE LARGEST 
USERS OF IMBUSTRIAL ALCOMOL 





use of industrial alcohol in industry so effectively that 
one New York university sends its chemistry classes 
in groups of 20 to see the current display. 

An interesting feature of this display has been the 
tests which have been conducted to show the importanc¢ 
of motion in an effective window display. During the 
noon hour it was found that the use of motion in the 
window display increased the attendance by 900 per 
cent. On the first day of the tests when the motion 
was stopped, 105 people were attracted by the display 
during the noon hour. On the second day when the 


motion was employed, 950 people halted at the window. 
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Fritzsche Group at Convention 


On the boardwalk at Atlantic City, N. J., during th 
Convention we met a group ot 
Brothers, Inc., New 
York, who consented to pose for the editorial camera 


Wate 


recent Confectioners’ 


important officials of Fritzsche 


excellent picture of F. E. 


The result was thi 





B. F. ZIMMER, F. E. WATERMEYER, AND G. L. RINGEI 


B. F. 
charge of the Chicago branch, and George L. 


vice-president in 
Ringel, 
vice-president in charge of the Columbus, Ohio, branch, 


meyer, president; Zimmer, 


It is indeed a pleasure to re-introduce them to our 


readers. 


du Pont 

E. I. du Pont de Nemours & Co., Wilmington, Del., 
recently acquired a controlling interest in C. G. Bart- 
lett & Co., Ltd., Buenos Aires, 
3orzone & Marengo, manufacturers of carbon bisul- 


\equires Two Firms 


which has taken over 


phide. This company, which will operate under the 
name, E. I. du Pont de Nemours y Compania Argentina, 
S. A. Industrial, with headquarters in 
Buenos Aires, will 
business of the two firms mentioned, the 


Commercial e 
continue the present 
most important of which is the importation 
and processing of sulphur in various forms 
and mixtures and the manufacture and 
sale of carbon bisulphide. It also will be 
selling agent for certain du Pont products 


manufactured in the United States. 


Naarden Buys Oranje Assets 


Chemical Works Naarden, of 
Holland, has purchased the rights, patents, 


Naarden, 
trede marks and of Oranje, 
N. V., Amsterdam, and 
made for the manufacture of the Oranje line by Naar 


processes 


plans are being 


den. The assets taken over were in the hands of a 
liquidator. Naarden has been represented in America 
by P. R. Dreyer, Inc., New York, while Oranje has had 
no American representation in the past. 


Kinney Now With Addison 


Addison Rochester, N. Y., has 
advised us of the addition of R. F. Kinney to its New 
Mr. Kinney’s headquarters will be 


Lithographing Co., 


York sales office. 
at the company’s offices at 11 West 42nd street. 


The American Perfumer 


a 


d 


VieCaskey in New Quarters 

George G. McCaskey is now established in new, 
larger and more centrally located offices in 8 West 40th 
treet, New York City. The new quarters are located 
n the top floor of the skyscraper overlooking the New 
Yerk Public Library and Bryant Park. Mr. McCaskey, 


who specializes in colored 


— 


jars, is also agent for the 
Ruth Glass Co., Consho- 
hocken, Pa. His business 
was established in 1913 at 
2 Hudson street, where he 
remained for four years 
when he moved to the 
Postal Telegraph building. 
He continued there until 
1922 when he moved to 53 
Park Place, where offices 
were occupied until June 
1 of this year. Under his 
direction the 
business has shown steady 





personal 
GEORGE G. McCASKEY 
growth; and with the ad- 

dition of “Permadel” labeling to his other activities, 
Mr. McCaskey looks forward to an even faster growth in 
the years to come. 


New Pebeco Radio Program 

Lehn & Fink, Inc., New York, has started a new 
radio advertising program for ‘“‘Pebeco” tooth paste. 
The program goes over 19 stations of the Columbia 
Broadcasting System and features “The Pebeco Play- 
boys.” 


Milou on Visit Here 


Marius Milou, founder and active head of Marius 
Milou & Cie, Montelimar, France, sailed on the Jle de 
France, June 4, after spending three weeks in the 
United States. Most of the time was spent in con- 
ference with Paul Seguin, president of the Framerican 
Importing Co., New York 
City, American  repre- 
sentative of the company, 
and in calling on the trade 
in the metropolitan ter- 
ritory. It was Mr. Milou’s 
first visit to the United 
States, and he was much 
gratified with the reception 
accorded him by the trade. 

The company of which 
Mr. Milou is head was 
founded by him in 1901 
with 15 employees special- 


izing in hand-made boxes. SS 


A factory was erected for 


— 


Marius MILou 


its exclusive use in 1910. 

In 1928 the structure was burned to the ground and 
immediately a new and larger building was erected on 
the same site. At present 500 are employed, and the 
company now does a world-wide business. The main 
offices of the company are in Montelimar and a branch 


is operated in Paris. 
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Dr. Winter's Recent Activities 

In the near future we shall again have the pleasure 
and privilege of publishing an article from the pen of 
Dr. Fred Winter of Vienna. Dr. Winter has recently 
been engaged in bringing out the second edition of 
his authoritative book on toilet preparations. He has 
also revised the book on “Modern Perfumery” by Mann, 
and is preparing a third book “The Theory and Prac- 
tice of Perfuming” which will appear toward the end 
of the year. We shall indeed be pleased to have him 
with us again. 


Forvil Manager in UL. S. 

Charles Rosenthal, export manager of Les Parfums 
Forvil, Nanterre, France, arrived on the Ile de France 
June 20 for a stay of a few weeks. Mr. Rosenthal 
will endeavor to make arrangements for a_ suitable 
agency connection for the sale of his products in the 
United States. 


Smith Sails for Furope 

Alvin E. Smith, sales manager of the George Silver 
Import Co., New York, sole agents in the United States 
and Canada for Etablisse- 
ments Roure Bertrand 
Fils and Justin Dupont, 
Paris and Grasse, sailed 
on the Paris June 11 for 
a visit of four or five 
weeks to France. Mr. 
Smith will make his head- 
quarters in Paris, and 
will visit the Justin Du- 
pont Laboratories at 
Argenteuil, and the plant 
of Roure Bertrand Fils in 
Grasse, 

Mr. Smith’s visit is in 
line with the established 
policy of the company 





ALVIN E. SMITH 


that the members of the organization shall keep in per- 
sonal contact from time to time with the manufacture 
of the natural oils in Grasse as well as the production 
of aromatic chemicals at the Dupont plant near Paris. 


Swindell Recovers from Illness 


The host of friends of Walter B. Swindell, Jr., of 
Swindell Brothers, Baltimore, Md., will be interested 
to learn that he is now well on the road to recovery 
from a severe case of pleurisy which confined him to 
a hospital for ten days. He is now recuperating at his 
home in Baltimore, and expects to resume business 
about July 1. 


Palmolive’s German Merger 

Palmolive, G.m.b.H., of Berlin, Germany, has effected 
a merger with the house of Binder & Ketels, A. G., of 
Hamburg, which will handle business in “Palmolive” 
soap in Germany under the name Palmolive-Binder & 
Ketels, G.m.b.H. The branch establishment of Binder 
& Ketels in Hamburg is to be closed, and the factory 
in Stuttgart will be known as Vereinigte Seifen- 
fabriken Stuttgart, A.G. 
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Correcting Felton’s May Advertisement 

Felton Chemical Co., Inc., Brooklyn, N. Y., in its 
advertisement in the May issue, offered “Ethyl Phenyl 
Methyl Glycidate C. P.” which is the true chemical 
name for the product known on the market as “Alde- 
hyde C-16.’ 
printing; the Aldehyde was reported as “Aldehyde 
C-18” instead of “C-16.” We trust that all those inter- 
ested will take note of this correction. 


Unfortunately an error was made in the 


Davol Urges Continued Advertising 

In a recent interview Charles J. Davol, president and 
treasurer of Davol Rubber 
Co., Providence, R. L., 
stated most emphatically 
that his company would 
not reduce its advertising 
expenditure by even a dol- 
lar. Mr. Davol said: “I 
take no stock in the pessi- 
mism of so many business 
men. I consider it prac- 
tically a patriotic duty 
for me to continue adver- 
tising on the same basis 
we followed in_ recent 
years, and never was 
there a time when whole- 





CHARLES J. DAVOL 


salers and retailers were 
more in need of advertising support of manufacturers 
than today.” 


Parento Shows Motion Pictures 


Compagnie Parento, Inc., Croton-on-Hudson, N. Y., 
presented its interesting motion pictures of flower 
cultivation and distillation processes before a group of 
chemists and perfumers on June 3 in the White Room 
of Schrafft’s restaurant, 18 East 43rd street, New York. 
The film was preceded by a dinner. 

The pictures were filmed by Addington Doolittle, 
presdent of the company, during several of his visits to 
plants abroad, the final reel, which showed the processes 
of securing citrus oils, having been taken during his 
trip early this year. Mr. Doolittle, D. E. Picciano, 
vice-president of the company, and E. C. Barton, assist- 
ant secretary, described the various scenes and proc- 
esses as the film was unreeled. 

Opening with views of the broad expanse of rose 
fields in southern Bulgaria, the film guided the audience 
through the process of procuring otto of rose at Kichich 
Mahle, Bulgaria. The scene then shifted to lavender 
fields at Valensole, France, and the plant of Syndicat 
Bas Alpin, which Compagnie Parento represents in 
this country, where lavender oil and lavandin are pro- 
duced. The film then took the group through the 
modernly equipped laboratories of Organico, Nanterre, 
France, where aromatic chemicals are manufactured, 
and thence through the production of natural flower 
oils and resins at the Pierre Dhumez & Co. plant in 
Vallauris. 

The concluding reel depicted the processes of secur 
ing citrus oil by both the sponge and machine-pressing 
process in Messina, Italy. 
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Felton Opens Coast Agencies 

Albert Albek, secretary of Felton Chemical Co., 
3rooklyn, N. Y., expects to return in about a month 
from a motor trip through the West which has taken 
him as far as the Pacific coast. Mr. Albek stopped 
on the way in Chicago and St. Louis to confer with 
Felton representatives and thence down to New Orleans 
where he visited Robert E. Felton, who looks out for 
the interests of the company in that section. Mr. Albek 
also visited the trade in several important cities 
further west, and he has written that conditions seem 
to him to be better than many seem to believe. 

Arriving in San Francisco, he established an agency 
for the company which will be in charge of P. James 
Rich. This office is located at 1282 Folsom street, and 
in Los Angeles, another Felton agency was established 
under the direction of William M. Pauer and C. F. 
Schneck. Mr. Schneck has handled the Felton line for 
a number of years, and Mr. Pauer is a perfumer of 


many years experience. Mr. Schneck will specialize 


in the flavoring lines of the company, and Mr. Pauer 
will contact the perfumers and toilet preparations 
manufacturers. The accompanying photograph shows 
them with Mr. Albek outside the new building occupied 


— 
WILLIAM M. PAUER CE SCHNECK 


FELTON CHEMICAL CO. 


STOCK CARRIED 
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C. F. SCHNECK, ALBERT ALBEK AND W. M. PAUER. 


by this agency which is located at 1131 N. Orange 
Grove avenue. Stocks of the company’s products will 
be available at both offices. 

The return journey will include numerous calls on 
many friends of the company in the censuming in 
dustries. 

Mr. Albek anticipates growing business especially on 
the Pacific Coast where the two new agencies will 
undoubtedly afford Felton customers excellent service. 
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Picker Returns from Abroad 


Myram Picker, president of the Crystal Corp., New 
York, manufacturer of “Outdoor Girl” beauty products 
and “Z. B. T.” baby talcum, returned on the Leviathan 
June 3 from a two months’ trip to Europe during 
which he opened a factory in London which will manu- 
facture Crystal products for European markets. He 
was accompanied by David Schlesinger, plant super- 
intendent of the company, who assisted him in organiz- 
ing the London plant. Mr. Picker also visited France 
and Germany, observing market conditions in those 
countries. 


Schwarez Wins Yachting Trophy 


Leonard B. Schwarecz, president of Clifton Chemical 
Co., New York, added another trophy to his growing 
collection when his yacht, “Young Miss,” won the race 
conducted under the auspices of the American Yacht 
Club of Rye on Long Island Sound, June 4. Mr. 
Schwarez’s entry was in the first division, handicap 
class, and he was at the helm. Ideal yachting weather 
and a good breeze made the race an exciting one, not 
only for the participants but also for the spectators 
who lined the shore. Yachting has been the favorite 
recreation of Mr. Schwarez for many years; and he is 
chairman of the Regatta Committee of the Stuyvesant 
Yacht Club. 


Crystal Employes Hold Outing 


More than 275 employes of the Crystal Corp., and 
Trece Laboratories, New York, enjoyed their annual 
outing at Bear Mountain, N. Y., on Saturday, June 11. 
A chartered steamer carried the party to the Hudson 
river resort, where the day was spent in swimming, 
boating and various games. Myram Picker, president 
of the Crystal Corp.; Louis Sassmor, sales manager, 
and David Schlesinger, plant superintendent, accom- 
panied the party on the boat. Sidney Picker, assistant 
general manager of Trece Laboratories, motored to 
Bear Mountain where he joined in the festivities. 


Fruit Exchange Officials Here 


EK. T. Cassel, general manager of California Fruit 
Growers Exchange, Ontario, Calif., is spending some 
time in the East in the interest of the by-products 
division of his company. He advises us that Dodge 
& Olcott Co., New York, has been added to its list of 
distributors of citric acid. 

M. L. Chapman, T. F. Baker, E. L. Rhoads, and 
A. J. Freeman of the products department attended 
the recent convention of confectioners at Atlantic 
City, where the company had demonstrations of its 
orange oil, lemon oil, citric acid and pectin. 


Hempel in New Offices 


A. C. Hempel & Co., formerly located at 375 Lex- 
ington avenue, New York, has moved into new offices 
on the seventh floor of 7 West 45th street, that city. 
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Chicago News Notes 


Golf Auxiliary’s First Tournament 


The golf auxiliary composed of members of the 
Chicago Perfumery Soap & Extract Association and 
the Chicago Drug & Chemical Association held its first 
tournament May 17 at the Bunker Hill Country Club. 
Over 35 members took advantage of this opportunity 
to forget their business troubles and worries to join 
in the “Hope I break par” bunch of enthusiasts. 
Following the usual custom, the members indulged in 
a tempting luncheon, and some of the scores indicate 
that several tarried too long at the feed box. The 
course, which has a reputation for being a tough and 
tricky one to make par 72, was in excellent condition, 
and the only person who proved himself master of 
the fairways and greens was the distinguished district 
amateur, Johnny Lehmann, who played as a guest, and 
turned in the enviable score of 69 gross. Among the 
members who carried home the prizes are: 

Class A: Elmer Smith, American Aniline Products, 
Inc., 82-11 ; T. Slyder, American Thermos Bottle 
Co., 83-8-75; A. C. Drury, A. C. Drury & Co., 90-11-79. 
Class B: <A. J. Anderson, R. M. Krause, Inc., 102-26- 
76; W. H. Jelly, Walter H. Jelly & Co., 95-18-77; 
H. Lancaster, Marshall Field & Co., 102-24-78. Class 

O. H. Raschke, Victor Chemical Works, 109-25-84; 

F. T. Robinson, Monsanto Chemical Works, 123-39-84; 

M. V. Pennal, Monsanto Chemical Works, 124-39-85. 

Consolation Prize: J. DeLorme, Riviera Products Co., 
stopped counting at 200. 

The arrangement committee announces that five 





tournaments will be played on private courses during 
the summer months, and that the handicaps will be 
arranged so that every player will have an oppor- 
tunity to share in the large number of prizes which 
are distributed at every game. Whenever a member 
wins a prize in either class, his score is penalized, thus 
permitting the runners-up to get revenge at following 
tournaments. The next tournament will be held at 
the Kildeer Country Club on Thursday, June 23. 


Changes in Container Corp. 


Clarence Oberling has resigned as purchasing agent 
of the Container Corp. of America. The purchasing 
department will be combined with the paper mill stock 
department. J. P. Brunt, formerly vice-president and 
ales director, who retired some time ago, was re- 
elected a director, and will again become active in 
the affairs of the corporation. 


Morgan Forms New Company 


Following the difficulties of Clarence Morgan & Co., 
Mr. Morgan has organized a new corporation which 
will act as manufacturers’ representatives in the Chi- 
cago section. The new company is known as Clarence 
Morgan, Inc., and is acting as Chicago representative 
for Lautier Fils, Inc., New York, and Thurston & 
Braidich, New York, as well as one or two other 
manufacturers in the chemical field. Its address is 
919 North Michigan avenue, and its telephone number 


Superior 2462. 
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Higdon’s Views on Advertising 


In the current issue of “Class & Industrial Market- 
ing” appears a very with H. J. 
Higdon, advertising manager of Phoenix Hermetic Co., 
Chicago. 


interesting interview 


Mr. Higdon enters the argument on the side 


of “clever and ornate” advertising. Taking a broad 


comprehensive view of 
describes Mr. 


“Not to avoid personality 


advertising copy, the article 
Higdon’s method as follows: 

and a firm philosophy in 
advertising and selling, but to cultivate it to a point 
beyond which it grows and establishes a definite recog- 
nition in the minds of all possible buyers—that we quote 
without permission of the copyright owner, is the whole 
underlying idea upon which the Phoenix and Giles ad 
ertising plans are laid. 

“In business paper advertising, too, the same back 
ground philosophy and keen attention to layout, type 
faces, headline, copy and illustrations maintain the in- 
dividual character and appeal for attention of Phoenix 
advertising.” 

The article comments favorably upon the company’s 
two house organs The Candle and The Flame, and is 
illustrated with a spread from its catalog and a cartoon 


of Mr. Higdon himself. 


Perfumers Study Tax Law 

The Chicago Perfumery Soap and Extract Associa 
Hamilton 
Club on June 15, and the members listened to a special 
talk concerning the new 


tion held a special luncheon-meeting at the 


excise taxes on cosmetics and 
other items, which the government has placed in effect 
starting June 21. Attorney Hitzeman, who 
studied this new tax act in all its angles, had a busy 


hour answering the individual problems of the various 


Harry 


members, as this act was passed so suddenly that very 


few of the members knew what it was all about. 


New Swift & Co. Head 


Charles Henry Swift, third. son of Gustavus F. 
Swift, founder of the packing house, has been elected 
chairman of the board of Swift & Co., to fill the 
vacancy caused by the death of Swift on 


May 28. 


Edward F. 


Charles who 


Henry Swift, was formerly 
vice-chairman of the board, is the third brother to 
hold the chairmanship this year, Louis, the eldest 


brother, having retired in January and the leadership 
at that time Edward. Charles H. Swift 
has been an important factor in the development of 
the branch house business of the company. 


passing to 


Number 
In our May issue the telephone number of the Franco- 
1926 


remains as of old, Calu- 


Franco-Americans Phone 


American Hygienic Co. appeared as Calumet 


whereas the correct number 


met 4526. 
Burt Moves Chicago Office 
F. N. Burt Co., Ltd., advises that its Chicago office, 


which is in charge of C. A. Hammond, has been moved 
to 919 North Michigan avenue, and the new telephone 
number is Superior 2829. 
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Death of E. F. Swift 

Edward Foster Swift, second eldest son of the fam 
ous family of meat packers, died May 28, at his home 
on 1550 North State parkway. Mr. Swift, one of th 
six sons of Gustavus Swift, 
tory in the packing industry, was 68 years old. He 
was Swift & 
Co., and for many years was an outstanding figure ir 


Franklin who made his 


chairman of the board of directors of 


the packing trade and also in the financial and social 


life of Chicago. Mr. Swift was associated with four 
brothers in the management of the packing firm, 


founded by their 
Swift, 71 


The 
Edward F. suc 


father in 1875. 
old, 
ceeded as chairman of the board last January; Charles 
H. Swift, 60 years old; Swift, 
old; Harold H. years old. 
Swift 
many 


brothers are 


Louis F. years whom 
Gustavus F. 
Swift, 47 


Edward F. 


Ik. 51 
years and 
Was 
pack- 
ing companies, including: 


an official in 


president of the Compania 


Swift Internacional of 
South America; Swift 
Refrigerator of South 


America; chairman of the 
Swift 
& Co., and vice-president 
of Libby, McNeil & Co. 


board of directors, 


He also was vice-presi- 
dent of the Fort Worth 
Stock Yards Co., and a 


score of 
Swift & 
Securi- 


director in a 
firms 
SwIFT Co 


THE LATE 


including 
EDWARD F., % Corporation 


ties Co.; Peoples Gas Light & Coke Co.; Lake Shore 


Trust & Savings Bank; Continental Illinois Bank & 
Trust Co.; Continental Chicago Corp.; Consolidated 
Rendering Co.; Milwaukee Stockyards Co., and St. 
louis National Stockyards Co. He also was very 
active in the social and business life of the com- 


munity. Among the clubs of which he was a member 
Chicago Union League, Chicago Athletic Club, 
Mid-Day, Racquet, Old Elm, Saddle & 


Cycle, Casino, Saddle & Sirloin, and Shoreacres. 


were: 
Commercial, 


Aver Chicago Address Changed 

P. W. Shannon, Chicago representative for Harriet 
Hubbard Ayer, Inc., New York, has moved his office 
to 6117 North Fairfield and his telephone 
number will be Rogers Park 1094. 


avenue, 


Lady Esther Co. Enlarges Plant 

The radio programs broadcast in recent months under 
Co., Chicago, 
demand for ‘Lady 
Esther Four Purpose Face Cream” that the company 


the sponsorship of Lady Esther have 


brought such an increase in the 
has found it necessary to enlarge its production facili- 
ties. A. 


cago and 


H. Ross & Co., production engineers of Chi- 
New 


modernize the 


York, has been appointed to rearrange 
plant. 
which will make the Lady 


and present 
throughout 


Esther laboratories and factory one of the most efficient 


New equipment is 
being installed 


and modern in the cosmetic industry. It is planned to 


continue the radio broadcast schedule indefinitely. 


The American Perfumer 
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In Memoriam for Departed Friends 

3ABCOCK, ALFRED P., perfumery manufacturer, New 
York City, June, 1903. 

BARCLAY, GEORGE REGINALD, manufacturer of soaps 
end perfumes, New York, June, 1925. 

BURKE, FRANK G., president Manhattan Soap Co 
New York, June, 1929, 

DeMotTtT, CLAYTON M., treasurer, Scovill Mfg. Co., 
Waterbury, Conn., June, 1929. 

EAVENSON, ALBERT TAYLOR, J. Eavenson & Sons, 
Camden, N. J., June, 1910. 

HOPKINS, FERDINAND T., Sr., of F. T. Hopkins & 
Son, toilet preparations, New York, June 1920. 

IsAKovics, ALOIS VON, proprietor of the Synfleur 
Scientific Laboratories, Monticello, N. Y., June, 1917. 

LEONHARD, J. HENRY, president of Theodor Leonhard 
Wax Co., Inc., Paterson, N. J., died at Cologne, 
Germany, June, 1927. 


LOEB, MONROE, pyresident, Reich-Ash Corp., New 
York, June, 1931. 

NEWTON, CHARLES L., president, Newton Products 
Co., Cincinnati, June, 1931. 

SALLABACHEFF, IVAN P., of Botu Pappazoglou & Co., 
Sofia, Bulgaria, June, 1924. 

SARGEANT, STEPHEN M., SRk., manufacturer of flavor 
ing extracts, Worcester, Mass., June, 1926. 

STEARNS, FREDERICK KIMBALL, chairman of Frederick 
Stearns & Co., Detroit, at Beverly Hills, Cal., June, 
1924. 

TWITCHELL, ERNEST, chemist, Cincinnati, June, 1929. 


Frederic Maver Harrison 

Frederic Mayer Harrison, former president of the 
U. S. Industrial Alcohol Co. and for many years a 
prominent figure in the industry, died May 14 at his 
home in Montclair, N. J., after an attack of apoplexy. 
He was in his sixty-third year, and had been ill for 
three months. Mr. Harrison, upon his retirement from 
the presidency of the U. S. Industrial Alcohol Co. in 
1922, became an advisor of the Industrial Alcohol In 
stitute, a national organization of the industry. He 
was occupied with this work until his death. He 
leaves his wife, Elizabeth Van Lennep Harrison; 
two daughters, Mrs. Albert H. Wallace and Miss Kath 
arine M. Harrison; two sons, Henry C. and Chester 
B. Harrison, all of Montclair; a brother and two 


sisters, 


A. W. Stanley 

\. W. Stanley, president and treasurer of the J. O. 
Draper Co., soap manufacturer, Pawtucket, R. I., died 
recently in that city. He was eighty-four years old. 
Mr. Stanley, who was associated with the soap industry 
for the greater part of his life, was a direct descend- 
ant of Gov. William Bradford of the Massachusetts 
Colony. 


H. Milt Ross 


H. Milt Ross, for many years connected with the 
Andrew Jergens Co., Cincinnati, died June 10 at Glen 
dale, Calif. Mr. Ross was a native of Covington, Ky., 
and a graduate of the Covington high school. He was 
issociated with the Jergens company for more than 40 
years and was sent by the company to the Pacific Coast 
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about ten years ago to supervise distribution in Coast 
territory and in Hawaii. He was a member of Carthage 
Masonic Lodge No. 573 and the Cincinnati Commandery 
of Knights Templars. He leaves a widow, four daugh- 
ters and one brother. Funeral services were held in 
Glendale, but the body was brought back to Covington 
for interment. 


E. AF Hancock 

E. J. Hancock, director of sales for Harold F. Ritchie 
& Co., distributors for Frostilla and Pompeian, New 
York, died May 17 at his home in Bayside, L. I. He 
had been ill for only a few days. Mr. Hancock joined 
the Ritchie firm in June, 1925, as sales manager, com- 
ing from E. I. du Pont de Nemours Co. Previously 
he had been associated with E. Lawrence & Co. Dur- 
ing his service with Harold F. Ritchie & Co. he was in 
contact with wholesale druggists and important chain 
store groups throughout the country and acquired 
many lasting friendships. 


John H. Friar 
John H. Friar, 67, branch manager for the American 
Can Co. in Milwaukee, died May 19 at a sanitarium 
in that city. Mr. Friar, who was born in Ireland, had 
ived in Milwaukee for 44 years. He had been with 
the American Can Co. since 1901. 


Circulars, Price Lists, Ete. 
TATEMENTS vx garding products, processes, ete., 
which appear under this heading are those of the 
manufacturers of the produc ts o7 equipme nt described 


and should not be construed as an endorsement. 


Givaudan-Delawanna, Inc., New York, N. Y.—T wo 
Circulars on Perfuming Fabrics. These two interest- 
ing bulletins describe the detailed results of experi- 
ments conducted for the company by Dr. Donald A. 
Laird, of Colgate University. 


Dr. Laird’s method was to submit to about 250 


women four samples of hosiery of identical quality, the 
only difference being that one was left with the natural 
textile odor, while the other three were perfumed with 
sachet, a fruity odor and narcissus. The results 
showed that while the perfume was so faint as to be 
hardly detectable, women considered the perfumed 
hosiery of superior quality to that which had not been 
so treated. 49.8 per cent selected the narcissus as the 
best quality, 24.9 per cent the fruity as the best and 
16.8 per cent the sachet, while only 8.5 per cent con- 
sidered the natural as equal in quality to the others. 

These experiments are a continuation of the work 
which the company has been doing along the lines of 
improving the odor of familiar objects. Copies of the 
bulletins may be had upon application to Givaudan- 
Delawanna, Inc., at 80 Fifth avenue, New York. 

+ * * ke 

Ungerer & Co., New York.— Advices on Bulgarian 
Rose Situation —“The Bulgarian government and 
various co-operative producing organizations have 
organized to aid the cultivation of otto of rose, accord 
ing to a very interesting report just received by 
Ungerer & Co., New York, for their principals Botu D. 
Pappazoglou, S. A., of Kazanlik, Bulgaria. 


“The organization is for the purpose of not only 
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the 
to aid 


hardships brought on by 
but 
in the rejuvenation of the rose plants which have been 

This 
plants. 


alleviating the present 


exceedingly low prices of the rose flowers, 
seriously affected by the Agrilus worm. worm 
affected the The 
organization has instructed the cultivators to destroy 


has about 30 per cent of 


the affected plants and will compensate them in the 


form of a bounty of up to 600 levas per thousand 
plants. 
“It is conceded definitely that the late frosts in 


certain districts of the Valley of Roses has damaged 
the bushes from 10 to 30 per cent. Pappazoglou esti- 
mates though, that the price will be more or less stable 
in spite of this loss. Production has been decreased, 
but the large carry over probably will hold the market 
from any sharp increase. On the other hand, possi- 
bility of any further decline seems most remote.” 
x * * * 

Commercial Solvents Corp., New York 

“Bubbling, Bubbling Endlessly.” An 


folder on butanol and its derivatives, pointing out the 


City.— 
interesting 


advantages of the absorptive qualities of butanol on 
lacquers. 
* *« * * 
Fritzsche Brothers, New York.— Regular 
Monthly Price List This is the 
wholesale price list of essential oils, aromatic chemicals 


Inc., 


for June. regular 
and specialties sold by the company. 

* * * cS 
Bond Manufacturing 
Lithography on 


Corp., Wilmington, Del. 
The Bond Manufactur- 
ing Corp. has recently developed a method for applying 


Glass.”’ 


lithography di- 
rectly to the 
surface of 


round jars 
and bottles. 
Shown in the 


photograph is 
a jar on which 
this process 


has been ap- 
The 
black 


and cream, the 


plied. 
label is 
cream color 
having been 
carried com- 
pletely around 
the jar and the 
black applied 
as a label. The 
bot- 


tom of the jar 


neck and 
are left free of 
This 


available for 


now 


advises, is 


the 
the decoration of jars in an 


color. process, company 
unlimited 
range of designs and colors. 


x * * 
George Lueders & Co., New 
sale Price List, May-June, 1982. 


usual attractive price list for essential oils, 


York City.— Whole- 
This is the company’s 
perfumers’ 
materials, fruit essences, aromatic chemicals and other 


materials for the drug, perfume and flavor industries. 
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Anchor Cap & Closure Corp., Long Island City, N. 

“Are New Products the Prob 
lems?”—This is a interesting little folder out 
lining the advantages of the introduction of new prod- 
ucts at this time. Copies may be had upon application 
to the company. 


Answer to Today’s 


very 


eS 6 « 


Scovill Manufacturing Co., Waterbury, Conn.—Nex 
Line.—The “has recently developed 
and is now introducing a new line of one-piece con 
thread bottle caps. They 

furnished to fit 


Closure company 


and jar 


cealed can be 
both the continu- 
and _inter- 
rupted thread 
standards of 


ous 


Glass Containe: 
Association fin 


When at 


these 


ishes. 
tached new 
caps provide a 
tight, straight 
side closure with 
no visible thread. 
A fraction of a 
turn locks them 
on securely. Made 


from one piece of 


metal, they are trim appearing and_ unusually 
strong. There is practically no limit to the 
number of finishes available. Special designs and 


color combinations can be supplied on quantity lots.” 


York. 


“The Christmas box, perhaps more 


Louis Dejonge & Co., New “Rejuvenate the 
Box.’ 


than any other box, quite definitely reflects the style 


Christmas 


and standards of the store using the box or product 
The identified the 
store or product since it is usually carried unwrapped. 


boxed. box is immediately with 


The tone of the box determines whether or not its cry 


will be heard. Its vitality consists in expressing the 
spirit of the day in its style, and with good judgment, 
taste and simplicity. It must be styled for finish, dura- 
bility, attractiveness, distinction and charm. 

“Louis Dejonge & Co. presents a line of 1932 Christ- 
box checked to ac- 


19382 Christmas 


mas papers designed, styled and 


commodate the requirements of the 


box. It brings new values to the Christmas box. De- 
sign, color and finish contribute to display and sales. 
The colors are the traditional Christmas colors; the 


motives are the familiar American Christmas symbols 
The 


reflect the usual high standard of quality in Dejonge 


holly, poinsettia, pine and snowflake. finishes 
papers with some additional attractive features.” 


Wholesale 
firm’s 


Neumann-Buslee & Wolfe, Inc., Chicago. 
Price List, June 1, 1932.—This is the regular 
monthly price list for essential oils and specialties for 
the soap, perfume and extract industries. 


Ind. 
this 
which describes the various 


Haute, 
just 


Terre 
has 


Mary B. Oeser Products Co., 
Folder-catalogue.—The company 
attractive, illustrated folder 
items in its “Mairod” line. 


issued 


The American Perfume) 





Book Review 


The Schimmel! Bulletin 


BERICHT DER SCHIMMEL & Co., AKTIENGESELLSCHAFT 
Miltitz bz. Leipzig ueber Aetherische Oele 
Riechstoffe USW. Ausgabe, 1932. 162 pages. 


The present edition of Schimmel’s Annual Report 
on essential oils and synthetic perfumes, etec., main- 
tains the high standard of the former editions. All 
facts dealing with essential oils and aromatics have 
been fully reported for the year 1931. 

To one interested in essential oils and perfumes, this 
report will be a welcome addition to his library by 
bringing the literature on these subjects to date. 

The report goes at some length into the difficulties 
which have been met with in virtually all parts of the 
world during the last year in the production of per- 
fume plants and the raw materials derived from them. 
Special mention in this connection may be made of 
African geranium, gradually being replaced by vine- 
yards; Java citronella, by tapioca; and of the surplus 
of camphor oil due to lack of demand for safrol. A 
cecline is noted in the exports of Sicilian citrus oils, 
doubtless due in part to the growing importance of the 
citrus oil industry in the United States. Reference i: 
also made to the improvements made during the year 
in methods of production of citrus oils by machinery. 

Not much of importance is recorded with reference 
to new oils. The section devoted to Pharmacopeceial 
developments during the year covers principally re- 
visions of the Belgian and Mexican editions, the latter 
of which is rather keenly criticized. One of the most 
interesting monographs is that which covers the acid 
and iodine numbers of apricot kernel and almond oils 
There are also references to recent patents of which 
the most interesting cover synthetic menthol, thymol 
and the latest developments in vanillin production. 

The review of scientific publications mentions a 
Russian patent for continuous distillation of essential 
oils. A method of C. Zach for determining the es- 
sential oil content of spices by steam distillation of 
small quantities followed by oxidation with chromic 
acid is reported. Entomological data, again of attack 
on the damask rose, are given. 

The index in the present volume is a decided ad 
vantage over previous editions, which did not have this 
important feature. 

Dr. HARVEY A. SEIL. 


New Incorporations 


' ‘ . ee 
Note—Addresses are given, so far as they are avat'- 
able, of the incorporators. Otherwise, letters o1 other 


rs" class mail may be sent in care of attorneys o1 
trust companies, endorsed with requests to “PLEASE 


FORWARD.” 

McCold-Armstrong, Inc., Wilmington, Del., soaps, 
chemicals, 5,000 shares common stock. Colonial Char- 
ter Co. 

Clarice Jane, Inc., Dundee and Slade streets, Elgin, 
Ill., manufacture and deal in jewelry and cosmetics, 
1,000 shares non par value. Incorporators: Louis A. 
Epstein, Herman N. Ellsworth and George W. Gale. 


a} Essential Oil Review 
















































Victoria Drug Company, 1708 Halsted street, Chi- 
cago Heights, general drug business, $2,000. Incor- 
porators: Richard L. Wagner, R. L. Schlau and B. 
Engnell. 

Rossville Alcohol Chemical Corp., 122 East 42nd 
street, New York, $5,000,000—600,000 shares common 
stock. 

Ragarre, 99 Hudson street, New York, cosmetics, 200 
shares common stock. 
~ Stanwick Co., 20 West 22nd street, New York, toilet 
preparations, 100 shares common stock. 

Lenox Chemist Shops, Jamaica, N. Y., extracts, per- 
fumes, 200 shares common stock. 

Rouen et Cie., 36 East 20th street, New York, cos- 
metics, $10,000 pf., 100 shares common stock. 

John H. Woodbury and The John H. Woodbury Lab- 
oratories, Inc., Larchmont, N. Y., toilet articles $101.- 
O00. 

Jean Wade Laboratories, Inc., Wilmington, Del., 
toilet articles, 100 shares common stock. 

Gomina Argentine, Ltd., 136 East 57th street, New 
York, toilet preparations, 1,000 shares common stock. 
(See Trade Notes.) 

Maritime Beauty Supply, Ltd., St. Johns, N. B., 
Canada, supplies and equipment for barbers and beauty 
shops. 


Business Troubles 


Bakst Bros., 19-21 Greene street, New York, drug- 


gists. Liabilities about $175,000; assets about $100,- 
900. The Irving Trust Co. has been appointed re- 
ceiver by Judge Caffey. Members of the firm are 


listed as Max and Abraham Bakst. 
Maid Drug Co., Ine., Rochester, N. Y. Liabilities, 
$51,240.75; assets, $29,730; secured claims, $13,714.84. 
Dandrfall Corp. of New York, 496 East 187th street, 
New York, drug sundries, by Otto Roth, Inc., for $306; 


Pp 


P. R. Dreyer, Inc., $48; Wildroot Manufacturing Co., 
£208. Has assigned to Ezra Weberman, 51 Chambers 
street, New York. The Irving Trust Co. has been ap- 
pointed receiver. 

Clarence Morgan & Co., Chicago, manufacturers’ 
agents. Liabilities, about $168,000; assets, about $75.- 
000. Edwin Buell, 105 West Monroe street, Chicago, 
has been appointed receiver. The receiver has sold 
goods valued at about $17,000, and on June 16 submit- 
ted sealed bids for the remaining merchandise on hand. 

Reuben Rothman, 156 Nagle avenue, New York, do- 
ing business as the Inwood Cosmetic Shoppe, cosmetics, 
has assigned to Louis Markowitz, 164 Linden boule- 
vard, Brooklyn. 

Ellis-Jones Drug Co., Memphis, Tenn. Liabilities, 
$213,084; assets, $381,763, exclusive of $147,448 in old 
accounts — receivable. The Mallinckrodt Chemical 
Works, petitioner, alleges an indebtedness of $8,000. 
Frank Gailor and E. L. Ellis have been named receiv- 
ers, each under $25,000 bond. 

Reich-Ash Corp., 51 Tiffany place, Brooklyn, cos- 
metics and novelties. No schedules attached. Liabil- 
ities, about $125,000; assets, about $280,000. Judge 
Moscowitz has appointed Julius Schwartz, 130 Clinton 
street, Brooklyn, and John H. Thompson receivers in 
bond of $35,000. 


June, 1932 999 





Montreal 
Hs: HENRY MILES, one of Montreal’s best 
known business men and a leading figure in 


id. 


Quebec provincial politics, died June 6 at the age of 
Toward the Mr. Miles 
lished the Leeming-Miles Co., and he occupied the posi- 


the end of last century, estab- 

tion of president at his death. 

province of Quebec, in his 

the Mon- 

Lyman, Sons & Co., wholesale druggists. 
partner of the firm in 1885, 
the Leeming-Miles Co. He 


several 


A native of Lennoxville, 


early business days he was associated with 


treal firm of 


He became a and later 
left to 


interested in 


found also was 


including the 


companies, 


other 
Pharma- 
Ltd., of 
president. 


Anvlo-Canadian 
ceutical Cea. 

which he was 
He also was president of 
Nestle’s Food Co. of 
Canada. He held the 
position of honorary presi- 
Proprietary 


dent of the 


Association of Canada. 


He has served as presi- 





dent of Montreal Board 
of Trade, and was the 
representative of the 
board at the funeral of 
King Edward VII in 
London. THE LATE 
In provincial politics he Hon. HENRY MILES 


representatives of the 
effort in attempt- 
ing to secure the franchise for women. After being 
elected to the Provincial Legislature in 1916, he became 
a member of the Quebec Upper House four years ago. 

The Montreal Daily Star in a recent devoted 
an editorial to the life of Mr. Miles, declaring that 
his life he was distinguished by a strong 


was greatly admired by the 


feminist movement for his constant 


issue 


throughout 
sense of public service. 

“A busy man,” continued the Star, “head of a large 
and important company, he was never too busy to be 
able to spare time for the promotion of causes in which 


he believed.” 


Despite Austria’s bad economic position, there is a 
constant demand for perfumes, Robert Benesh, director 
and perfume concern, declared 
Montreal. 


“The little Austrian working girl has taken to the 


of an Austrian soap 


while on a visit to 


use of cosmetics and perfume and having found that 
the habit 
allure, despite the straitened circumstances in which 


has greatly improved her appearance and 


the country finds itself, she is not giving these thing's 
up,” he said. 
Mr. Benesh added that he was surprised to find how 


good business is in Montreal compared with Europe. 
“IT had expected to find things pretty stagnant,” he 
said, “but there is nothing like the absence of trade 


here that one finds in Europe.” 
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Toronto 


YEVERAL amendments to the Food and Drugs Act 
KJ were approved by the Chambre de Commerce sit 
ting in Montreal last month. 
supported by those concerned with the importation of 
One 


ment has to do with the genuineness of the prepara- 


These amendments are 


pharmaceutical specialties from France. amend- 


tions, a guarantee being exacted; another amendment 
states that the inspector for Quebec should be able to 
converse in French and English; and the third that the 
federal analyst should medical or pharma- 


possess a 


cist’s diploma from a recognized University. 


Canadian 
representative for McGillivray Bros., was the recipient 


Gus Gimple, for several years Western 


of a Gladstone travelling bag at a complimentary din 
ner him at Vancouver on May 5 by 
Mr. Gimple is being sent to 


tendered fellow 
travelers and customers. 
the head office in Toronto to do special work for his 
His place in the West is Bill 


McGillivray. 


firm. being taken by 


One ef the company’s experts from Chicago has in- 
Dr. 
that 
Frank 
Tobin is manager of the Toronto plant, which at pres- 
ent is working day and night to get stock ready for 
filling orders. 


stalled the equipment 
West’s tooth 
company’s plant at 533 C 


necessary for turning out 


the 


ollege street, Toronto. 


brush for Canadian market in 


The Toronto Industrial Commission 


industry for this city. 


reports a new 
Siegel, Kahn & Co., Ltd., has 
leased 5,000 square feet of space at 252-260 Richmond 
street, west, to manufacture toilet accessories and cos- 
Production 
will begin immediately on various lines hitherto made 
in the United States. 


metics for domestic and export markets. 


At the annual meeting of the Drug Trading Co., 
held month at the Royal York hotel, Toronto, 
President Walton and Manager Stephens reviewed the 
work of the The sales totalled $4,010,113, 
an increase of $239,505 over the previous year. 


last 


past year. 


\. W. Morrow, chemist for Parke-Davis & Co., who 
has been conducting investigations in British Columbia 
halibut 


Prince Rupert 


into the possibilities of medicinal use of liver 
oil, gave a talk on his subject before the 


Gyro Club last month. 


An amalgamation having been effected between the 
National Drug & Chemical Co. and Drugs, Ltd., Win- 
nipeg, a newly-formed company called National-Drugs, 
Ltd., 


these two companies in 


15 look after the undertakings of 
Manitoba 


will on June 


and Saskatchewan. 
Yardley & Co., Toronto, is this month inaugurating 
a month-by-month plan whereby each individual item in 
the Yardley line will be featured in samples given away 
to the public with purchases of other Yardley items. 
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janadian Perfumers’ Annual Meeting 


T the fourth annual meeting of the Association of 

Licensed Manufacturing Perfumers of Canada, 
June 15 and 16, at French River Bungalow Camp, 
Ontario, the association established a new constitution 
and by-laws involving a change of its name to Associa- 
tion of Canadian Perfumers and Manufacturers of 
Toilet Articles. This step was taken to identify the 
Association more closely with its members and to open 
its doors to manufacturers of toilet articles operating 
without special permits. 

President Thomas Haugland welcomed the delegates 
to the convention and especially greeted the new mem- 
bers. Following his brief address, communications 
were read expressing the regret of a few of the mem- 
bers at not being present. The draft of the new by- 
laws and the change in 
name was then presented 
and unanimously adopted. 

The report of the secre- 
tary showed a total mem- 
bership of 47, 35 active 
and 12 associate, now on 
the roll. This is an in- 
crease of four members 
over last year. 

President Haugland’s 
address which followed 
dwelt principally with 
tariff changes, difficulties 
with foreign exchange 





JOHN R. KENNEDY 
(Elected President) 


and alcohol regulations. 
He recommended that the 
association should adopt a constructive policy for the 
future of these meetings. He closed with a tribute to 
the members of the association and the executive board, 
bespeaking a continuation of this co-operation for his 
successor in office. 

The matter of glass botties was then discussed at 
some length, with the members expressing the advisa- 
bility of purchasing these in Canada or in various for- 
eign markets. 

The report of the executive board went into consider- 
able detail on some of the points mentioned in the 
president’s address. It was followed by the report of 
the committee on legislation which dwelt principally 
with the relationship of the members with the Dominion 
Commissioner of Excise at Ottawa. The committee re- 
ported that it believed it had a very strong case for the 
reduction of the alcohol tax from $3.75 to $3. This 
led to a discussion of this subject and a decision to 
continue along the lines which the committee and execu- 
tive board had pursued during the previous year, and 
appointments of several prominent members of the 
association for special duties in regard to the excise 
regulations were confirmed by motion. 

A report by the special committee on the tariff was 
read by W. L. Linton, chairman, who announced that 
it would be presented at the coming Imperial Confer- 
ence at Ottawa. This was a discussion of the general 
phases of the tariff with special reference to British 
imports and imports from preferential countries. 
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New Officers 


The principal business of the second day was the 
election of officers for the coming year and the adop- 
tion of resolutions. The following slate was brought 
in by the committee and unanimously accepted: presi- 
dent, John R. Kennedy, United Drug Co., Toronto; 
vice-president, G. T. Creighton, W. T. Rawleigh Co., 
Ltd., Montreal; treasurer, W. L. Linton, Northrup & 
Lyman Co., Ltd., Toronto; secretary, G. F. Marceau, 
J. A. Marceau, Ltd., Montreal; assistant secretary, 
George E. Davis, F. W. Fitch Co., Toronto. Members 
of the executive board will be A. Bellefontaine, Par- 
fumerie Bellefontaine, Montreal; Harry Rose, Rose & 
LaFlamme, Montreal; H. Carman, Davis & Lawrence, 
Montreal; and A. R. Poole, Pinaud, Ltd., Toronto. 

The resolutions ordered payment of a honorarium 
for the secretary, thanked retiring president Haug- 
land, the other officers and the entertainment commit- 
tee, expressed appreciation to those whodonated the 
golf prizes, and thanked the C. P. R. and management 
of the camp for the splendid entertainment at the 
convention. A special resolution thanked the trade 
press and especially THE AMERICAN PERFUMER for sup- 
port and assistance. 

Mr. Haugland welcomed the new officers and again 
expressed his appreciation to the management for the 
nanner in which the convention had been welcomed 
and entertained. Mr. Kennedy then spoke briefly. 

Winners of the golf tournament prizes were G. 
Kaestner, the Fritzsche trophy with a net 57; J. R. 
Kennedy, Canadian Industrial Alcohol Co. prize, net 
598; Ted Reed, the Norda prize, net 62; S. Coon, Good- 
erham & Wartz prize, net 64. The prizes were pre- 
sented at the annual dinner. Other entertainment 
consisted of fishing and a thirty mile boat ride. Men- 
tion should also be made of the fact that Messrs. 
Speck and Kaestner each made a hole in one while play- 
ing tcugether. 

Those present at the convention included the follow- 
ing active members: A. Bellefontaine (Parfumerie 
Bellefontaine, Montreal); T. Haugland (J. B. Williams 
Co. (Canada) Ltd., Montrezl); G. H. Marceau (J. A. 
Marceau, Ltd., Montreal); W. L. Linton (Northrop & 
Lyman Co., Ltd., Toronto); Harry Rose (Rose & La- 
flamme, Montreal); R. W. McLarty (McLarty, Ltd., 
Toronto); J. R. Kennedy (United Drug Co., Toronto) ; 
T. Reid (Thayer Perfumes, Ltd., Toronto); O. 
Latreille (Montreal); Geo. E. Davis (F. W. Fitch Co., 
Ltd., Toronto); and J. D. Mooney (Frederick Stearns 
Co., Windsor). 

Associate members present included Geo. G. Kaest- 
ner (Canadian Industrial Alcohol Co., Montreal); A. 
Jurns (Canadian Industrial Alcohol Co., Toronto); M. 
L. Blattman (George Lueders & Co., Ltd., Montreal) ; 
M. Ferrell (Morana, Ltd., Toronto); Mr. Ringel and 
L. Speck (Fritzsche Brothers of Canada, Ltd., 
Toronto): S. Coon (Gooderham & Worts, Ltd., 
Toronto): H. J. MeDermott (W. J. Bush Co., Ltd., 
(Canada), Montreal); James O’Hagan (THE AMERI- 
CAN PERFUMER, Toronto). 
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J. M. Shaw, president of the Noxzema Chemical Co., 
states he is well satisfied with the trade his company 
has been doing in Canada since the opening of the 
Toronto manufacturing plant two months ago. 

x K oK a 

R. M. 

meeting of 


Graham, Toronto manager, presided over a 
National Drug & Chemical Co. salesmen 
from the London, Hamilton and Toronto districts held 
in the Royal York hotel, Toronto, last month. 


R. F. Cook, of the Alberta-National Drug Co., was 
of the Board of of the 
Canadian Credit Men’s Association at the annual con- 
held last month in Calgary. Mr. Cook had 
formerly been president of that organization. 


elected a director Governors 


vention 


Pugsley-Dingman & Co. proposes building two vege- 
table oil tanks of 30,000 gallon each at 
Cawthra avenue and Junction road, Toronto, at a cost 
of $5,500. Lever Bros., also soap makers of Toronto, 
will install two 100,000 gallon tanks at 200 
avenue at a cost of $12,000. 


capacity 


Eastern 


Shortly the Imperial Trade Conference will meet at 
Ottawa. 
will advance some point of view designed to reflect the 


Each member of the Empire Commonwealth 


that a serious 
attempt will be made to work out some equitable and 


interest of his country. It is believed 
logical trading arrangement among the nations making 
up the British Empire. 
* Bs 

Dr. A. T. Cameron, professor of chemistry in the 
University of Manitoba, and M. L. Toronto, 
presidents of the Canadian Institute of 
Chemistry and the Canadian Chemical Association, re- 


Davies, 
were elected 
spectively, at the annual joint meeting of those bodies 
at Hamilton, on June 1. 


Welden J. Graham, president of the drug firm of that 
name at Ottawa, and one of the outstanding members 
of the profession in Canada, has returned from a two- 
months’ trip through Europe, in which he covered some 
10,000 miles. 


Said to have admitted that he has broken into every 
Toronto pharmacy carrying drug's since his return from 
1931, John Rooney 

17 charges of theft 
Approximately $1,000 
worth of morphine, heroin and codeine was discovered 


the United States in the summer of 
was arrested a few days ago on 
of some $5,000 worth of drugs. 


in the false bottom of a bureau drawer. 
The Druggists Bowling Club of London, Ont., staged 


last month at the Belvedere hotel, 
that city, as a finis to the past season’s Fall, Winter 


a peppy banquet 


and Spring leagues. There were 51 members present. 


PATENTS 
322.001. 


32 Shaving soap. Benvenuto 
Agnetendorf im Riesengebirge, Germany. 
322,408.—Shaving soap making apparatus. 
Lowenfeld, Paris, France. 
322,474.—\Container stopper. 
tories Inc., assignee of John A. 
son, Wis. 


322,765, 


Hauptmann, 
Henri 


The General Labora- 
Keenan, both of Madi- 





Emulsion. Harry Bennett, Brooklyn, N. Y. 
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Canadian Patents and Trade Marks 


rI\HE increasing international trade relations be 

tween the United States and Canada emphasiz 
the importance of proper patent and trade mark pro 
tection in both of these countries in order that the ex- 
pansion of business may not be curtailed by legal diffi 
culties. 

For the information of our readers, we are main- 
taining a department devoted to patents and trade 
marks in Canada relating to the industries represented 
by our publication. 

This report is compiled from the official records in the 
Canadian Patent Office. 

All inquiries relating to patents, trade marks, designs, 
registrations, copyrights, etc., should be addressed to 


PATENT AND TRADE MARK DEPARTMENT 
Perfumer Publishing Co., 432 Fourth Ave., New York. 


TRADE MARK REGISTRATIONS 


“La Lete” 
preparations. 

“Gardenia of 
and toilet articles. 
Ontario. 

“Sylvia Beauty 
tions and cosmetics. 
nipeg, Manitoba. 

“Les Produits de Beauté de Babette.” Perfumery 
and soaps. Wertheimer Freres, Ancienne Maison 
Sourjois & Cie., 43, Avenue Marceau, Paris, France. 

Signature: “G., Lemoine.” Toilet preparations. 
Parfumerie G. Lemoine, Societe Anonyme, 133 a 139, 
rue Chevallier 4 Lavallois-Perret, (Seine) France. 

‘*Winnie-the-Pooh.” Toilet preparations. Stephen 
Slesinger, Inc., City and State of New York. 
Lashpac,” and “Lashtint.” A mascara-filled eye- 
lash and eyebrow compact, and a liquid waterproof 
eyelash tint, respectively. The Kurlash Co., Inc., 
Rochester, N. Y. 

“Hairmore.” Preparation for treatment and cleans- 
ing scalp and for stimulating hair growth. James A. 
Gilmore, Spokane, Wash. 


and ‘‘Superlather.” Soaps and _ toilet 
Alfred F. Collins, Toronto, Ontario. 

Southern France.” Soaps, perfumes 
United Drug Co., Ltd., Toronto, 


Products.” Soaps, toilet prepara- 
Theodore Robert Crawford, Win- 


“ 


“Penny Profit Stores.” Extracts. Samuel Emil 
Gust, Medicine Hat, Alberta. 
“H. S. G. Permanent.” Toilet preparations. Henri 


Salomon Gompes, City and State of New York. 

“Willow Blossom.” Soap and toilet preparations. 
Drugs, Ltd., Winnipeg, Manitoba. 

Representation of the head of a cat and the words, 
“Le Chat.” Soaps. Etablissements Fournier-Ferrier, 
société anonyme, 143, rue Félix Pyat, Marseille (Bou- 
ches-du-Rhone). 

A label consisting of three inverted triangles colored 
orange, gray and shaded gray, respectively, overlap- 
ping one another on a dark black background with the 
letters “H” and “L” being placed over the letter “H” 
on any common design as a background. Hair sham- 
poo and like preparations. Hollywood Laboratories, 
Toronto, Ontario. 


TRADE MARK REGISTRATIONS RENEWED 


Representation of a woman in the act of washing a 
boy before a pan, and the words “You Dirty Boy” and 


facsimile signature “A. & F. Pears.” Common and 
perfumed soap. Registered Sept. 26, 1882—renewed 
Sept. 26, 1982. A. & F. Pears, Ltd., London, Eng- 


land. 

“Golden West.” Extracts. Registered Aug. 6, 1907 

renewed Aug. 6, 1932. Gorman, Eckert & Co., Ltd., 
London, Ont. 

Representation of a baby in a bath with arm ex- 
tended in an effort to grasp a cake of soap and the 
words ‘‘He Won’t be Happy Till He Gets It.” Toilet 
preparations and soap. Registered Dec. 10, 1907—re- 
newed Dec. 10, 1932. A. & F. Pears, Ltd., London, 
England. 
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Patent and Trade Mark Department 


Conducted by Howard S. Neiman 


supervision of Howard S. Neiman, contributing 

editor on patents and trade marks. This report 
of patents, trade marks, designs is compiled from the 
official records of the Patent Office in Washington, 
D. C. We include everything relating to the four co- 
ordinate branches of the essential oil industry, viz.: 
Perfumes, Soaps, Flavoring Extracts and Toilet Prepa- 
rations. 


Tosa department is conducted under the general 


Of the trade marks listed those whose numbers are 
preceded by the letter “‘M” have been granted registra- 
tions under the Act of March 19, 1920. The re- 
mainder are those applied for under Act of February 
20, 1905, and which have been passed to publication. 

Inventions patented are designated by the letter “D.” 

International trade marks granted registration are 
designated by letter “G.” 

All inquiries relating to patents, trade marks, de- 
signs, registrations, copyrights, ete., should be ad- 
dressed to 


PATENT AND TRADE MARK DEPARTMENT 


Perfumer Publishing Co., 432 Fourth Avenue 
New York City 
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Patents Granted 


Consideration of space prevents our publish ing 
MuUMECTOUS claims and Spc heations co) nected with 
these Patents. Those interested can secure copies of 
patents by ordering them by number at 10€ each from 


Commissioner of Patents, Washington, D. C. 


1,858,134. Combined Cap and Dental Floss Con- 
tainer. Herbert N. Booth and Oscar L. Westgate, 
Rochester, N. Y. 

1,858,163. Closure. Henri Marie Mathieu de Bois- 
sac, St. Germain en Laye, France, assignor to The 
Society Pierre Remy & Cie., Clichy, France. 

1,858,218. Toilet Accessory. William 
New York, N. Y. 

1,858,419. Cap for Paste Tubes. 
Eugene, Oreg. 

1,859,382. Stopper and Retracting Device for Collap- 
sible Tubes. George R. Cruze, Danville, Pa. 

1,859,397. Method and Device for Stopping and 
Regulating Flow from Collapsible Tubes. Edward F. 
Johnson and George R. Cruze, Danville, Pa. 

1,859,973. Atomizer. George Kollstede, Providence, 
R. I. 

1,860,079. Vanity Case. 
Mamaroneck, N. Y. 


Friedman, 


Alvin F. Sether, 


Charles N. Coryell, 
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1,860,131. Collapsible Tube and Cover. Raymond 
Beoth, City Island, N. Y. 86.979. Bottle 


1,860,318. Collapsible Tube Closure. Henry Charles 


: >, | 
Designs Patentec 


Keebler, Secaucus, N. J. 87.011. Taleum 
1,860,550. Duplex Face Powder Box. Gustavus A. New York, N. Y. 
Pfeiffer, New York, N. Y. 87,028. Toilet 


1,860,694. Cosmetic Container. Andrew Graham 
Shields, Attleboro, Mass. 

1,860,790. 
more, Md. 

1,861,165. Masking Cream. Edward J. Ryan, St. 
Louis, Mo., assignor of two-fifths to Frank J. Kuna and 
one-fifth to Henry J. Lorang, St. Louis, Mo. 

1,861,189. Dentifrice. Richard Pasternack, Brook- 
lyn, N. Y., assignor to Charles Pfizer & Company, 
Brooklyn, N. Y., a Corporation of New Jersey. 

1,861,483. Container and Closure Device Therefor. 
Robert D. Simpson, Columbus, Ohio, assignor of one- 
half to Stephen E. Ludwig, Columbus, Ohio. 

1,861,602. Taleum Powder Can and Sifter Therefor. 
Carl Koze, Newark, N. J., assignor to Hugo Mock, New 
York, N. Y. 

1,862,271. Container and/or Applicator. 
Levy. Larchmont, N. Y. 

1,862,360. Soap Cutting Machine. Harry P. Forté, 
Newton. Mass., assignor to Lever Brothers Company, 
Cambridge, Mass., a Corporation of Maine 


Applicator, Hans Schultheiss, Balti- 


Maurice 
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87,030. 


87,051. 


These 
thirty days atter 
Gazette of the United States Patent Office. 
Patent and 
to the 
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Bottle 


Similar 
Reilly, New York, N. Y. 


powder box. 


Accessories 
Graham Shields, Attleboro, Mass. 
Case. Fred 
N. J., assignor to Superior Products Corporation, Eliza- 
a Corporation of New Jersey. 
Jar or Similar Container. 
Salem, N. J., 
Salem, N. J., 
87,064. 
signor to Park & Tilford, New 
tion of New York. 


pr-Dick’s 


M294, Hel 





M294,596 
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323,502 
324,496 
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324,658 


AWS 
325,083 
DAY-SOL 


325, 216 


AUTRE CHOSE 
325,456 


DESINVOLTURE 
325,657 


SKIN SUCCESS 
325, 8L8 


RETREVO 


325,387 


NOXWET 


326,194 


assignor to Salem 
a Corporation of New Jersey. 

Mae Joseph, Brooklyn, N. Y., as- 
z0rn, N. ¥., 
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Florence N. 
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Trade Mark Registrations Applied For 


(Act of 


re gistrations ane 


their 


suggested that ow 
partment be consulted relative 
opposition proceeding. 

Wiggly 
Food flavoring extracts. 


Piggly 
1921). 


Feb. 20. 1905) 


Corp., 


publication 


subje et to opposition within 


the Official 
It is there- 


Trade Mark De- 


possibility of an 
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11,738.—Mary Ellen Keegan, doing business as the 
Lovelie Products Co., Minneapolis, Minn. (Jan. 2, 
1930.) —Hand lotion. 

312,681, 312,682.—Mark W. Allen Co., Detroit, Mich. 
(Jan., 1930.)—Soapless shampoo; Antiseptic bouquet 
for luxurious hair. 

312,855, 312,856.—The Newport Co., Carrollville, 
Wis. (Sept., 1916 and Aug., 1924, respectively.) 
Pineoil and Borneol. 

313,338.—Fischer’s Surfa-Saver, Inc., Cincinnati, 
Ohio. (Jan. 26, 1931.)—Liquid Toilet Soap. 

316,771.—D’Orsay Perfumeries Corp., New York, 
N. Y. (July 7, 1931.)—Perfumes and toilet prepara- 
tions. 

318,139.—Jules Giraux, Rouen, France (July 12, 
1920.)—Toilet preparations. 

318,550.—Creco Co., Inc., Long Island City, N. Y. 
(Aug., 1927.)—Liquid soap. 

318,565.—Primrose House, Inc., Dover, Del. (May 2, 
1921.)——-Skin and toilet preparations. 

319,474, 319,475.—Fred W. Davis, New York, N. Y. 
(Aug. 15, 1931.—Soaps and shaving creams; toilet 
preparations. 

320,910.—General Laboratories, Inc., Detroit, Mich. 
(July 31, 1931.) —Reducing: lotion. 

321,074.—Alfred J. Lautmann, Detroit, Mich. (Oct. 
1, 1931.)—After shaving powder. 

321,389.—Nonspi Co., New York, N. Y. (Sept. 3, 
1931.)—Toilet preparations fcr preventing excessive 
perspiration and toilet deodorants. 

321,918.—Maebelle Stowers Reynolds, doing business 
as Cille Reynolds, New Orleans, La. (Mar. 21, 1921.) 

Toilet preparations. 

322,.255.—Mae F. Immich, doing business as Hart’s 
Rejuvenating Cream Co., Los Angeles, Calif. (Nov. 2, 
1926.)—Beauty cream. 

322,267.—Prodermatect Co., Scottdale, Pa. (Nov. 5, 
1931.)—Cosmetie preparations. 

322,608.—Ottomar Voelk, Berlin, Germany. (Aug. 
28, 1931.)—Toilet articles. 

322,774..—Howards & Sons, Ltd., Ilford, England. 
(June 17, 1931.) Chemical substance for the fixation 
of perfumes. 

322,787.—Dr. Ballowitz & Co., Chemischpharmaz, 
Fabrik, G.m.b.H., Berlin-Pankow, Germany. (Aug. &, 
1930.) ——-Skin preparation. 

322,971.—Jacob S. Polefsky, New York, N. Y. (Apr. 
15, 1930.) —Extracts. 

323,089.—Ruetta Hockett, doing business as Mase 
Day Personality Permanent Wave Beauty Salon, Long 
Beach, Calif. (Jan. 2, 1925.)—Toilet preparations. 


323,302. Minit-Rub Corp., St. Louis, Mo. (Nov. 2, 


1931.)—Healing and rubbing lotion. 

23,354.—Peroxide Chemical Co., St. Louis, Mo. 
‘eb. 1, 1930.)—Hydrogen peroxide. 

323,664.—Frederick Eugene Ischerland, Flint, Mich 
(Dec. 5, 1930.)—Liquid shampoo preparation. 

$25,838.—Martina A. Pina, East Chicago, Ind 
(Sept. 9, 1931.)—Hair restorer. 

324,189.—Polk Miller Products Corp., Richmond, Va 
(1919.)—Soap. 

324,214.—Gladys V. McCune, New York, N. Y. 
(June, 1931.)—Beauty creams, lotions and powders. 

324,228.—Nammlooze Vennootschap Chemischphar 
maceutische Fabriek “Menoline” (Menoline Drug Co.) 
The Hague, Netherlands. (July t. 2OSk<) Disinfect 
ant toilet preparation. 

324,277.—J. H. Allison, doing business as Allison’s 
Drug Store, Wichita Falls, Texas. (Sept. 10, 1931.) 
Cosmetic preparations. 

324.322 —Prodermatect Co., Scottdale, Pa. (Nov. 
1931.)—Shaving cream. 


324.383.—S. H. Kress & Co., New York, N. Y. (Nov. 


15, 1931.)—Soaps. 
324,.390.—D. L. Miller, doing business as Millerine 


Co., Chicago, Ill. (Jan. 15, 1932.)—Treatment for 


& Essential Oil Review 


baldness consisting in a liquid chemical scalp-stimulat- 
ing compound. 

324,496.—L. Pierre Valligny, New York, N. Y. (Oct., 
1930.)—Shampoo and hair coloring preparation. 

324,556.—Glebeas Importation Co., Inc., doing busi- 
ness as Glebeas Importing Co., New York, N. Y. (Feb., 
1925.)—Cosmetics and facial preparations. 

224,658.—-L. D. Caulk Co., Milford, Del. (Feb. 16, 
1932.)—Preparations for cleaning and polishing teeth. 

324,871.—Betty Jean Laboratories, Fort Wayne, Ind. 
(1920.)—Toilet preparations. 

324,889.—Isador A. Smith, doing business as Irso 
Products Co., Philadelphia, Pa. (Feb. 1, 1931.) 
Preparation for the finger and water waving of the 
hair. 

325,042.—_Magnum Products, Ine., New York, N. Y. 
(Mar. 15, 1931.)—Fabrie pads for application and re- 
moval of cosmetics. 

325,060, 325,061.—Campana Corp., Batavia, III. 
(Feb. 10, 1932.)—Lotion for the skin. 

325,083.—-Paristyle Novelty Co., Ine., New York, 
N. Y. (May 1, 1929.)—Toilet preparations. 

325,105.—Los Angeles Soap Co., Los Angeles, Calif. 
(Feb. 5, 1932.)—Washing powder. 

325,141.—James A. Gilmore, Spokane, Wash. (Nov. 
15, 1931.)—Preparation for treatment and cleansing 
of scalp and for stimulating hair growth. 

325,216.—Davies-Young Soap Co., Dayton, Ohio. 
(Mar. 1, 1932.)—Liquid dry cleaning soap. 

325,257.—Norbert J. Foret, doing business as Foret 
Laboratories, Raceland, La. (Sept. 1, 1931.)—Foot 
lotion for treatment of foot and toe irritation. 

325,374.—Claribel Aida Plowright, Manchester, Eng- 
land. (Sept. 5, 1931.)—Lipstick. 

3$25,406.—Park & Tilford, New York, N. Y. (Feb. 
1, 1932.)—Toilet preparations. 

325,461.—Cosmetic Research Laboratories, Wilkes 
Barre, Pa. (Feb. 15, 1932.)—Toilet preparations. 

325,475.—Leo Levine, doing business as Hansa Chem- 
ical Co., Boston, Mass. (1928.)—Antiseptic lotion for 
scalp and hair and a pomade for scalp nourishment and 
hairdressing. 

325,559.—Bon Ami Co., New York, N. Y. (Mar. 4, 
1932.) Tooth paste. 

325,637.—Gaston J. Block, Brooklyn, N. Y. (Dec. 
931.)—Toilet preparations. 

325,656, 325,657, 325.658. Houbigant, Ine., New 
York, N. Y. (Mar. 4, Mar. 4 and Mar. 1, 1932, re- 
spectively.) —Toilet preparations and perfumes. 

325,726.—F rank C. Reilly, New York, N. Y. (Jan. 
5, 1931.)—Toilet preparations. 

325,742.—Bon Ami Co., New York, N. Y. (Mar. 4, 
1932.)—Tooth paste 

325,756.—Potter & Moore, Ltd., London, England. 
(June 21, 1929.)——Perfumed soap. 

325,808.—Spa-Tab Co., Baltimore, Md. (Mar. 22 
1932.)—Bath tablets. 

325,868.—E. T. Browne Drvg Co., Inc., New York, 
N. Y. (Dee 1, 1886.)—Medicinal ard toilet soap. 

325,887.—Ludwig N. Weissmann, do'ng business as 
L. Weissmann & Co., Palisade, N. J. (Mar. 21, 1932.) 

Lotions for treating hair. 

325,915.—Modern Tissues Corp., New York, N. Y. 


(Jan. 1, 1932.)—Facial! tissue. 
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325,942, 325.913.—Domestic Toiletries, Ine., Cleve- 
land, Ohio (Oct. 17, 1931.)—Shaving cream; tooth 
paste and dental cream. 

225,993.—H. E. Newman, doing business as Great 


Falls Orange Crush Bottling Co., Great Falls, Mont. 
(Feb. 15. 1922.)—Extracts. 

326.035.—Wallingford Laboratories, Ine., Walling 
ford. Conn. (Feb. 1, 1932.)—Toilet prenarations 

326,085 —Furst-MeNess Co.. Freeport, Ill. (Mar. 1, 
1931.)—Feood flavoring extracts 

326,112 Magnuson Products Corp., New York, 
N. Y. (Julv 11, 1931.)—Soans. 

326,194.—Frederick J. Scharkopf, Richmond Hill, 
N. Y. (Mar. 15, 1932.)—Topical preparation used as 
preventative of perspiration 

(Continued on Page PRO) 
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Floral Crops in Southern France 
Y RASSE, June 7. 
¥ times is the month in which, with its two crops, 
between 


The month of May during normal 


the most active negotiations are carried on 
producers and manufacturers and in which the great- 
est activity is manifest in the plants of Grasse, but 
this year the month of May has come and gone well- 
nigh unnoticed. The fact of the matter this time is 
that everything is quiet and no discussions go on about 
setting the price of the flowers and about distributing 
the production; daily arrivals of flowers fall far short 
of the size they attained in other years; manufacturing 
goes on without great ado; and, in a word, there is 
quite a general indifference displayed everywhere. 
With the advent of 1 cold to 


passed from 
warm weather. During the first half of the month 82 


May we 
F. was recorded and then ensued some days of storm, 
of rain and of mist, all attended by a decline in the 
which down as low as to 44° F., 


temperature, went 





HARVESTING ORANGE BLOSSOMS 


Blooming was already far behind, but was further re- 


tarded by this bad weather. Let us hope that June 
will finally bring us the nice warm days to which we 
this time of the year, so that the 


least in 


are accustomed at 


crops now under way may be satisfactory at 


point of since they will not be gratifying 


from the point of view of prices, which will afford no 


quantity, 


margin of profit for the producers if indeed a loss can 
be avoided. 
Orange Flower 

The cold and rainy weather of April very noticeably 
retarded the flowering of the orange trees. The first 
supplies did not arrive at the factories until around 
May 10, whereas they usually come in around April 20. 
All in all, the crop would appear to be very satisfactory 
as far as quantity is concerned, which is even greater 
than that of 1931. 
by the Syndicate of Owners of Orange Groves doubt- 


The price of 1.75 frs. demanded 


less will not be paid to the free producers. For the 


latter the question will be of a price of 1.25 frs. a kilo. 
As in the case of other crops, these prices bring noth- 


ing but discouragement and cause interest to wane. 


(Continued on Page 239) 
1932 


236 June, 


Reports on Markets and Crops 





New York Market Report 


Gee in the essential oil market 
A dragged to some extent during the month with the 


have 


result that average prices are a bit lower than they 
were at the time of our last review. Not many items 
have changed in price since that time, but those which 
still 
while very few materials on the list 


have changed have moved further downward 
have been firm. 
A steadier position would seem to be indicated by the 
fact that almost the entire list of oils is now selling at 
record low prices and many are below the actual cost 
of producing them without reference to sales expense. 

The volume of business has been no better than fair. 
While, measured in pounds, sales are not off greatly, 
measured in dollars, they are lower than they have been 
in some years. While Spring business was fair, with 
sight, dealers are in- 


Even on the 


the Summer slackness now in 


clined to be more or less pessimistic. 
better 


weather, the volume is somewhat disappointing. 


items which usually move during the hot 

Floral products are in very light demand and most 
of the leading items can be shaded on actual business 
since competition is keen and stocks reasonably large. 
Citrus oils are in slightly better demand, but prices 
have not firmed up much owing to the anxiety of many 
Domestic oils remain at 


sellers to dispose of stocks. 


about the levels of last month. Pressure is reported in 
heard at ex- 


future de- 


peppermint with some new crop offers 


tremely low prices, these, of course, for 


livery. Wormseed and wormwood are also selling at 


lower levels. Seed and spice oils have been irregular 
with pressure reported in anise and less firmness in 
Other materials show little change, but there is 


hold 


clove, 


a question how well prices would should actual 


orders come into the market. 


Svntheties and Derivatives 

A moderate business in synthetics for fly sprays and 
disinfectants is reported, and some of the makers re 
port a these 
For use in toilet preparations, 
quiet. A 
inquiry for small lots and sample orders is reported, 
little in the substantial 
Prices during the month have held quite steady. Sales 
small, but 


fair volume of business, principally in 


lower priced materials. 


business has been reasonable amount of 


but very way of business. 


have been current levels have been fairly 
well maintained excepting on highly competitive prod- 
ucts. The general levels are believed to be reasonably 
with the 


market largely in first hands, sharp recessions are not 


representative of costs at the moment, and 


anticipated. 


Crude Drugs and Sundries 
There has been little substantial business, and, with 
stocks of most items fairly heavy, pressure to sell has 
been a feature of the crude drug section of the market. 
Prices have suffered to extent from the com- 
petition among local dealers, and reports indicate that 
a considerable amount of direct 


tempted 


some 


selling has been at 


by holders at primary points with a very 


disturbing effect upon the market. 
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Prices in the New York Market 


(Quotations on these pages are those made by local dealers. but are subject to revision without notice) 


(See last page of Soap Section for Prices of Soap Materials! 





he ESSENTIAL OILS a enews ae aes 2.85@ -_ a Pesce ee ences 1.75@ - 
. sal a |) I0@ P ‘hyme, red .60@ fl 
ey noes es pet EE eee MONS one se: (cz) 10.00@ 14.00 White... ; '80@ 1.15 
m eee —... a = POPUOMNINE 65.0 caves 4.25@ Valerian ........... 8.00@ 10.00 
cl Apricot ocean ee 97@ 95 Hyssop ..... eee eeees 24.00@ - Verbena done Rdieiar’ 3.75@ 7.00 
rd Amber crude ite ‘24@ "30 Juniper Berries - 140@ 1.65 Vetivert, Bourbon ... 1.75@ 6.00 
re ee en ee < “on vuniper Wood .... .60@ 62 GONG Kcéacaeeeoani 10.00@ 25.00 
mn a Serene ve ‘60 Laurel ........... . 15.00@ East Indian ...... 30.00@ 
the Am  . rh a See) 0.096 9en Lavender, English.... 32.00@ Wine, heavy ........ 1.80@ 2.00 
at : sell alsamifera. . 22004 anos French ........ 1.85@ 3.50 Wintergreen, Southern 4.00@ ; 
ont takes U ‘<" P eee Mes 96 @ = 40 Lemon, Italian .. 1.05@ 1.40 Penn. & Conn..... 7.75@ 8.50 
‘ cee ee eee ee : — gi COE oteaunea 1.05@ 1.35 Wormseed ......... 1.90@ 2.35 
se. Araucaria eee ne 1.75@ 1.85 Lemongrass ........ 46@ 55 Wormwood ........ 3.40@ 3.75 
ir. Aspic se Spanish — .55@ ‘ Limes, distilled .... 6.25@ 8.50 Ylang-Ylang, Manila. 25.00@ 32.00 
ly s rene a SOLER ewes -10@ 90 expressed ....... . 11.25@ 13.00 SOUP o.o 5 wks Hoes 5.25@ 9.00 
v9 Balsam Peru ....... 6.00@ Linalos 1.70@ 2.00 
en Balsam, Tolu, per oz. 4.25@ Smite meter ae °7.50@ o TERPENELESS OILS 
ith Basil os. sees eeeeee, 20.00@ |. Mace, distilled ...... Cee 8 Bilis cot ccavans ... 5.25@ 5.75 
in- a alee weet ae 1.95@ 2.15 Mandarin ...... in 1.75@ 7.50 Bergamot . a 8.00@ 10.00 
cd, re 1.95@ 2.40 ae * Or ’ 5 
the ake aaah SA. a a a Marjoram ........ 6.25@ i eee ait 1.00@ 5.00 
sirch, sweet N. C.... 1.85@ 2.10 Matiaas 5 OOK Coriander 20.00 
hot Penn..and Coun... Si0@ S80 we. ets ne OFIanGer . “se -U.00@ = 
acto peal 15 Mirbane ...... pe eeeee 15@ Geranium .... 8.00@ 12.5 
Bir ee women 8s 4 +8 a -- Mustard, genuine.... 9.25@ 11.50 Lavender ... ...+. 5.50@ 8.00 
ost Birchtar, rectified. i 0G .o BVEMICI  Scese se aees 1.60@ 1.85 Lemon ...... 6.75@ 14.50 
one sd . = oe ceersae son 1.30 Myrrh ............. 10.00@ hime, Bs ..i<: .. 65.00@ 
wee 2 eee Se Sey = (@ ie NBOUUIO. 64.6 ov cucu wena 1.00@ Orange, Sweet .. 78.00@ 90.00 
e its oe ieee ene 1.10 Neroli, Bigarade, pure 150.00@215.00 eee ‘ 10.00@ 115.00 
ces I omemen eee te ~~ ~ Petale, extra ..... 180.00@275.00 Petitgrain .. ..... 5.00@ 6.00 
ny a, 1a “OF Niaouli Sexual — 3.45@ Rosemary ... | 2.50@ 3.76 
at tia: tain <2 ie POUIOe occ neudes ; |.20@ 1.40 Sage, ( ary... ’ 10.00@ 
| oe : ; So: 6.50@ Vetivert, Java .. 35.00@ 
In i rectified .......... £.00@ 2.25 Orange, bitter ...... 2.20@ 3.00 Ylang-Ylang ........ 28.00@ 35.00 
ex- Caraway ......+.6-. 1.65@ 1.75 sweet. W. Indian 1.65@ 2.15 7 i 
de cae es 15.00@ 27.50 ee . 1.75@ 2.20 OLEO-RESINS 
a Cas ari a. wtteseees 69.00@ Spanish eS ae 2600@ 2.70 Bengoim ...cccccecce 2.50@ 5.00 
Cassia, 80@85 per cent o@ Calif. exp. ........ 190@ 2.05 Capsicum, U. S. P. 
lar rectified, U.S. P.. 110@ 1.35 = dist. ............. CC eee 2.65@ 3.00 
in Cedar leaf ........ -16@ 1.00 Origanum, Spanish... 1.45@ Aleoholie: ....4.+«<. 3.00@ 
is } Cedar ee 32@ 0s Orris root, con. (0z.). 6.25@ Cee COMM ved nae cawadades 3.25@ 
ual Cedrat .......eeeeee 115@  ___— Orris root, abs. (oz.). 70.00@ 90.00 Ginger, U. S. P. VIII 3.00@ 
Celery ee 8.00@ 8.50 Orris Liquid ........ 18.00@ 25.00 Aleoholic 3.25@ 4.60 
Chamomile .....(0z.) 3.50@ 5.00 Parsley ............ &.00@ 9.25 Malefern ... 1.45@ 1.60 
Cherry laurel ...... 12.00@ Patchouli _.... 3.70@ 4.00 Oak Moss . 6.00@ 15.00 
Cinnamon, Ceylon.... 8.00@ 13.50 pennyroyal, American 1.85@ 2.15 Olibanum .... . 3.25@ 
ind Cinnamon, BORE ices 2.25@ French se 5 1.15@ 7 oo eee ... 17.00@ 28.00 
re Citronella, Ceylon ... 39 @ Al Pepper, black ..... 9.00@ Patchouli .... .... 16.50@ 18.00 
JAVA oc cesecsceces 53@ -60 Peppermint, nature] 1.55@ 1.65 Pepper, black 1.00@ 4.60 
ese } Cloves Zanzibar .... 95@ 1.10 re distilled a3 1.75@ 1.95 Sandalwood ... ... 16.00@ 
ns, Cognac oe oeen ee 22.00@ 28.00 Petitgrain ..... 1.10@ 1.45 i —_- eouce See 8.75 
. See Ft sess a ae PE 5s 210@ 2.64 DERIVATIVES AND 
ed, ‘oriandet a 1.40@ 4 ‘2 Pimento ...... . 160@ 2.00 : . : . 
4 Croton Peewee 2.65@ 3.00 Pine cones ........ 8.00@ CHEMICALS 
ss Cubebs tence ences 2.70@ 3.00 pine needle, Siberia... 64@ 70 Acetaldehyde 50%.. 2.00@ 
iles Cumin .........0- 7.25@ 17.75 Pinus Svlvestris .... 2.00@ 2.15 Acetophenone ....... 3.15@ 3.50 
rly Curacao peels 5.25@ Pumilionis ...... _ 220@ Acetyl Iso-eugenol 9.00€@ 
‘od } racine 3.00@ -- Rhodium, imitation... 2.00@ 4.50 Alcohol C 8..... 20.00@ 40.00 
ie eee Std a es 4.35@ 1.75 Rose, Bulgaria..(oz.) 6.00@ 20.00 OF Bivecvae ss ... 40.00@ 70.00 
— Dillseed ......... . 8.15@ 3.40 Rosemary. French A1@ 1%) c 30s . 80.00@ 50.00 
the Blemi ....... aceae “re Spanish F 322€@ 38 © i... ..... 35.00@ 60.00 
not Erigeron ........ : L.30@ 1.60 i eo .... 3.154 Oe ee ti es : 25.00@ 50.00 
eee 38.00@ Sage ee ie ... 800@ Aldehyde C 8&........ 50.00@ 
Eucalyptus ........ 52@ 36 Sawe, Clary ...ccccce 22.00@ 37.50 CF  Seaes ‘ ... 70.00@125.00 
Fennel, Sweet ...... 115@ 1.30 Sandalwood, East In 0s x ‘ 50.00@ 82.00 
at} GOIDANUM . 2.060000 26.00@  , 7.50@ 8.00 SR ei xs . 40.00@ 75.00 
ith } | ee 24.00@ Australia ........ 5.90@ 6.60 7 Oe coded awa 75.00@ 105.00 
has Geranium, Rose, Sassafras, natural.. 1.15@ 1.85 C 14 (so-ealled).. 15.00@ 35.00 
ket. Algerian .... 1L.75@ 5.00 artificial ....... 29@ 34 C 16 (so-called)... 20.00@ 40.00 
sn- Bourbon ..... L.75@ 1.385 Savin, French .. 220@ 2.55 Amyl Acetate ..... 85@ 1.00 
: Spanish ..... .. 16.004 Spearmint .... 1.05@ 1.50 Amyl Butyrate . 140@ 1.75 
hat TUPMION ..0853 ... 2.15@ 2.45 Snake Root .. . 9.25@ 11.00 Amyl Cinnamate .... 2.50@ 
at | RO ie wees L00@ 1.20 Spruce ..... ; 90@ 1.00 Amyl Cinnamic Alde- 
ery Gingergrass ........ 3.00@ 3.15 Styrax ........... 12.00@ Ne dna es daly 125@ 6.00 
Grape Fruit ........ 3.40@ 3.70 Tansv .........cceee 230@ 2.60 Amy] Formate ...... 1.75@ 2.00 
& Essential Oil Review June, 1932 237 


ner 


Amyl Phenyl Acetate 
Amy! Salicylate 
Amy] Valerate 
Anethol 
Anisic Aldehyde 
Benzaldehyde, U. S. P. 
ee : 

Benzophenone ...... 
Benzylidenacetone 


Benzyl Acetate 
Benzyl Alcohol 
Benzyl Benzoate 


Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl Iso-eugenol 
Benzyl Propionate 
Borneol 
Borny] Acetate 
Bromstyrol ....... 
Butyl Acetate 
Butyl Propionate 
Butyraldehyde 


Carvene 
Carvol 
Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamy! Acetate 
Cinnamyl Butyrat« 
Cinnamy] Formate... 
Citral C. P. 
Citronellol 
Citronellal 
Citronellyl Acetat« 
Coumarin 
Cuminie Aldehyde 


Dibutylphthalate 
Diethylphthalate 
Dimethyl] Anthranilate 
Dimethyl Hydroqui- 
none 
Dimethylphthalate 
Diphenylmathane 
Diphenyloxide 


Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamat« 
Ethyl Formate 
Ethyl Propionat« 
Ethyl Salicylate 
Ethyl Vanillin 

Eucalyptol 


Eugenol 
Geraniol, dom. 
Geranyl Acetate 
Gerany] Butyrat« 
Geranyl Formate 
Heliotropin, dom. 
foreign 


Hydratropic Aldehy de 


Hydroxycitronellal 
Eeaoi, C. P......-€08.) 
Iso-borneo] idea i 
Iso-butyl Acetate .... 
Iso-buty] Benzoate 
Iso-buty] Salicylate.. 
Iso-eugeno] 

[so-safrol 
Linalool ’ 
Linaly!] Acetate 90% 


Linalyl Benzoate 
Linalyl Formate 
Menthol, Japan 
Synthetic oe 
Methyl Acetophenone 
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OE errr 
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ME RG ro ei wei 32@ 
Santalyl Acetate .... 22.50@ 
Skatol, C. P....(0z.) 7.00@ 
Styralyl Acetate..... 20.00@ 
Styralyl Alcohol .... 20.00@ 
Terpineol, C. P...... .36@ 
Terpinyl Acetate 20@ 
ee 0G 
WE. oe ON dh orard sie os 1.90@ 
Vanillin (clove oil)... 5.15@ 


1.65@ 


21.00@ 
5.00@ 


(guaiacol) 
Vetiveryl Acetate.... 
Violet Ketone Alpha.. 


RR io hs. tsa cae tart lg 5.50@ 

ee ee eee 5.25@ 
Yara Yara (methyl 

gg ee eee 1.50@ 
BEANS 

Tonka Beans, Para.. 1.00@ 

ee 2.004 


Vanilla Beans 
Mexican, whole ... 3.50@ 
Mexican, cut 2.504 
Jourbon, whole.... 


1.05@ 
South American.... 2.00@ 


DRUGS 


Acetone 1@ 
Alcohol, 190 proof, gal.2.4414@ 


Almond meal ....... .21@ 
Alum, potash ....... O84Y@ 
Aluminum chloride 10@ 
Ambergris eee 
Balsam, Copaiba 244 
Tere 1L.30@ 
Tolu gis ath 904 
Fir, Canada, gal... 9.00@ 
Oregon 1L.00@ 


AND SUNDRIE 


3.00 
295 


20 


7.50 
6.00 
36.00 
12.50 
32.00 
6.00 
6.00 
.50 
7.50 
9.50 
3.00 


1.75 


6.00 
8.00 
20.00 


7.00 
10.50 
1.00 
12.50 
4.75 
20.00 


14.00 
14.00 


20.00 


2 
06 


10.00 


40 
1.15 
2.75 
6.00 


mROr 


0.20 
25.00 
10.00 

8.00 

8.00 


bo 
— bro 
orn 


1.75 
2.4) 
2.00 
2.50 


15 
2.5816 
on 


aw 


03% 


Nom. 
0 
1.50 
1.15 
12.00 
1.20 


Beeswax, white ..... 40@ 
WOO gacea veces .22@ 
Bismuth sub-nitrate.. 1.10@ 
Boric acid, ton...... 165.00@ 
a .16@ 
Calcium, phosphate... O8@ 
Phosphate, tri-basic 13@ 
a 03% @ 
Camphor ..... 53@ 
Cardamon seed ..... 55@ 
ee 17.50@ 
Chalk, precip. .. O8%@ 
Cherry laurel water, 


se dcan coo a 
Citric acid .... 
Civet, ounce 

Cocoa butter .... 
Clay, colloidal 
Formaldehyde 
Fuller’s Earth, ton... 
Formic acid 





18@ 

O8@ 
06124 
16.00@ 

12@ 
Fatty Acids (See Soap Sec.) 


fe 1.15@ 
Gum Arabic, white... .20@ 

WI okks a vieesnn's 09a 
Gum Benzoin, Siam.. 1.30@ 

a 30@ 
Gum galbanum ..... 1.05@ 
[SUM WIVPTR 2.0 cc sce .25@ 
Henna, powd. ....... 14@ 
Hydrogen peroxide... .05@ 
MOOD ccvccrs: .06@ 
EAMDGRMUM occ cccee 3.50@ 
Lanolin, hydrou 18@ 

anhydrous .20@ 
Lavender flowers .24@ 


Magnesium, Carbenate .06% @ 


BUCOTALC 2.6. ccsecs 19@ 
See ere .0216@ 
Musk, ounce ....... 15.00@ 


Oils, vegetable (See Soap Sec.) 


Olibanum, tears 16@ 

RE cs nic a wan 121,@ 
Orange flower water, 

RE rere 1.50@ 
Orange flowers 40@ 
Orris root, powd.. 20@ 
<2 eee 031%@€@ 
Patchouli leaves 16@ 
Petrolatum, white O616@ 
PUNE. Ace creancwes 16@ 
Potassium, carbonate.. 13@ 


Hydroxide (See Soap Sec.) 


Quince seed ........ 1.75@ 
Reseda flowers ...... 1.50@ 
Rhubarb root, powd.. 284 
Rice starch 12@ 
Rose leaves, red 55@ 

re 40a 
Rose water, gal. 1.25@ 
Salicylic acid 40a 
Sandalwood, chip: 4A5@ 
SODOMIN 620 cccee . 1.76@ 
Soap, neutral white.. L9G 
Sodium, Carb. crys... .01%@ 


Phosphate, tri-basic. .0314@ 


Snermacetti 22a 
BOUTON .nace 404 
Sulfur, precip. 17@ 
Tartaric acid 27a 
Titanium oxide .. 22a 
Tragacanth, No. 1.. 1.20@ 
Triethanolamine ; A5@ 
Venice turpentine, gal. 304 
Vetivert root ....... 20€@ 
Violet flowers ....... 95@ 
Zinc, Peroxide ...... 18@ 

AR re 13%@ 

Stearate .21@ 
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20 
16 


2.00 


.65 
50 


_ 


85 
50 


.23 
02% 
04 
20 
3.35 
.20 
80 
.25 


1.50 


~ 


50 


— 
—_ 
an 


too 
OO OI ¢ 


“mer 




























































= eS 


Vite Wir 


) 
) 
0 


2 





or 


Den — 
oN 





Floral Crops in Southern France 
(Continued from Page 236) 


Gathering is done because the flowers are there and 
they must not be left on the trees, while the work is 
done in haste and without care because it is not re- 
munerative and must be finished just as quickly as pos- 
sible. Also, a great many buds are gathered before 
they have fully matured, and as a result of this the 
first yields at the distillery are not very high. This 
flower, which was being bought at 21/25 frs. in 1929, 
the year of the frost, is now back practically to the 
pre-war level of 1 fr. per kilo in 1914. 


Rose 

The influence of the temperature has likewise made 
itself felt upon the roses, the flowering of which is 
decidedly backward. The gathering, which ordinarily 
begins at the end of April, has been going on only 
since May 15, and the forecasts concerning production 
indicate that this crop will be deficient, lower than that 
of last year, which was unsatisfactory itself. We find 
In order to 
cite but one example, the Commune of La Colle, which 


this deficiency getting greater every year. 


used to be one of the large centers of cultivation, hav- 
ing produced as much as 500,000 kilos in 1905, did not 
attain even a fourth of this quantity in 1931, and it 
would appear as if this year it will not succeed in 
satisfying the requirements of standing contracts. 

No official price is known as yet for this flower. 
Upon settlement, the producers will strive to obtain the 
best possible price, while the perfumers in turn will 
seek to pay the lowest price. In the meantime, the 
daily deliveries are being made regularly. At the end 
of the crop there will surely be need of coming to an 
agreement about a price, which will probably be 1.25 
frs. a kilo. 

To be sure, our market has already sanctioned these 
Despite the 
stocks that are on hand at the places of the manufac- 


prices for the rose and for the orange. 


turers, especially in orange products, an appreciable 
decline is observed on the concretes, the absolutes, the 
essential oils obtained from these flowers. The trade 
will never have a more favorable opportunity to pur 
chase under such truly exceptional circumstances. 

Let us hope that the trade will decide to go in for 
substantial purchasing in order to imbue our people 
once again with a little hope and a little more confi 
dence in a better future for our floral crops. 


Oil Chemists Eleet N. C. Hamner 


N. C. Hamner, of the Southwestern Laboratories, 
Dallas, Texas, was elected president of the American 
Oil Chemists’ Society at the organization’s twenty 
third annual meeting, held May 12 and 138 in New 
Orleans. Other officers named were: First vice-presi 
dent, J. P. Harris, Industrial Chemical Sales Co., 
Houston; second vice-president, A. F. Sanchez, Gulf 
and Valley Cotton Oil Co., New Orleans; third vice 
president, G. K. Witmer, Battle Laboratories, Mont 
gomery, Ala.; fourth vice-president, Archibald Camp 
bell, consulting chemist, Cincinnati, and secretary 
treasurer, J. C. P. Helm, consulting chemist, Helm 
Laboratories, New Orleans (re-elected). 
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Lime Oil Production 


IME is obtained in Trinidad and Tobago in con- 

junction with the exploitation of lime juice. Hand- 
pressed oil is procured on a small scale. The islands 
boast at present eight lime juice and oil factories. The 
United States is the principal market for their lime oil 
exports, taking 8,823 pounds valued at $50,053, in 1930, 
out of total shipments of 14,247 pounds worth $94,561. 
A list of lime products exporters in Trinidad will be 
furnished accredited American firms upon application 
to the Chemical Division.—(Vice Consul Alfredo L, 
Demorest, Trinidad). 


Canadian Toiletries Imports 

France ships more toiletries to Canada than Great 
Britain does, but its sales are only 41 per cent of the 
American exports to this neighboring market. Canada’s 
total import bill for foreign toilet preparations in 1931 
was $1,112,635, of which $639,000 was for American 
products, $191,000 for British, and $265,000 for French. 
Although aggregate sales were 12 per cent under 1930, 
American 1931 sales held up to within 4 per cent of 
their level in the preceding year. 
Lynn W. Meekins, Ottawa). 


(Commercial Attache 


Patents and Trade Marks 
(Continued from Page 235) 


$26,272.—S. Strunz & Son, Ince., Pittsburgh, Pa. 
(Mar. 15, 1932.)—Detergent and laundry soap. 

326,318.—Alecolite, Inc., Philadelphia, Pa. (Oct. 20, 
1931.)—Denture cream. 

326,466.—Felton Chemical Co., Ine., Brooklyn, N. Y. 
(Apr. 20, 1982.) —Extracts. 


Trade Mark Registrations Granted 
(Act of March 19, 1920) 

These registrations are not subject to opposition: 

M294,020.—Andre L. Richard, doing business as the 
Andre L. Richard Co., New York, N. Y. (Jan., 1931, 
Serial No. 314,821.)—Powder puffs. 

M294,022.—Wm. H. Loveland Co., Binghamton, N. Y. 
(Feb., 1931. Serial No. 320,095.)—Soaps and shaving 
creams. 

M294,173.—Donahoe’s, Inc., Pittsburgh, Pa. (Jan., 
1916. Serial No. 823,485.)—Food flavoring extracts. 

M294,174.—Robert M. Shel'abarger, Denver, Colo. 
(Sept., 1929. Serial No. 322,235.)—Lotion for chapped 
and rough skin. 

M294,461.—State Bottling Works, New York, N. Y. 
(1928. Serial No. 325,021.) Extracts. 

M294,576.—Pauline Medlam Berray, doing business 
as Di-Lash Co., New York, N. Y. (Sept. 1, 1930, 
Serial No. 511.256.)—Evelash and eyebrows dye. 

M294,577.—Graeff Miller. New York, N. Y. 
3, 1930. Serial No. 311,391.) 
rouge 

M294.579 Newport Co., 
1916. Serial No. 312,854.)—Pine Oil and Borneol. 

M294,584.—-Sophia Robart, Boston, Mass. (June 3, 
1920 Serial No. 314,127.)—Toilet preparations. 

M 294,585 Irving Lebish, doing business as Lee 
Preducts Co., New York, N. Y. (Apr. 14, 1931. Serial 
No. 314.535.)—Shampoo preparations for dogs. 

M294,589 Dolores Hollander. Newark, N. J. (Apr 
1, 1981. Serial No. 317.247.) —Powder puffs. 

M294,590.—Holman Soap Co., doing business as 
Loret Laboratories, Chicago, Ill. (Mar. 19, 1921. Ser- 
ial No. 318,987.) Soaps. 

M294,596.—J acobs’ Pharmacy Co., doing business as 
Dr. Fred Palmer's Laboratory, Atlanta, Ga. (1909. 
Serial No. 5214 224.)—Preparation used as skin bleach 


(Sept. 
Facial creams and cream 


Carrollville, Wis. (Sept., 
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Tariff Commission On Oils 


by Dr. E.G. Thomssen 


and enlightening report is of 
consuming 


interesting 


T HIS very 


great importance to the oil and fat 
industries in general and to the soap making industry 
specifically. The report was instituted by Senate Reso- 
lution No. 


during the 


323 of the special session of the Senate 
was trans- 


Senate on 


Seventy-first Congress and 
mitted by the Tariff 
March 24. It consists of 240 pages of text including 


numerous 


Commission to the 


and graphs 
A copy of 
one of the 


statistical and chemical tables, 


representing an immense amount of work. 


the report is obtainable by writing to 


Senators representing anyone interested. 


In its resolution the Senate called for a study in 
detail of (1) the costs of production and transporta 
tion of coconut oil and copra from the Philippine 


Islands and other principal producing regions, palm 
oil, palm kernel oil, whale oil, rapeseed oil, perilla oil 
a statement of the principal 
United States the kinds 


domestic replaced in 


and sesame oil and (2) 
and 
fats 


Of necessity ihe 


uses of these oils in the 


and amounts of oils and 
domestic industry by such imports. 
found it to include in its 
discussion other oils used for foods, soap, paints and 


The 


is a very comprehensive one covering the 


commission has necessary 


varnishes, and miscellaneous purposes. work, 


therefore, 


whole range of oils. 
The report is so very full of information given in 
a brief manner, that any review can hardly cover 


more than the high lights in it. Of particular interest 


to the soap industry is the fact that sufficient raw 
material is not being produced in this country and 
that the industry must rely upon imported oils or 
upon oils produced from imported materials. Indi- 
cations from the best available statistics are that 
from 1912 to 1980 the consumption of oils in soaps 
more than doubled with only a 28¢/ population in- 


of the total oils were of domes- 
1930 the 
The question of a duty on soap making oils, 
vital 


1912, 81% 
tic production, while in 
to 57%. 


therefore, in 


crease. In 


figure has declined 


our opinion is of importance to 


this industry, especially since some cannot be produced 


in our country. 

The question of the interchangeability of oils also 
enters into this report and closely follows previous 
information given Congress on this point. The idea 


that domestic oils can replace imported oils without 
regard of their chemical properties is lucidly shown 
impossible by the technical discussion of this subject. 
Under the question of “Oils in the Soap Industry” 
(Continued on Page 243) 


240 June, 1932 





SOadD Industry Sectio y 
\\ CONDUCTED BY"Dn—E.G.THOMSSEN ly Y 








Mechanical Handling of Soap Flakes 
by Paul I. Smith 
increasing demands of industry 


ever modern 


T HE 
are for 


production. 


more efficient and economical methods of 
Leaders of industry are now intent upon 
a thorough and critical examination of manufacturing 
schedules which will help them to answer the difficult 
question “How can we increase output and yet 
cut down our overhead?” 

There is no doubt that apart from the improvement 
of technical processes, the best means of achieving an 
increase in production is to speed up the handling of 
goods during manufacture. 

In the soap factory, conveyor systems are of the 
whilst manufacturers 
nize their value, they are not 


greatest importance and recog- 


always wise in their 


choice of plant. Some mechanical handling methods 
are excellent for one type of material but unsuitable 
for another. Before making a final choice it is always 
advisable to study carefully the possibilities and adapt- 
ability of the conveyor system favored and to compare 
it with other types used for the same material. Be 
cause a machine is popular, it does not mean that it is 
the best 


Pneumatic handling plants which are frequently used 


available. 


to transport soap flakes are by no means ideal for the 
One of 
of handling is that it 


work. the greatest objections to this method 
is wasteful and expensive in 
operation. The frictional resistance in the pipe lines 
when the speed of the air current is increased becomes 
very appreciable. Generally speaking it may be said 
that the process of conveying dry material through a 
pipe or tube with air, either under pressure or by suc- 
tion, is wasteful as regards power, much of which is 
lost in wearing out the pipe line, and it presents special 
lifficulties in afterwards separating the material from 
the air. 

Pneumatic handling frequently causes the extensive 
breaking up or powdering of the soap flakes and the 
formation of considerable dust. This is most objection- 
able, and besides causing inconvenience generally may 
be regarded as a serious objection to the process. 

A suitable method of 
means of the tubular chain system. 


conveying soap flakes is by 
This consists of a 
specially designed chain which works within a solid 
drawn or flexible tube. The flakes are conveyed en 
masse by means of the chain which gives great flex 
ibility and whose operating surface is only a small 
fraction of the tube interior. As the pipe is practically 
filled with material, wear on the metal surface is prac- 


(Continued on Page 243) 
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Perfumes for Use in Soaps” 


The Lasting Qualities of Various Perfume Substances on 


Soaps and Their Effect on Color 
by Dr. Paul Jellinek 


ENZO Phenone: Throughout the period of ob- 
servation, retained its scent with almost un- 
diminished — strength; 
observed in any instance. Suitable for all 


discoloration was _ not 


soaps. 
Bornyl Acetate: 
soap kept its odor unaltered for nearly 3 


The unwrapped milled 


weeks. At end of 1 month it had notice 
ably faded. After 6 months, however, 
still clearly in evidence. The wrapped soap 
kept its perfume unchanged for 1 year; 
after 18 months the odor was as strong as 
ever but had camphor-like overtones. 
Both cold-made soaps acquired an un- 
pleasant camphor-like odor in about 1 
week. The color was fast in all cases. 
Suitable for use in milled soaps. 

Bromo Styrol: Unwrapped milled scap: odor prac 
tically unchanged after 3 weeks, then gradually waning 
and almost disappearing by the 6th week; instead of 
the hyacinth aroma, an acid smell was left behind. The 
wrapped soap kept its odor practically intact for 1 year. 
After 18 months the smell was rather weaker with a 
faint acid overtone. The cold-made wrapped soap be- 
haved similarly. The piece exposed to the light showed 
faint yellow spots and its odor fell off rather consider- 
ably in about 3 weeks. May be used for wrapped soaps. 

Cinnamic Aldehyde: Absolutely alkali-fast; no dis- 
coloration in any instance. In the exposed, unwrapped 
soaps, still clearly perceptible after 2 months. 

Citral: The fast-fading odor of the exposed milled 
soap vanished altogether in 1 week; after some time 
only a week resin-acid smell remained; the soap turned 
yellow-brown. The wrapped piece kept its original 
fresh scent unchanged for nearly 3 months. After that 
it faded noticeably and the soap assumed a_ brown 
shade. After 6 months the smell was only faintly 
reminiscent of lemon; a predominantly resin-acid smell. 
The cold-made soaps lose their aroma within a few 
short days and undergo a decided color change. Not 
alkali-fast. 

Citronellal: 
for nearly 6 months, gradually dying out. The un- 
wrapped piece kept its odor for only about 1 week. 


In the milled wrapped soap, odor held 


Cold-made soap: wrapped piece smelled for 3 weeks, 
unwrapped lost its odor completely in 3 days. To be 
used, at best, in wrapped milled soaps. Colors un- 
altered. 

Citronellol: Absolutely alkali-fast. All the soaps 
kept their odor throughout the observation period. The 
exposed pieces, of course, gradually lost their strength, 
but did not change color. 

Absolutely alkali-fast. Behaved the same 
as citronellol, except that, in this case, the unwrapped 


Coumarin: 


* Continued from the May, 1932, issue 
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soaps, likewise, retained their aroma remarkably well. 

Dimethyl Hydroquinone: Absolutely alkali-fast and 
as durable as coumarin in the exposed soaps. Does not 
color. 

Diphenyl Oxide and Diphenyl Methane: 
Absolutely alkali-fast and non-coloring; 
can be used to very good advantage in un- 
wrapped soaps 

Eugenol 


turned brown, this color gradually deepen- 


In 24 hours all the soaps had 


ng until the pieces were a perfect dark 
brown. Both the milled and the cold-made 
pieces lost all smell in a week. The 
milled wrapped prece changed its odor in 
about a week: the spicy, fresh odor was 
gradually replaced by a cloying, dis- 
agreeable smell (somewhat suggestive of powdered 
cocoa). This smell remained nearly half a year. The 
same change in aroma occurred after only a few days 
in the cold-made wrapped soap. Not alkali-fast. 

Geraniol: Absolutely alkali-fast and non-coloring. 
In exposed, unwrapped soaps, the odor lasted some 2 
months. In this connection it should be observed that 
the pure geraniol is, as a matter of fact, rarely found 
in trade, since it has been found in soap perfuming that 
the presence of certain “impurities” originating in the 
starting material does not matter, and in certain cases 
prolongs the existence of the geraniol, in the un 
wrapped soaps, at any rate. For our observations an 
absolutely pure grade was taken. 

Geranyl Esters: Very short-lived, even in the 
wrapped, milled soap. Within 3 months the acetate 
had disappeared. The other esters are even less suit- 
able for soap perfumes. 

Heliotropin: 


undiminished, without coloring throughout the whole 


The milled, wrapped soap kept its odor 


observation period. The cold-made wrapped soap, too, 
kept its odor for over 1 year; after that neither piece 
could be judged for odor. The two exposed pieces 
turned a delicate rose, almost orange. Accordingly, 
heliotropin may be said to be alkali-fast and may also 
be used in white soaps. It is precisely with respect to 
this aromatic substance that observations differ widely, 
the reason lying perhaps in that in certain instances an 
impure product was taken, or the helioltropin im- 
properly handled. Care must be taken that when it is 
dissolved in the perfuming material or in the solvent 
only slight heat is applied (maximum 35° C). If 
heated above this point, both the whiteness and the 
aroma suffer. 

Heptin Carbonate: Since this product will only do 
for the better grade soaps, it was tested only in the 
milled pieces. No change of color was observed; the 
fresh aroma remained in the unwrapped piece nearly 
1 week and in the wrapped piece 1 month. Then the 
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unwrapped soap lost all smell while the wrapped soap 
gave a slightly fatty odor. Not alkali-fast and ought 
not to be used, 

Hydratropic Aldehyde: In the milled wrapped soap 
(the only one observed) it gave in a week’s time, a 
pungent, cresol-like smell; the color turned brown. Not 
alkali-fast and should not be used in any kind of soap. 


Hydroxy Citronellal: This aldehyde is recommended 
in many published formulas for use in soap mixtures; 
but in every such case it is undoubtedly a matter of 
“the wish being father to the thought.” Hydroxy citro- 
nellal, the only perfume which, in its effects, approaches 
the expensive farnesol, which occurs in nearly all 
natural plant oils, is particularly indispensable to the 
perfumer if he wishes to achieve natural blossom 
effects. However excellent the effects of this perfume, 
however widespread its use in extracts, it is, un- 
fortunately, not alkali-fast! It does not keep in milled 
soaps and still less in cold-made soaps, and when the 
soap disintegrates it may even impart a slightly dis- 
agreeable, rancid smell and may easily induce yellowish 
stains. I have never succeeded, and to the best of my 
knowledge nobody else ever has, in preserving this 
valuable aromatic substance for any greater length of 
time with the help of a fixative of any kind. A great 
many broadly diversified tests have shown me that 
hydroxy citronellal used in soaps in company with other 
odoriferous substances keeps just as poorly as by itself. 

Iso Eugenol: The unwrapped milled soap and both 
the cold-made pieces lost their agreeable clove-like smell 
within 24 hours. While turning more and more to a 
deep brown, they acquired a sickly-sweetish odor, some- 
what reminiscent of powdered cocoa. The wrapped 
piece of milled soap suffered the same odor and color 
change in 1 week or s9. Not soap-fast in any instance. 

Tonones and Methyl Ionones: These perfumes all be- 
haved alike in the soaps: they are soap-fast and, in 
addition, do not discolor. The aromas of the unwrapped 
pieces, being rather volatile, did not hold longer than 2 
weeks. In the cold-made soaps, the odor of the methyl 
ionones showed to better advantage than that of the 
ionones. If, as I have learned, now and then the 
ionones lend color, this is undoubtedly the result of 
using an insufficiently pure grade. 

Linalool: Both unwrapped pieces retained their per- 
fume for only about 3 weeks; in the wrapped soaps the 
aroma remained unchanged throughout the observa- 
tion period. Absolutely soap-fast and does not color. 

Linalyl Acetate: The milled exposed soaps kept its 
smell about four weeks and the wrapped piece through- 
out the period of observation, as did also the wrapped 
cold-made piece; but in the latter the aroma gradually 
faded. The unwrapped cold-made piece continued to 
smell for about a week. In no instance could coloring 
be noticed. Linalyl acetate is therefore alkali-fast and 
non-coloring. 

Methoxry Acetophenone: In all soaps, remained un- 
changed, uncolored, throughout the period of observa- 
tion; even in the unwrapped cakes the aroma faded 
only slightly. 

Methyl Acetophenone: Likewise perfectly alkali-fast 
and non-coloring; but in the unwrapped pieces the odor 
was noticeably weaker after 4 weeks, without vanish- 
ing, however. 
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Methyl Naphthyl Ketone: Absolutely soap-and-color 
fast; almost undiminished throughout the time of ob- 
servation, even in the unwrapped cakes. 

Musk Ambrette: The aroma develops to full strength 
only after the soap has been kept stored for a while, 
and keeps thereafter in all the varieties of soap, 
wrapped and exposed, without fading. 

Musk Ketone: 
ambrette except that its aroma is much more delicate. 

Musk Xylol: Likewise unchanged in all the varieties 


Presents the same properties as musk 


of soap. None of the 3 types of artificial musk showed 
the slightest trace of discoloring. As so much has been 
written and said about the yellow coloring property of 
the artificial musk varieties, these must undoubtedly 
have been imperfectly purified products to produce that 
effect. It has also been observed that musk kept in tin 
containers and coming in direct contact with the metal, 
caused discoloration. The musk types may also, if 
they are good quality, be used without hesitation in 
white soaps, especially since the proportion of musk 
to soap is hardly likely to exceed 1: 1000. 

Nerolin (Yara-Yara): Absolutely alkali-fast and 
holds well even in the unwrapped cakes. But it was 
observed to turn all the soaps, especially the unpacked 
pieces a delicate yellow, sometimes orange, and lightly 
spotted. Hence good for all soaps, if colored. 

Para Cresol Methyl Ether: The unwrapped cakes 
keep their aroma 2 weeks at best. In the unwrapped 
piece of milled soap the smell held throughout the 
observation period, gradually fading but never quite 
disappearng. The cold-made, wrapped piece continued 
to smell for 3 months. The ether is therefore alkali- 
fast, but quickly volatile; hence can be used to good 
purpose in wrapped soaps. No coloring at all was 
noticed. 

Para Cresyl Acetate: The milled soap, unwrapped, 
had an agreeable smell for about 1 week; and the 
wrapped for about 3 months. Then the smell changed 
for the worse, turning acrid and gradually fading 
away, until in 5 months it had completely vanished. 
The cold-made soaps underwent the same changes but 
at a much faster pace: the unwrapped cake was 
perfectly odorless in 3 days, at which time the wrapped 
piece already showed a marked change in odor. Is not 
alkali-fast and cannot be recommended for soap pur- 
poses at all. Caused no coloring whatever. 

(To be continued) 


Qil Obtained from Lemon Seeds 
ADOLFO ROMEO. Industria chimica 6, 1383-4(1931) 
A yield of 10 per cent oil from lemon seeds was ob- 
tained with a lab. press. Phys. properties of the oil 
0.9230; » 1.4701; drying property (O. ab- 


sorbed) 5.10 per cent; m. p. of the fatty acids 36.5 


were: d 


free acid calcd, as oleic acid 3.38 per cent; sapon. const. 
193.2; I no. 1083; an 0.24°. It is a semi-drying oil. 
With a CHCl, soln. SbCl, it gives an intense blue-green 
coloration, a reaction which appears to be characteristic 
of vitamin A.—Chemical Abstracts. 


Let’s Have “Em Oftener 
Kind words, aptly spoken, have power for good that 
is immeasurable and so far-reaching as to be untrace- 
able.—-Silent Partner. 
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Tariff Commission on Oils 
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me very interesting observations regarding soap 
and soap manufacture are included. Statistics of the 
aggregate soap consumption show that in 1929, 24.6 
pounds of soap annually was the per capita consump- 
tion in this country. The trend in soap and raw 
materials is probably well known to soapers. The 
trend is toward more lasting soaps of less water 
content. Floating soap consumption has decreased. 
The manufacture of white laundry is replacing yel- 
low laundry soaps, and the bar soaps are being 
crowded by flakes, chips, granules, beads and powdered 
soaps. The use of coconut oil in soapmaking has 
increased. In spite of the amount of recent dis- 
cussion regarding whale oil, only 3.3% is the 1930 
total portion for imported whale oil used in soap 
making and 0.6¢ for the domestic oil. 

The report includes some technical data of inter- 
est. It enters into the method of soap making, gives 
general technical factors affecting use of oils in soap 
making, outlines the composition of various soaps 
and classifies the oils used in soap manufacture. Cer- 
tain points of interest are brought out in this part 
of the discussion in a very practical manner indi- 
cating intelligent consideration of the subject matter 
in brief, interesting statements. 

This report is unusually instructive. We are certain 
that anyone interested in the oil consuming industries 
will find it meaty, instructive and valuable in infor- 
mation not obtainable except through a great amount 
of detailed work. 


Soap and Toiletry Trade in India 

Business throughout India, outside of Bombay, is 
reported by the local representative of one of the lead- 
ing American export houses, as generally fair con- 
sidering conditions. For sometime the bazaars in 
Bombay handling soaps, drugs and toiletries have been 
closing three days a week and in those cases where by 
government order the shops remain open proprietors 
refuse to sell or buy goods on the “hartal’” days. Al- 
though one of the leading British soap concerns has 
reduced its prices until they are little more than half 
their 1929 level, it is reported to be losing ground on 
account of the boycott and increased manufacture of 
Indian soaps.—(Trade Commissioner J. Bartlett Rich- 


ards, Bombay). 


Protest Duty on Castile Soap 


mea 


In protests 502757-G and 479959-G, Mattoon & Co., 
San Francisco, claimed that merchandise described on 
the invoices as “Extra white laundry soap LaVierge” 
and “White laundry soap” respectively and both 
classified at 30 per cent ad valorem under paragraph 
80 of the Tariff Act of 1930 should be returned for 
duty at 15 per cent under the same paragraph. 

Justice J. McClelland, in accordance with stipula- 
tion of counsel and on the authority of DeJong v. 
United States (T. D. 44931) held in T. D.s 18942 and 
18944 the soap in question to be castile soap in bars 
and therefore upheld the claim. 
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Mechanical Handling of Soap Flakes 


(Continued from Page 240) 


tically negligible and the power consumed is remark- 
ably small in comparison to the load carried. 

As the tubes can follow any direction, horizontally, 
vertically or even round acute bends, it is easy to ap- 
preciate the adaptability of the system. Pneumatic 
handling plants are often quite unsuitable when the 
material to be conveyed does not follow a _ straight 
course. 

The tubular chain method is of particular interest to 
the soap manufacturer because the material trans- 
vorted is not transported too drastically, no dust is 
formed and inspection doors may be opened with no 
dust eseaping. The flow of flake is gentle and yet all 
ufficient to meet the most progressive requirements. 
There is no need to study the length of the conveyor 
tubes, which is so important in the case of pneumatic 
plants, as extraordinary long lengths may be installed 
without any diminution in economy or efficiency of 
working. 

Direction may be changed anywhere even under 
heavy load, by simply adding one or more auxiliary 
terminals where required. Taking the density of soap 
flakes as 30 pounds per cubic foot, a 5 inch tubular 
chain conveyor working at 15 feet per minute (chain 
speed) should have a capacity of 2% tons per hour, 
whilst an 11 inch conveyor will usually have a capacity 
of 10 tons per hour. There seems no doubt that the 
tubular conveyor is well fitted for the soap industry 
and finds a very valuable application for conveying 
soap flakes from the dryer to the packing machines. 


Effect of pu on the Detergent Action of Soap 

Actual washing tests (at 40°), states F. H. Rhodes 
and C. H. Bascom (Ind. Eng. Chem., 1931, 23, pp. 
778-780) indicate that the detergent effect of soap so- 
lution (0.25%) increases and then decreases with in- 
creasing alkalinity (although the surface tension de- 
creases continuously); the maximum detergent effect 
is obtained at pH 10.7 with sodium hydroxide, sodium 
carbonate and sodium phosphate, but the magnitude 
of the increase of detergent power at the optimum 
appears to increase with the valency of the anion. 
Borax reduces the pH of neutral soap solution and 
does not increase detergency.—J. Soc. Chem. Ind., Vol. 
90, No. 36, 1931, p. 816. 


Protest on Castile Soap 


No. 20320, by Francisco Martin, New York. It is 
claimed here that an importation of castile soap ap- 
praised on the basis of a unit value per case was classi- 
fied at an ad valorem rate of duty, and that the liqui- 
dator computed the duty on the basis of the net weight 
returned by the United States weigher. 

Opinion by Cline, J. The record showed that duty 
was erroneously assessed on a value based upon the 
appraised units of value and net weight and that it 
should have been based upon the appraised units of 
value per case as returned by the appraiser. The pro- 
test was therefore sustained. 
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Soap Materials Market 


Vegetable Oils 
Sales of oil last 


New York, and 2%¢ pound, Pacific Coast, 


coconut were made at 3%c pound, 


in tank cars, 
a drop of an eighth of a cent per pound since our 
last Importers are holding steadily at these 


prices. now, and bids an eighth of a cent 


review. 
per pound 
less were declined for fair sized business. Buyers 
have lately been showing a little better interest in this 
oil, especially since the crushers in the Philippines are 
reluctant to offer oil in bulk quantities. 
Crude steadily held 

South, East and Valley at 2%%c¢ to 2%e 
comparatively little of this oil is being offered at the 


Crude 


the 
pound, and 


cottonseed oil is through 


inside price. oil has been fairly active 


of late 
Mills 


soyabean 


corn 


with producers holding for 2%4¢ 273¢ pound, 


and production rather light. Domestic crude 


oil is quiet and somewhat easy as_ buying 


interest is small. The production of refined oils, such 


peenut, been 


both 


cottonseed, coconut, corn and has 
rather light, the result that 


raw and eacidulated, are not very plentiful. 


as 


with soap stocks, 


Prime green olive oil foots and denatured olive oil 


are not very active. Only limited buying interest is 


shown by consumers. Prices remain unchanged, with 
tc pound, in tank cars and 4%c pound, 
New York, and denatured oil at 58c 


to 59¢ per gallon in drums, New York. A. H. HORNER. 


olive foots at 


in packages, for 


Tallow 


of business to 


The process of 


It is difficult the 
convey any news of particular interest. 


in present status 


production and consumption continues as usual with 
production perhaps exceeding consumption by a small 
margin. While some of the larger soapmakers are con- 
templating a reduction in their manufacturing schedule 
and a few have already done so, against this some melt- 
ers have gone out of business and in the Middle West 
particularly a number of small renderers have closed 
shop. 

An average price reduction of about ',¢ per pound 
has been registered during the period. A fairly large 
tonnage of tallow has been booked for export to Europe, 
which fact has steadied conditions to some extent. 

Market conditions in the Middle West 


to those prevailing in the East with fair demand for 


remain similar 


futures and little interest in nearby deliveries. 
E. H. FREY. 

Protest on Soap 

No. James P. Smith & Co., New York. 

Merchandise invoiced as toilet soap classified at 30 


20329, by 
per 
cent ad valorem under paragraph 80, tariff act of 1930, 
is claimed dutiable as castile soap or soap not specially 
provided for at only 15 per cent under the same para 
graph. 

Opinion by McClelland, J. 
lation of counsel and on the authority of 
United States (T.D. 
held dutiable at 


In accordance with stipu- 
De 
14931) the soap in question was 


Jong v. 
15 per cent under paragraph 80. 
244 
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Prices of Soap Materials 


Tallow and Grease 

Tallow, N. Y. C. extra 

Edible 

Fancy 
Grease, white 

House 

Yellow 
Lard 

Fatty Acids 

Coconut Oil, 98°; Saponifiable, tanks. 
Corn Oil, 95°: T.F.A., tanks 
Red Oil, distilled, tanks 

Saponified 
Stearic Acid, single pressed 

Double pressed 

Triple pressed 


Soap Making Oils 
Castor No. 1, tanks 
No. 3, tanks 
Coconut, Ceylon Grade, tanks 
Cochin grade, tanks 
Manilla grade, tanks ria 
Corn, crude, Midwest mill, tanks 
Cotton, crude, Southeast, tanks 
Refined 
Foots, 50% ok of 
Lard, common No. 1, barrels 
Olive, denatured, max. 
drums, geal. 
Foots, prime, green, barrels 
Palm, Lagos, max. 20% F.F.A., drums 
Niger, casks 
Palm, kernel, tanks 
Peanut, crude, barrels 
Refined, barrels 
Soya beans, max. 
mill, tanks 
Tallow, acidless, barre! 
Whale, Crude No. 1, Coast, 
Refined, barrels 


5% 


Glvcerine 
Chemically pure, drums extra 
Dynamite, drums included 
Saponification, drums 
soap, lye 


3.20 
o.oo 
3.60 
> oe 
} 
> 
) 


3.40 
3.80 X 
1.00 
Chemicals 
Acid, muriatic, 18°, 
Sulphuric, 60°, ton 
66°, ton ea ‘ stent 
Borax, crystals, carlots, ton 
Cyclohexanol (Hexalin) 
Naphtha, cleaners’ tank cars 
Potassium, carbonate, 80@85“; 
Hydroxide (Caustic potash) 
920; 
a ae 
(Soda ash) 
DOGGIE 60.85 %0% 15 
(Caustic Soda) ( 


works, 
dium carbonate 

light, 100 
Hydroxide 

solid, 100 
Silicate 40 

pounds 
Sulphate, anhydrous 
Phosphate, tri-basic 
Zine oxide 


Salt, 
Sx 


drums, works, 


Ameri 


$0.02144.@ 
OS4@ 
O3%e@d 
02 @ 
01% @ 
O15@ 


04 @ 05% 


O47 @ 
O8l2@ 
051 1 (a 
05% @ 
07 @ 
O071%2@ 
101 4 (a 


09 @ 
O81L@ 
02% @ 
OB YG 
027% @ 
02% @ 
02% @ 
0344 @ 
01 @ 
O6%@d 


60 ©€@ 
O415@ 
038 58 (fa 
03% @ 
0 4 1 2(a 
O061%@ 
OR 14 (a 


031% @ 
O6%@ 
04 @ 
51 @ 


10 34 a 
08 a 
05 @ 
04 @ 


Wood . 


.00 @$1.60 
00 @ 
50 @ 
00 (@71.00 
200 @ 
O06%@ 
05 3% (a 


06% @ 06% 
50 @14.00 


15 @ 2.09 


50 @ 
75 @ 
.01% @ 
03 @ 
05 34 (a 


02% 
038% 
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